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For positive stripping action every time 


use YellowGo 


. the stripper with reserve power 





No matter the color, no matter the fabric — YellowGo has what it takes 
to handle the toughest dye stains and fugitive color runs. Highly concen- 
trated, YellowGo gives you the reserve power you need for hard-to-strip 
jobs .. . yet costs you less to use on run-of-mill jobs because you use less 
of it than weak imitations. YellowGo works cold too — enables you to 
control its action for maximum safety to colored articles. And you can 
use it safely in any washwheel — monel, stainless or wood — as well as 
in tub or crock. YellowGo comes in quarts, gallons and carboys . . . order 
some today from your jobber. 





Ask about Wilson's new 
Laundryman's Stain Removal A. L. WILSON CHEMICAL CO. 


Kit...contains YellowGo and five Ts) an cee 


other needed stain removal aids “Cain , 
ake ae our only business 





BRAUN a 


eo Eieuclts 


Hits Peak Production 
in Limited Work Area 


Installation of two 600 and one 400 BRAUN Washer-Extractor Units in Desert Hand Laundry, Palm Springs, Calif. 


GREATER VOLUME in 3 the SPACE 
NEW LEASE 


Maximum performance in minimum space is another outstanding feature of 
BRAUN Washer-Extractors. PLAN 


At the Desert Hand Laundry in Palm Springs, three units produce over 3,000 available to all qualified com- 
pounds of wash per hour in less than a 30-foot area—or, 100 pounds per mercial, institutional, diaper, 


a linen supply laundries. Short 
lineal foot per hour. or long term to meet your 


‘ , ‘ ; ds. 
Other installations would require three times as much floor space to produce a 


the same volume. Substantial savings in labor, materials and time are also 
realized. 





Commercial laundries, hampered by cramped quarters, find that BRAUN can 
economically solve the problem. 


MOST COMPLETE 
RANGE OF 
WASHER-EXTRACTORS 


G. A. BRA UN, ww. Gee 


200 375-400 


Over 1,200 installations—Processing over 10,000,000 Ibs. per week. 


OUR ONLY 
BUSINESS 1S 600-650 


WASHER- 
EXTRACTORS 461 E. Brighton Ave., Syracuse, N. Y. 
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Now, you can save $312 to $433 in price* 
alone on a Ford Econoline Van compared 
to old-style half-ton panels. In addition, 
you can save over $100 every 16,000 miles 


AVE 414 Rric 


IN THE FIRST YEAR! | *:."" 
e These savings come with a man-size 


amet truck. The Econoline’s cab-forward design 


| 


— , wy 


with welded ‘‘body-frame”’ gives bridge- 
like strength and reduces dead weight to 
haul a full *4-ton. Only 14 feet overall, 
Ford Econolines are nimble in traffic, easy 


' to park, need less garage space. Big 4-ft. 
; § door opening (both curbside and rear) and 
level cargo floor provide new loading ease 
. .. new load workability. 
Special Note To Pickup Owners: Now, you 
/ can protect your loads from weather and 
j 5 Ko Cae 


theft with an Econoline Van... yet, pay 
less* than for most conventional '-ton 
pickups. And you can get the same $102 
savings on operating expenses as shown at 
the right. 
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HERES HOW YOU SAVE 


SAVINGS ON OPERATING EXPENSES EVERY YEAR! 


GAS Econoline trucks can give 30% better gas 
mileage than conventional tonners. Figuring 


16,000 miles per year at prevailing gas prices, $70 
you save 


OlL—Crankcase capacity is only 3% quarts instead 

of 5 quarts, and the recommended oil change in- 

terval is 4,000 miles versus 2,000 miles. In 16,000 $13 
miles you save 


TIRES—Econoline tires last longer, cost less to 
replace. Prorated saving for 16,000 miles as high $16 
as $53. Typical saving 


LICENSE-—In many states (not all) the license for an 
Econoline costs appreciably less—up to $30.40 per $93 


year. Average for all states is 
$102 
SAVING ON PRICE. You can save $312 compared 


to even the lowest-priced conventional ton panel— 


TOTAL ‘ese SAVINGS... *A14 
$102 EVERY YEAR! 


and you keep saving 
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NO REAR ENGINE HUMP! 


The Econoline’s “up front’’ engine leaves a level, knee-high 
floor almost 9 ft. long. There’s no awkward rear-engine-housing 
hump to shrink the back entrance or hinder loading. And the 
Econoline Van provides over 204 cu. ft. of loadspace ... up to 
57 cu. ft. more than conventional %-ton panels. 


FORD TRUCKS COST LESS 


SEE YOUR FORD DEALER'S “CERTIFIED ECONOMY BOOK" FOR PROOF! 


FORD DIVISION, Sard fholor Company, 





What Armstrong Steam Trap features 
mean to YOU! 


——_) 


af 
lal “V Listen to the voice 
\ - of experience 


Shy 
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Continuous Air Venting ; 

en Seema. ae [ $ Simple Construction — 
steam temperature for | i not much that can go 
maximum production Z .— Wi wrong and it's easy to fix. 


Self-scrubbing — opera- ~~ , 
tors don't have to wait ee f : - Stainiess Steel Working 

. Parts—same material and 
construction as used in 
traps for 1500 Ibs. pres- 
sure at 950° F. 


while a mechanic cleans 
the trap 
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Operates Against Back 
Pressure high back 
pressure does not make 
an Armstrong trap blow 
through and waste steam. 


Complete Line of Body 
Styles—horizontal, verti- 
cal and angle for lowest 
installation cost. 


’ 


Armstrong Trap design and construction assure con- 
tinuity of operation and long life with minimum main- 


Bulletin tells how 
Armstrong Steam Traps 
can help you. Gives 
recommended trap sizes 
for all your machines; also 
Armstrong Trap prices 
and physical data. 


tenance . . . providing you with more trap-hours per 


dollar of investment. 


Armstrong Traps give you the most work out of your 
fuel dollar, give you fast heat-up, complete condensate 


removal, ample air and CO, venting without the danger 


of steam leakage. On overall trap performance, year-in 
and year-out, nothing beats the Armstrong Inverted 





Bucket Trap. It’s a rugged well-built trap that does 

more things better than any other trap. It’s guaranteed ARMSTRONG 

ca eg a paieastaaman MACHINE WORKS 
For more details, see your Armstrong Representative. 8323 Maple Street 


P.S. Like some good meaty reading? Ask for Bulletin 275. Three Rivers, Michigan 





pb APACHE” 


for fast, heavy- 


& ARLAC® 


for reducing 


i HALOX" 


the safe, dry, organic bleach 


pd RAYLENE® | 


for souring and bluing at tne s 


| COTE” 


for softer fabrics 


® PRIMARY SIZE 


for super-smooth finish 


5 SKORTEX® 
d synthetic detergent 


a CMC-booste 
4 RINTEX” 
a built soap f 


Running as a slate because they j 
work well together 


duty washing 


soap costs 20% to 30% 


or high soil suspension 


VOTE THE STRAIGHT WYANDOTTE TICKET 
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Wyandotte Chemicals 


J. 8B. F 
ORD DivIiSion 


’ | ' 





NOT A WRINKLE 
IN THE BOX! 


ORDER RELIABLE FAS-PAC 


TRADE MARK 


ONE-PIECE automatic 
SHIRT BOXES NOW! 


e Easy to open .. . easy to close! e Available printed or plain 
e Saves inventory shelf space e Cuts packing time and labor 


e Strong double-wall cardboard 
.. delivers all shirts in band- 
box perfect condition e For lay-down or stand-up collar 


e In four sizes and four colors 


SOLD NATIONALLY THROUGH DISTRIBUTORS 


\ 
* Good things come in Reliable packages! 


Diinh laundry supplies 


MANUFACTURERS OF FOLDING CARTONS & PAPERBOARD PRODUCTS 
7131 West 60th St. © Chicago 38, Ill. © LUdlow 6-3700 





Here's Help Across the “NEW FRONTIER’ 








How to Net $5200 
More Per Year 


How many invest- 
ments have you 
ever made that you 
got back, in full, 
in less than a year? 
Not many, I'll bet. 
Yet it's being done 
all the time, right 
in your line of 
business. 

Here is an_ in- 
stance that just hap- M. A. Pocock 
pened: A_ certain 
laundry, now paying $1.25 per hour 
minimum wage, installed a SAGER ‘’A’’ 
Spreader and saved $20 per day, by 
the elimination of two girls, no longer 
needed for sorting and shaking. 

The SAGER ‘’A”’ cost $3800, including 
freight and installation. Just figure it 
$3800 + 20 = 190, the number of days 
required to make 100°, return on the in- 
vestment. With 260 working days in the 
year, that laundry’s return on the invest- 
ment for the first year is $5200. Deduct 
$3800 from that and you have $1400, 
net profit for the first year, over and 
above the cost of the SAGER. Of course, 
these savings go on and on, as long as 
the laundry operates, because a SAGER 
never wears out, so each year there- 
after, this laundry makes a minimum net 
profit on its investment of $5200. 

True, not every plant can do this well 
—but some do better, depending upon 
conditions and volume of sheet business 

But this saving of labor is not the 
whole story, by a long shot. The in 
creased production the Sager makes pos- 
sible also boosts profits. So does cutting 
down on overtime in some plants 

Have you ever figured how much it 
costs you every hour you run your 8 
roll ironer? There's steam, power, light, 
padding, ribbons, aprons, repairs, lubri- 
cation, floor space, interest on the invest- 
ment—besides direct labor. Add them 
all up, and you'll bet that $18 per hour 
is a conservative figure. So, every hour 
of running you save on that ironer, or 
every increase you add to its hourly 
output, will add up to a_ substantial 
profit 

The figures I have cited are for the 
bigger ‘‘A’’ SAGER. But don’t forget that 
there is a ‘’B’’ SAGER for the single 
ironer plant where one has to prepare 
sheets while ironing small pieces. By 
changing to production methods for 
sheets only (full identification), the FAM 
ILY plant that handles 1200 or more 
sheets per day can also realize a bigger 
yearly profit with a SAGER ‘’B.’’ What 


are you waiting for? 


Wn. 44. (Poke) Pocock 








x Cut Flatwork Costs 


x Speed Up Production 


with a SAGER SPREADER 


* More Sheets with Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 
shakers and does it easier and faster. With a SAGER “B,” you can handle 
up to 3,000 sheets and spreads per day. Above that quantity, you prob- 


ably need a SAGER “A.” 


% Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


* Write For Full Facts 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 


Read What These Users Say 


A New England Laundryowner Writes: 





View of Sager B Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 


ing machines. 


“We feel that it is the best purchase from every standpoint that we have ever 


made in over 70 years of business. 


A West Coast Laundryowner Writes: 


“Our spreader has been in use about 12 years and has saved more per dollar 


invested than any equipment we have ever had 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Centre! Ave., N. E. 
Minneapolis 13, Minnesota 


Or 
EEE 
iicitnctcieniminn 
ee 


Print your nome____ 





From the widest selection 
of nylon nets 
on the market 


Gibraltar’s 


Bi 


ONLY GIBRALTAR NYLON NETS 
GIVE ALL THESE FEATURES! 


High-quality yarn and workmanship throughout 
All seams guaranteed never to open; sewn twice 
with bleach-resistant nylon thread 


Chrome-dyed colors: red, blue, green, gold, black, 
brown, violet, orange, white. Guaranteed never 
to fade or bleed 


All nets pre-shrunk and heat-set. 


All Gibraltar nets are knitted, finished, dyed and sewn in our own plant 


eti=j7- (rN. 


FABRICS, INC. 
254 — 36TH STREET, BROOKLYN 32,-N. Y 


Gibraltar products are sold by leading distributors everywhere 


it grows with the load 


* five-bar construction 

¢ 74% Ibs. per doz. 24x36 size 

* 60% tire-cord nylon reinforced with 
40% 260 denier 

* open mesh 

* lock knitted throughout 


« white or solid colors 


WOU ae 
pas “4 fi iN ui : 
Mn + ~ Ay i. et 


: i. ear 
Jae * vs "« ae S 
one ao one het oll : 
** Ke « * - hy 4 nie ¢ 
+ s ‘ 4 t¢ 4 ; 
, % (he . hte 4 nies 
« “4 4 ’, . *) ft. : 
3 ; Peas i 3..% 
adhe SST oe “cate * oOo .- tah "aad 
is 4) iy ia: ¢ 4 
VER YR 
* ’ . 
tie Beat PLB 
ss. . 


Ave I a! 
GOVERNO 


ultimate in bleach resistance 


¢ three-bar body; five-bar top 

¢ all 260 denier for bleach resistance 
* open mesh 

¢ lock knitted throughout 

¢ white, solid colors, colored tops, 


colored stripes 


* ideal for plants which overbleach nets 


eetetatats 
as? es = 
sistssscsezsscccs: 


IRONSIDE 


best in close-mesh nets 


¢ two-bar, close-knit construction 

* 6% Ibs. per doz. 24x36 size 

* run-resistant 

¢ Granite top for fast, easy, permanent 


pinning 
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For further information or 


BOILER-HEATER UNIT 


A heating unit and boiler in 

stalled in one compact package 
} 

is equipped for burning oil, gas 

The 

hot water gen- 

forced draft 


mounted 


or a combination com 
bined automatic 
erators include 


burner and controls 


and wired, water mixing valve 
installed, Manufacturer 
10-12 
from cold start to 212°! 
Atlantic Steel Boiler Com 
pany 22nd and Washington 


St Philadelphia 16, Pa 


( laims 


only minutes needed 


SMALL MODEL DRIER 


The Westport |r a 


drier for 


small 


model laundry apart- 


ment motels and institutions 


\~ 
measur4re 27% 


55 ke high All 


ind gas controls are 


wide by 
electric 
located 
top ot 


inche 


1Ti¢ he S 


under locked cover on 


the unit. It is gas-operated has 


i self-cleaning, removable lint 


filter ind either a coin meter 


or automatic timer 
Hoyt Manutacturing 
ration Road Westport 


Mass 


Corpo 


ECONOMY WATER SOFTENERS 


500 sott 


rs come 


Series water 
in both manual and 


r trom 
1.920.000 — grains 


tomatic models, ranging 
195.000 — te 
Automatic mM cle 


multi 


yacity 


ot utilize the 


sane 


t valve prin ipl is the man 
lifting and 


with turning 


) nplishe d 


' ‘ 
| time! 


by motor 


ck arrangement 


perity Company, Di 
Ward Industries Cory 


hols Ave Svracus ] 


RUBBER WASHER-DRIER 


4 washer-drier for cleaning 


surgical gloves and other rub- 


ber and plastic garments per- 
forms a preliminary decontami- 
nation wash followed by a 
two rinses and 


The 


can 


detergent wash 
a powder-drying cyve le 
items are ready for use or 
be wrapped and sterilized for 
Tests by the U.S 


have 


surgical use 
Army 
proved satisfactory 

Whirlpool Corporation St. 
Joseph Mic h 


Chemical Corps 


NEW CLEANER LINE 
T he Norge B-W 


coin-ope rated dryc leaning 


new line of 
ma- 
chines will be available in sing 
units or combinations of 2, 4 
6 or 8 with provision for adding 
units. The new line car- 
features of the 


coin-op drycleaning ma- 


extra 
ries the regular 
Norge 
chines 
Norge Division 
Corp., Merchandis« 
Chicago 54, Ill 


Borg-Warner 
Mart Plaza, 


INVOICE COUNTER FILE 
The EZ-C Laundry and Dry- 
Visual File 


invoices at eye level. 


cleaning Counter 
holds all 
Counter girl can quickly tell if 
the customer has laundry, dry 


if the 


Invoice 


ck aning or both order is 


completed Any form 


not over 5 inches wide fits the 


file 
The Speed Check Company 


nn St., S.W Atlanta, 


NEW CLEANING FLUID 
I. du Pont de Nemours 


pany Ine has devel 


oped a new drycleaning com 
position said to make possible 1 
15-minute cleaning 


evel in 
com-op drvycle ining machines 
Known is Valcl ne, the 


compound 1 on a fuorc- 


new 
base 
is said to have a safety 
centration 

that of 
used \ il lene IS 
be nonflamr iable 


ot vapor col 
times greater 
now 
without an odor 

le Ne mours 
Wilming 


ompany 


98. Del 


new products and literature 


literature write the manufecturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 











NEW SHORT-CYCLE PROCESS 


A new process and apparatus 
Manufactur- 
with 
Du Pont Company chemists and 


m ike 


satistactory 


developed by Vic 
ing Co., in collaboration 
engineers it possible to 
produce coin-op 
than one- 


ot the 


less 


drycleaning in 


third to one-quarter 


time” now neces- 


consume d 


sary. Patents are pending The 
is designed for use 


Pont's 


equipment 
Valclene, Du 
solvent 

Vic Manufacturing Co., 1313 
Hawthorne Ave | 
3, Minn 


with new 


Minneapolis 


Continued on page 70 
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* My friends say 
I’m a bagful of 


washing efficiency ! 


It’s true! OZOIWNTS is the complete detergent 
that gives you better results at lower cost! 











Have you used Ozonite lately? If you haven't 
you’re missing the best Ozonite ever built for 
washroom efficiency and economy! 

Ozonite has been improved by advanced scien- 
tific research in the famous Procter & Gamble 
Laboratories. It’s a ready-to-use balanced blend 
of high titer soap and alkaline builders made the 
special Ozonite way that works to perfection in 
your washroom equipment. 


When you use Ozonite you can count on supe- 


rior soil removal . . . white whites and bright 
colors. And you get all this with broad safety to 
fabrics. What’s more, Ozonite is simple and easy 
to use... . even inexperienced washmen get top 
results with it. 

For more information on Ozonite and how it 
can help you increase your efficiency and profits, 
write to: 


a PROCTER & GAMBLE, Manager, Bulk Soap Department, P. O. Box 599, Cincinnati 1, Ohio 
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“Just as | 

mu i | 1 () W 
thesee HUEBSCH 
Tumblers are ‘great’— | 


so easy to maintain!” j 


\ HAPPY 
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..-AND HERE’S WHY HUEBSCH TUMBLERS ARE THE LEADERS 
IN CUTTING YOUR MAINTENANCE AND OPERATING COSTS 


When something is made right; when no cheapening short cuts 
are taken; when solid bed-rock design, based on a quarter-of-a- 
million units of experience and know-how, is built into every 
tumbler—then maintenance and operating costs are minimized. 

You get “full value” with Huebsch tumblers in reliability, 
performance, and beauty. Huebsch makes no stripped-down 
models. They are assembled with great attention to detail and 
are completely factory tested. Buy Huebsch tumblers and save. 


SAVE ON OPERATING COSTS WITH HUEBSCH QUALITY CONSTRUCTION 


SELF-CLEANING 
LINT SCREEN 
Automatically cleans 
itself and deposits 
lint on “Magic Cor- 
pet” for fast, easy 
removal. 


STURDY BUMPER 
AND KICK PLATE 
Protect appearance 
from unsightly mor- 
ring from carts and 
floor cleaning equip- 


TROUBLE-FREE DRIVE 
Chain and V-belt drive. 
Easily understood, in- 
spected and adjusted. 
No hidden gears. Silent, 
vibrationless fan. 


SEALED 

BALL BEARINGS 

No oiling, inspection or 
attention required. 


EASY-TO-ADJUST FEET 
for quick, easy leveling 
and alignment. 


ACCESSIBLE CONTROLS 
All controls accessible from 
front for easy servicing 
and adjustment — yet, 
locked behind hinged 
panel to prevent tamper- 
ing. 

AUTOMATIC 

BACK-DRAFT DAMPER 
Prevents hot air and lint 
from blowing back through 
tumbler into room. Protects 
pilot light, keeps surround- 
ings cooler. 


CAL ORIGINATORS 


NUEBSGH ene cen 


Milwaukee 1, Wisconsin 





The issue 
in brief 


The “X” factor 


Peggy Dwyier, president, Bureau of Laundry and 
Dry Cleaning Standards, suggests two steps we can 
take to increase the value of our services to home 


makers ] 


and (2) find ways to provide “emotional” satisfac 


improve quality of service in general, 
tion: e.g., teach the customer to buy time (laundry 


service ) for happier living 


For laundry managers 


A former LM, now in the commercial laundry field, 
tells vou how to become a better manager to meet 
competition from outside./ News of a 40-cent paper 
blanket for institutional use proved satisfactory in 


Sweden 


Latest product developments 


Youll be interested in several recently announced 
products which may have impact on conventional 
laundry ind drvcleaning procedures (] A new 
solvent that promises to speed up the coin-op dry- 


2) A new machine 


cleaning evcle to 14 minutes 
that spre ads and feeds sheets directly into a Hatwork 
ironer eliminating human feeders while boosting 
production }) The All-American Research Foun 
dations continuous Hatwork processor may also be 


ready tor the market this vear 


Combating coin-op laws 


Hartford (Connecticut ) coin-operated laundry op- 
erators got a law they could live with. They did it 
by studying hazardous conditions objectively and 
then drafted their own regulatory ordinance based 
on their findings. Result: unattended coin-op plants 
can operate ‘round the clock seven days a week 


here. 


Constructive optimism 


Southern Service with its chain of 30-some plants 
throughout Southern California invests a million 
dollars in new facilities to consolidate five of its 
San Diego operations under one roof. Five years 
ago they put better than half a million dollars into 


a new linen supply plant at Long Beach. 


Fuels and lubes 

If you're using hi-test gasoline for route operations, 
you'll be interested in learning what transportation 
expert Henry Jennings says about them as well as 
about engine oils, chassis lubricants and additives. 
He pulls no punches in advising you how to save a 


buck. 


~ ’ ’ - 4 ’ 
Readin’ and 'ritin 
In this issue Ted Pollock offers some constructive 
suggestions designed to improve the busy execu- 
tive’s reading and writing skills; i.e., how to per- 
form these functions faster and more effectively to 


keep pace W ith the times. 


Convention news 


LJ covers the sixteenth annual Diaper Service In- 
dustry convention in New York City. Cost reduction 
and promotion were the main subjects under inves- 
tigation Tri-State Laundryowners reviewed in- 
dustry progress at the Greenbriar, White Sulphur 
Springs, Maryland./ Massachusetts Laundryowners 
celebrate the fiftieth anniversary of their associa- 
tion./ LCATA announces it’s back in show business 
again and plans a regional exhibit this fall, either in 
Cleveland or New York, to be open to all segments 


of the industry. Learn why. 
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FRESH! CRISP! UNIFORM! 


...the feel of a modern Pennstarch* finish 


Garments snap to attention when you give them a uniform, 
satin-smooth, Pennstarch finish. Your customer will take greater 
pride in his outfit . . . and you'll win citations galore for 


your service. 


Get in step with this modern way to starch. Modern Pennstarch 
will save you time, trouble and money in your washroom. It’s 
specially formulated wheat—no cooking needed! Just add it dry- 
to-the-wheel—and whoosh! you get split-second dispersion. 
Packed in easy-to-handle, easy-to-store 50-pound bags. Call 
your Pennsalt distributor today. 


*Trademark of Pennsalt Chemicals Corp. 


Composition Patent Pending 


Laundry and Dry Cleaning Department p 
ennsalt 


PENNSALT CHEMICALS CORPORATION 


East: Three Penn Center, Philadelphia 2, Pa. @itsdiitied cs 


West: 2700 S. Eastern Ave., Los Angeles 22, Calif. ESTABLISHED 1850 
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Model T marketing 


Some vears ago, we remember someone telling us Henry Ford of moto! 
car fame had given serious thought to going into the laundry business 
He was said to be impressed by the fact that there was a continual need 
for having garments and linens laundered regularly. 

No one seems to know exactly what he had in mind and his ideas 
lied with him. But it was more or less assumed he had visions of adapt- 
ng assembly-line production techniques to laundry operations. 

More recently, in reading Theodore Levitt’s “Marketing Myopia” 
Harvard Business Review, July-August 1960) we ran on the following 
comments which throw more light on Mr Ford's business philosophy 
Here's what Mr. Levitt has to say 

We habitually celebrate him [Ford] for the wrong reason, his pro- 
luction genius. His real genius was marketing 

We think he was able to cut his selling price and therefore sell mil- 
lions of $500 cars because his invention of the assembly line had re- 
duced costs. Actually, he invented the assembly line because he had 
concluded that at $500 he could sell millions of cars. Mass production 

s the result not the cause of low prices 

Ford repeatedly emphasized this point,” says Mr. Levitt, “but a 
ition of production riented business managers refused to hear the 
great lesson he taught.” Here is his operating philosophy as he expressed 
it uceinctls 

Our policy is to reduce the price, extend the operations, and improve 
the article. You will notice that the reduction of price comes first. We 
ave never considered any costs as fixed. Therefore we first reduce 
the price to the point where we believe more sales will result. Then we 

ahead and try to make the prices. We do not bother about costs 
The new price forces the costs down. The more usual way is to tak 
the costs and then determine the price, and although that method may 
he scientine in the narrow sense, it is not scientific in the broad sense 
hecause what earthly use is it to know the cost if it tells you that you 
cannot manufacture at a price at which the article can be sold? 

But more to the point is the fact that, although one may calculate 

st is, and of course all of our costs are carefully calculated 

knows what a cost ought to be. One of the ways of discovering 

is to name a price so low as to force everybody in the place to the 

highest point of efficiency. The low price makes everybody dig for profits 

We make oO liscoveri oncerning manufacturing and selling under 
this forced ( an by any method of leisurely investigation 

You dont have to agree with Mr. Ford’s marketing philosophy. Com 
paring the sale of cai » the sale of laundry service is not a fair analogy 
And there's a lot mo han price that goes into maintaining custome: 
satistaction 


Still and all, von ] 


i cant bilan the customer for being attracted bv low 
prices if she sees little d between a low price servics and one 
that costs two to three times as much 

With rising costs driving prices upward constantly, it seems to us 
the launderer must decide whether he’s going to serve the Ford or Cadil- 
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75 W/E 
POWER-RAMIC 


REDUCED INVESTMENT 


1. Spring mounted for installation on all types of 
floors, including wood 
2. Eliminates need of expensive foundation 
3. Eliminates separate extractor and its foundation 
LABOR ECONOMY 
Big 20” opening for easy loading and unloading 
One loading for three operations—washing, extract- 
ing and shake out o 


Automatic filling, draining and sequence timing 
Kleer-vision glass door provides quick visual load check 


MINIMUM FLOOR SPACE 


Washer, Extractor, Shake-Out in one unit—saves space 
normally required for three separate machines 


SHORT FORMULA PRODUCES 
SPARKLING CLEAN WORK 
44x 18 open pocket reversing action cylinder assures 
fast soil removal 
Four high lifting ribs provide maximum drop and 
squeeze action 
Interior of machine all stainless 


steel — eliminates 
staining and corrosion 


Available in semi 
and fully automatic models 
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THE PROSPERITY COMPANY 


Division of Ward Industries Corporation 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y SALES AND SERVICE FACILITIES IN ALL PRINCIPAL CITIES 








Conventional Panel A 


AVowey. ‘ew. tou, Seeing ve 


‘ iv SBATTER wuippe? 
ea 

itl 
S A , 








TIGHTWADS! 


(They know how to hang on to your delivery dollars) 


You'll find that any Chevy delivery panel is a tightwad to the core. A born nickel-nurser with 
famous 6-cylinder power that never stops nipping at fuel and maintenance expense; a tough 
pennypincher that stays on the job with fewer repairs. And Chevrolet gives you a lot of these 
thrifty panels to choose from—18 models in all, including Corvans, Step-Vans, Step-Van 7’s, 
conventional panels and Forward Control chassis models. Below are some of the details on each 
basic type. For the full story on the one model that best suits your job, see your Chevrolet dealer! 


NEW CHEVROLET STEP-VAN 7. It’s route-ready, roomy 
and rugged —just right to hold down costs on hustling 


door-to-door deliveries. With its ideal size, reserve of 


economical power, rugged build and velvet-smooth 
ride, the Step-Van 7 offers profit-producing efficiency 
that’s unmatched by any other truck of its type. You 
get 211 cubic feet of load space, astride an easy- 
handling 102-inch wheelbase, powered by the famous 
gas-saving 135-hp. Thriftmaster 6. And this ideal 
combination of working ability and thrift teams up 
with Chevrolet’s road-smoothing Independent Front 
Suspension—an advancement that saves truck wear, 
reduces maintenance, cargo damage and driver fatigue. 


CONVENTIONAL PANEL. Here’s big payload capacity 
plus tough-truck build—everything it takes to do a 
better day’s work more economically. These are king- 
sized panels, with up to 231 cubic feet of cargo space 
(and they’ll carry loads as heavy as 3,000 lbs.). Bodies 
go up to 1014 feet in length and G.V.W.’s go up to 
7,800 lbs. They’re easy-working panels, too. Low 
floor height makes loading a snap; high, wide rear 
doors, equipped with telescoping door checks, help 
you pile in roof-high loads with minimum effort. And 
there are all the benefits of Chevrolet truck Independ- 
ent Front Suspension, plus the work-proved economy 
of the famous 135-hp. Thriftmaster 6 engine. 
(Husky, power-packed Trademaster V8 is optional 
at extra cost. ) 


CORVAIR 95 CORVAN. It’s Chevy’s new rear-engine 
wonder; a truck that puts a new kind of efficiency on 
any delivery job it tackles. The nimble 95-inch wheel- 
base makes maneuvering a breeze; and thanks to 
4-wheel independent suspension, bumps have never 


been less bothersome. There’s a big 1,800-lb. payload 
rating and a spacious 191-cubic-foot load area, double- 
walled for strength. Handling’s uniformly good loaded 
or empty—thanks to nearly 50-50 weight distribution. 
Extra loading ease stems from low loading heights, 
wide-opening rear and side doors (left-hand double 
side doors optional at extra cost). And the rear- 
mounted air-cooled Turbo-Air 6 keeps you ahead on 
fuel and maintenance costs. 


CHEVROLET STEP-VAN. Sure-fire savers on grueling 
stop-and-go grinds that call for big loads and walk-in 
convenience. Choose from six spacious models—each 
one ready for rugged routes with a durable body and 
tough Forward Control chassis, supplied by Chevrolet 
as one complete unit. Bodies come in 8-, 10- or 12-foot 
lengths. G.V.W.’s range from 5,600 Ibs. all the way up 
to 10,000 Ibs. Loading and unloading is quick and 
easy, thanks to big, wide doors and a load compart- 
ment that’s lined throughout with smooth steel panels. 
The roomy interior is fully protected by insulated, 
watertight body construction. 


CHEVROLET FORWARD CONTROL CHASSIS. With Chevy’s 
brand of power and durability, it’s a work-proved 
basis for bigger profits when combined with the 
special body of your choice. Chassis are available in 
seven different models with G.V.W.’s ranging from 
5,400 to 10,000 Ibs. and wheelbases of 102, 104, 125 
and 137 inches. Fitted out with 7-, 8-, 10- or 12-foot 
bodies, these Chevies suit many multi-stop operations. 
It’s more evidence that your Chevrolet dealer has all 
the best answers to all of your delivery truck needs 
so see him soon! . . . Chevrolet Division of General 
Motors, Detroit 2, Michigan. 





We have to sell more than 
washing and ironing 


Homemakers must 
be taught their time 
is a way to fuller, 
happier living 


by PEGGY DWYIER 


EVERYONE has a few peculiarities. One of mine might Well, the time I spend doing the shirts, I wouldn’t 
etter be classed as an occupational disease! I’m con get paid for, anyway. 
inquiring of people I meet whether or not they Now there's an interesting answer for you. Does 
laundry service and how they like their drycleaners she get paid some way for the time she spends cook- 
years of doing this, I know exactly what to say to ing?) 
in avalanche of controversy! And if I had ever been But I do send my sheets and tablecloths out. 
lined to argue the theorv that women are irrational Brightening) You do? Well, I guess you feel you 
otional and changeable. this hobby (if we can call it get your money ’s worth on those 
t) would perforce have changed my mind :: Indeed I don't. I begrudge them every cent I pay 
them 
HOMEMAKERS MAY SECM IRRATIONAL . hen why do you send them out? 
If it’s a working wife and mother I’m talking to, I say ’: It’s the time it saves me, darling. 
sualls | can’t understand why anvone who works Oh, we're back to time again now). 
uld do her laundry at home. It’s such a blessing to You see I have only the one line to hang things on, 
it out.” After that opening well, let’s just pick and if I had to hang those big things there wouldn’t 
the verbatim conversation between myself and a be room for the shirts. 
f three children Then I guess you're saving that you use laundry 
SeTVICE because you have to. . not because you 
ind they're fearfully hard on want to 
That's right. However, there was one time—just 
one—when I could have written them a letter to 
shirts a week. I couldn’t afford to thank them for their service. I didn’t mind a bit 
I can better use the monev to bu paving them that day 
than to send the shirts out How did this happen? 
rocery store, do vou buy con I had company coming. Unexpectedly. I just took 
things like that? the sheets and dropped them off, and that night 
r without picked them up all clean. I was really grateful they 
were done and ready for the beds 
You got exactly the same service as always, didn’t 
yood, too vou? The value was exactly the same. wasn’t it? 
ts head What you'r No, dear, it wasn't. The value was what it did for 
really saving THES s tl vou get your money's me 
worth from th ind lont think vou'd get mw here is a sentence that bears a lot of mental chew- 


service ing o The value was what it did for me 
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THEY REALLY WANT VALUE... 

Maybe if we start from there, we'll see the whole cus 
tomer viewpoint in a new light. Let's speculate on how 
much value there would have been for her, regardless of 


price, if those sheets had been late that day, or lost, or 


hadn't been done nicely . . . heaven forbid! Money has 
very little to do with it .. . the value of anything is in what 
it does for the customer. (And you know as well as I do 
that loss, damage and poor quality do nothing for the 
customer.) We must stop confusing the words “value” and 
“price.” 

When I hear someone say “Laundry service is too ex 
pensive” or “Drycleaning is too expensive,” I always men 
tally translate this into “I don’t get the emotional satisfac- 
tion from laundry service to make it worth while” or “I’m 
not sold that I get full value out of the money I spend for 
drycleaning.” 

What can we do about all this? We can at least begin 
to understand the customer’s point of view. Perhaps we 
can begin to understand the importance of dedication to 
delivery schedules, the importance of quality, the impor- 
tance of loss and damage, and the importance of building 
into our product and service more of that other “X” factor 


. “emotional” satisfaction. 


PLUS ‘“‘EMOTIONAL” SATISFACTION 

How do you do this? I’m not sure But I think it has 
to be done by making the homemaker aware of things we 
haven't told her about the value of laundry service 

I think it relates to “status,” too, among other things 
Why was there value in the service rendered to my friend 
when company was coming value which normally 
wasn't there? Because she wanted her house to reflect her 
perfect housekeeping for the guests and well-ironed 
sheets were part of her picture of herself and her home 
But must we wait until company comes, or some other 
household crisis looms, to render a service from which 
the homemaker gets (in her opinion) her money's worth? 
If not, we must find a way to give her logical value and 
emotional value every time. I call logical value the obvious 
tangible value we see in a purchase, and emotional value is 
how we “feel” about it 

Emotion probably dictates to the housewife how to ac- 
complish the job (do it herself at home, use a self-service 
laundry or send it to you). Keep logic and emotion working 
together for you, to keep the cash register ringing come 


wash-and-wear, come home washers, driers, and coin-ops! 


LAUNDRY SERVICE LACKS STATUS 

Let’s examine how and where status might help us. Who 
are your customers now? Do you know? What do thei 
husbands do? In a survey conducted by the Bureau of 
Laundry and Dry Cleaning Standards a short time ago 
we found that in a cross-sectional group of laundry users 


the husbands fall into these categories 


Executive ito Se Blue collar 
Unskilled 


Professional 
White collar 


It would appear that only a small slice of our market is 


made up of what the Nation’s Business magazine classified 


“blue collar.” Maybe you're going to say they can't afford 
it... let’s see. 

Pierre Martineau in an article printed by Nation's Busi 
ness says, “The income of the average skilled blue-colla 
worker is equal to that of the average white collar worke1 
What's more, the elite of the skilled blue-collar groups 
earn considerably more family income than the average 
white-collar worker and the intelligentsia. Particularly do 
they have more choice in spending Nt 

That last sentence is important. “Particularly do the) 
have more choice in spending it.” This market is impor 
tant because their money isn’t earmarked. They can afford 
what they want if they want it. But what do they want? 


This Same article Says the blue-collar workers want 


Mrs. Peggy Dwyier probably 
knows more about homemak 
ers and their feelings con 
cerning professional laundry 
service than anybody else in 
the country 

She's ridden on_ trucks 
rung bells worked behind 
counters and conducted door 
to-door interviews in depth 
with housewives to gather this 
information first-hand 

All this has happened within the past 10 years 
Mrs. Dwyier became associated with our industry in 
ington, D. ¢ 

Possessed of an active ind creative personality 
opened an advertising agency here with three other 
of like mind. They had planned t yncentrate the 

the fashion field. But the C rado publicist, wi 
ride horseback to a one-roon use 
that fashion was not her cup of te 

She gradually became involvec 

eaning industry working in sales 

sing 

A story on her activities in the June 1953 issue f THE 
LAUNDRY JOURNAL brought her to the attention of Mac 

sh Associates who were then contemplating setting ur 

an outside source to audit their quality. Out of their effort 
the Bureau of Laun a ; Cleaning Standards grew 
researct inter 


ed. And fror 


Dwyier 


nt 


standards 





Sell more than washing and ironing... 


want the second car, the boat, and the 
they couldn't afford laundry service? 
places and do things (but do they want 
ire they the do-it-vourself group, accus 

r things for themselves? 
their do-it-vourself tendencies, I believe 
e were a thing of status to Mrs. Blue Col 
ou might expect to improve greatly the per- 
m vou serve, if your service gives them 
i} value as well as being a thing of status (emotional 
Phey ll pay in relation to what in their opinion your 
e does for them. We must find a way to harness 

opinion and make it work for us 

Another two words we should stop contusing are fact 
ind “opinion.” For example, take my friend again who 
buvs cake mix, but irons her own shirts. When she buys 
the mix to “save time and turns around and irons 15 
hirts because her “time” isn’t worth anvthing there 
has to be some explanation for this apparent inconsistency 


r tine When she tells me this is what she 


in her rr gard for 
does, and why she does it, she’s telling me what she be 


lieves to be true, but it simply isn't fact. It’s her opimiton 


WE NEED CONSUMER CONFIDENCE 

Is opinion working for or against us? Let me give you 
some facts about opinion of homemakers on the value of 
laundry service. In another survey by the Bureau of Laun- 
drv and Dry Cleaning Standards. we said 

It would help us to know why a friend of yours or a 
neighbor does not use laundry service but sometimes 
they hesitate to give us a frank answer. They would express 
themselves more freely to vou. Can you tell us why your 


] | 2” 


, 
[ laundry service 


friend or neighbor does not uss 
They told us. Whether what thev told us actually re 
cted the friend o ighbor, or themselves, is not particu 


rie 


important. The greatest reason given for not using 


ervice was that “it’s too expensive.” (Of course 
il] the STOCK reasons hard on clothes poor 


already told vou how to translate 


Chev mean, “I don't get enough 


Do you think she is preju 
Of the group known to be 
inswered if pe reent said 


irs users 1] 


he lie ves the 
imswermgd 

nd m the Sec 

they did not 
quality ce} table 


he second rY up were 


reflecting their ypinions 


This was not just a little survey conducted in a small 
area. This was a sizable survey conducted in the Eastern 
half of the United States 

Now, if these homemakers are prejudiced against laun- 
dry service, and furthermore believe the quality to be 
inferior, will price have much, if anything, to do with their 
becoming our customers? I think not. We are simply not 
of value to these homemakers, and we must find a way to 


change that situation. 


BEST CUSTOMERS MOST CRITICAL 
Here are a few more marketing facts you might like to 
know 


Age Laundry Users 


Under 24 3 
25—34 13 
35-44 29 
15-54 27 
55-64 15 

Over 65 5 


Not given 6 


Interestingly enough, we find the voungest and the 
oldest age groups least critical of the industry. Does this 
mean that the voung are less discriminating and the olde 
citizen suffers from failing evesight, while the ones in the 
middle bracket with their more educated sense of logical 
value and 20-20 vision look at what they get with a clear 
cold eve? Or are there other factors that bear some think- 
ing about? Could it be that these youngsters who are our 
customers do not know how to do laundry themselves? 

You know that voungsters raised, as these would have 
been, in the late 1940's and in the 50’s spent much less 
time learning the fine art of housekeeping than their 
mothers spent. They were brought up in a different time 
with different values, in an uncertain world where money 
is about the che apest thing there is 

The senior citizens, as they are called, are more appre- 
ciative of the laundry service they receive because they 
perhaps have health problems, and certainly they have 
not the energy of the younger woman in the middle age 
brackets Perhaps both, the youngest and the oldest, have 
an appreciation for our service which many in the middle 
age group lack 

Now let's look at this middle age bracket from 35 to 
54 from which close to 60 percent of your customer group 
comes. They have the greatest logical need of help, per- 
haps, in that they have growing families with the conse- 
quent demands of PTA, Cub Scouts, church, dancing class, 
choir, doctor and dentist appointments for their average 
ot 7 5 childre n cooking, cleaning, washing ironing, dish- 
washing and shopping And at least 3314 percent of 
them work at jobs outside the home. Their work is end- 
less and their need is great. Therefore, though they criti- 
cize us, and we fail in giving them emotional satisfaction, 
they still purchase our service because of what it does for 
them, at this particular moment in their life span 

But, what will this homemaker do when she no longer 
has this great need if she feels that our quality is poor and 
our service is bad, and we have failed to develop in her a 


SeCTISE ot appreciation tor what we do? Will she esc ape 
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from us at the first possible moment because she doesn’t 
really want to do business with us? Yes, if we fail to con- 
vince her that she is getting something of “value,” I 
think this is very likely. 


HOMEMAKER’S ROLE HAS CHANGED 

Is there something of value the laundry industry could 
offer to this housewife that she, perhaps, has not yet real- 
ized? I suppose I think in terms of the working housewife 
and mother particularly, because I know more about their 
problems than those of the ones who do not work out of 
the home. Let’s concern ourselves with this group of 28.,- 
000.000 working women .. . that’s a pretty good-sized 
group to start with, anyway. What are their problems? 

I believe the biggest one is that the working housewife 
is trving to run her home under totally different circum- 
stances than her mother and grandmother did, and hasn't 
yet realized that she has all the old responsibilities plus 
many new ones, and has lost much of the reward of the 
homemaker. She hasn’t learned that in this push-button 
world she must find time for activities that will satisfy and 


reward her, because the old rewards of productivity are 


gone. 

Mother worked from early morning to late at night. Yes, 
she did. But part of Mother's work was sitting in the rock- 
ing chair, mending. Part of Mother’s work was putting up 


preserves and fruit and vegetables from the garden in 


which she also spent time in . . . hoeing! Work, yes, she 
did. But she put herself into the work, and from this she 
obtained a satisfaction and a return totally lacking in to 
day’s modern push-button world. 

There is little satisfaction (as far as I can see) in know- 
ing how to turn a dial on a washing machine and use an 
electric can opener. Satisfaction for today’s woman must 
be found some other way, and how can she find it when 


her entire day is taken up in frantic “hurry.” 


SHE NEEDS TO BUY TIME 

Changing Times says in a recent issue that the home- 
maker spends an average per week of 47 hours and 50 
minutes on six major household jobs including washing 
and ironing. This estimate does not include time for er- 
rands and shopping add perhaps 5 hours for this. 
Plus 40 hours, in many cases working outside the home, 
and maybe 10 hours weekly traveling to and from work 
This racks up to a grand total of 102 hours, and still hasn't 
allowed for time that must be spent in community activities. 

In Dr. Richard Gordon’s book “The Split-Level Trap,” 
published last year, he says, “As in old-time American 
stable communities, our mobile society also regards pro- 
ducers, but in the dust and turmoil of getting ahead the 
meaning of ‘producing’ has become obscured. People in 
essence have tried to gain the rewards of productivity 
without first earning them through truly productive activ- 
ity.” (In other words, when you push a button . . . it pro- 
duces but there is no personal reward or satisfaction. ) 

It is not always enough merely to produce. It is essential 
that we also be rewarded. 

The point of all this, in my opinion, is simply that when 
the busy, harried, frantic mother of today finally realizes 


that she must find her peace and quiet and satisfaction and 
some reward by buying time, and using the time in a re 
warding and satisfying way; and when and if the laundry 
industrv furnishes her a satisfying service which gives her 
time, and which is truly a convenience and not a hassle 
over poor quality, loss and damage . then, the laundry 
industry will certainly be in a position to be recognized as 


rendering a service of “value’—logical and emotional 


BEGIN BY IMPROVING QUALITY 

How will we go to work to render the housewife such 
a service and to bring her to see the true value? It won't 
be easy, and it will take some courage and require invest 
ing time and money 

I heard a startling fact the other day. I am told that 
when industry and government first began to question 
whether or not research into “reliability of performance 
of electronic equipment would be worth the cost, they 
found upon study that parts were sometimes costing in 
maintenance over 1,000 times their original price. The 
study of reliability has come to be regarded not as an 
expense but as a necessary tool for cutting costs. The elec 
tronic industry is cognizant indeed that such a program 
has improved profit margins. More important, it has im 
proved reliability. Thus research proved a twofold benefit 

Do we need to look to our “reliability of performance”? 
Speaking from knowledge based on absolute fact, I say 
we do. 

A program to influence the “status” of the industry, with 
out the same effort toward truly giving a satisfactory qual 
ity, will ultimately have the same effect as selling a 
customer rabbit fur when she thought she was buying 
mink. Research at best can only fix for you where you 
stand now, and perhaps point the way. Any program that 
leads in the direction of seeing the customer’s needs, logi- 
cal and emotional, and filling these needs is surely of such 
value to the industry as to be comparable to the “reliability” 
studies in the electronic industry. We have not scratched 


the surface of the possibilities. 


“SHE’’ MORE IMPORTANT THAN “WE” 

The laundry industry has an important job to do. It's 
not what the homemaker can do for you that interests me 
as much as what you could do for her. I have talked with 
home economists who agree with me that women today 
are in a state of flux ... the old way of living is gone and 
they have not vet begun to learn how to live in the world 
in which they find themselves. When they do, they will 
come to see the true “value” of a service which offers 
them time. They cannot properly assess the value of time 
until they learn that time, and how it is spent, is the way to 
happier living. 

But even now, 60 percent of the professional laundry 
users who answered the Bureau's survey say that time is 
the most important factor in their use of laundry service 

I do not mean to imply that I believe using laundry 
service will solve all the problems of the homemaker 
But I happen to believe we have something to offer her 
far and away above the mere washing and ironing of cloth- 


ing. What do you believe? 





Construction 


Truck-loading area is 40 feet deep 
and double ; a fe et garage at night 
then overhe id aluminum door are 
run down. Note sprinklers, steel joists 
ana ommercial towel pro 


wornght 


Southern Service does it again! 


Newest “Super” plant represents more 


f new Blue Seal plant 

j it right. laundry de 

nent at center. Two 10,000-gallon 
tanks painted bl 


j ] 
hitipve ret itn 


Corner of wash kitchen shows well-insulated piping and ductwork, buss-bar electrical service 
and mesh screens above windows for continuous ventilation. The plant building alone cost 


$300,000 








The spacious central room features a hung ceiling, sprinklers, 
and four rows of high-intensity single-tube lighting fixtures. This 
is the only plant in the chain equipped with a complete publix 


address system 


than $1 million investment 


Plant manager John Fischer points out “crumb tray” under 
grate-top counting table to catch dust and foreign objects for 
easy disposal. Sloping storage table saves girl lifting soiled 


bundles 


a 


Frosted glass windows did not offer sufficient protection from 
westerly sun. The problem was quickly solved by fixing brightly 


colored aluminum panels to sashes at a 45-degree angle 


by LOU BELLEW 


FIVE YEARS AGO Southern Service Company, Ltd 
built a $600,000 super plant in Long Beach, California, to 
replace its old Long Beach Laundry and Linen Supply 
operation. It was said to be the largest single-plant expan 
sion undertaken here in 35 years. 

Early this year Southern Service put five of its 30 plants 
under a single roof in San Diego, California, in what may 
well be a record-breaking consolidation. The new facilities 
and equipment here are said to represent a total invest 
ment of over $1,000,000. 

The merger brings together the Munger, Electric and 
Peerless Laundries with the Bay City Linen Supply Com 
pany and Benbough and Duggan Cleaners—under the 
name Blue Seal Laundry, Linen Supply & Drycleaning 

G. Grenville Whyte, president of Blue Seal, states that 
“The company’s decision to invest in the new facilities 
at the location selected was due to their confidence in the 
continued growth and prosperity of the San Diego area 
The selection of Mission Valley as a site for our new home 
would provide us with a location in the heart of the future 
of San Diego.” 

The consolidation is expected to result in faster service 
throughout their countywide trading area. And greater 
efficiency in office procedure and over-all operation is ex 


pected to reduce operating costs substantially 


Construction features 

The new one-story building covers 50,000 square feet 

of the firm’s five acres of property in a fast-growing area 
on the outskirts of San Diego. The building measures 
roughly 215 by 230 feet and boasts several unusual fea 
tures. 
Box-in-box: For one thing, the building might be de 
scribed as a box-within-a-box. The laundry and linen sup 
ply work is processed in the main, high-ceilinged room 
at the center, and the other departments are located 
around it. 

Thus the big plant call office and administrative offices 
flank one side of the production room while the boiler 
and maintenance rooms, the repair garage and the linen 
counting room flank the opposite side. There’s a truck 
loading dock on the third side with room for 21 trucks 
And the fourth side houses the drycleaning department 
and another loading area for an additional 12 trucks 

The box-within-a-box construction helps to explain why 
there are only two supporting columns in the central room 
The walls bear most of the weight of the 50-foot steel 
joists which span the area at 10-foot intervals 
Insulated roof: The roof is flat and made of corrugated steel 
panels. Their overlapping edges are welded together and 
the whole is in turn welded to the roof-supporting trusses 
The panels are topped with a layer of 20-pound asbestos 
roof material; a layer of inch-thick insulating board; two 
more layers of asbestos and two coats of aluminum paint 

As further protection from the hot summer sun, there 
is a 24-inch air space between the corrugated metal roof 
and the production-room ceiling. The ceiling is constructed 
of 4-foot-square fiber-glass acoustic set into aluminum 
frames suspended from the roof trusses by wires 

Constant movement of air is assured by having 2-foot 
high wire mesh panels above the production-area windows 


Six inches of the mesh are above the plant ceiling to kee p 


25 





Southern Service... 


the air moving in the air space while the remaining 15 


inches keep the rising hot air moving at ceiling level 


Power and utilities 


Sprinkler system: The entire plant, even the loading-dock 
protected by an elaborate sprinkler system said 
st in excess of $25,000. The sprinkler is serv- 


( 


in eight-inch line from the city main. Five-inch 
125 


ine provide water at a pressure of from 1205 to 
iter and steam line in this new plant is of brass 


re insulated. Water comes in at 8 grains 


I] the lines 

nearby lake reservoir, which is a far cry from the 

to 24-grain water available from another source at the 
! plant location only 10 miles away 

{ new heat reclaimer has exceeded expectations by 

picking up around 45 degrees of heat from the dump 

water. Coming in at 60 degrees, the tap water is raised to 

105-110 degrees. In this case, the dump water courses 

through the tubes of the exchanger while the colder water 

irculates through the jacket. Flow is automatically re 

every 15 minutes to keep the reclaimer from clog 

veak spot in an otherwise id al water system is 

il. According to plant manager John Fischer 

vears had passed between the acquisition of 

operty and the actual building of the new 

the interim, the state put a superhighway past 

property and very neatly blocked it off from access 

to the nearby sewage system. In constructing the highway 

t was necessary to raise the sewer 15 feet higher than the 

nt property and move it to the far side of the road. This 


s that plant waste water has to be pumped up to the 


iblem. Blue Seal installed two 500-gallon 


} 


rround to catch the waste water. One tank 


1?! 


the other is filling. The waste water is moved 

Only 15 pounds pressure is needed, but it 
1e to do the work 

nk is used to build up the neces 

s that are « ipable of moving 48,000 

Actually, the pumps normally 


lf their capacity As a waste 


water tank fills, the air rushes in from the storage tank and 
blows it across to the sewer in short order. 
Electric service: At the suggestion of the local power com- 
pany, Blue Seal is buying primary power from the utility 
firm at 12,000 volts and transforming it to 4,100 volts be- 
fore bringing it into the plant where it is reduced to 220 
and 110. 

Also, there’s something new here used for lighting the 


laundry department. The entire room is brilliantly lighted 





by only four strings of single-tube fixtures called “Power- 
Bars.” These single tubes use about the same amount of 
power as fluorescent lamps but provide a far greater in- 


tensitv of illumination without the use of reflective fixtures. 


Commercial towel service 

Every man has a department of which he is particularly 
proud. In this case, it could appear that Mr. Fischer's fav- 
orite would be the commercial towel section. Four men 
regularly produce more than 32,000 school towels here 
in an eight-hour day. New equipment geared to washer 
capacity is part of the secret. 

The soiled work is unloaded only 20 feet from the wash- 
room and the bagged towels go directly to the washer 
in slat trucks. The washer used for this purpose is fully 
automatic and turns out 800 pounds of work in 24 min- 
utes. That’s 1,800 towels or 450 towels in each of the 
washer’s four pockets. The towels are then moved across 
pocket 


load of work in just four minutes. The “cakes” are next 


the aisle where a hydraulic extractor squeezes 


moved to a line of 200-pound-capacity gas-fired condition- 
ing tumblers. After 15-18 minutes conditioning, the load 
is dumped into a spring-bottom aluminum truck designed 
to hold one tumbler load. These trucks are wheeled out to 
the loading dock where they were first brought in. Two 
men then count the towels in delivery bags—60 to a bag 
—and stack them in neat piles for the delivery trucks. 

In the process, the towels have moved considerably 
less than 200 feet from start to finish. 


Looking ahead 

Southern Service ( ompany, Ltd.. has come a long way 
since it was first organized by six men operating 14 laun 
dries in 1919. Its chosen emblem, the Blue Seal, has be- 
come associated with fine laundry, drvcleaning and linen 
supply service in Southern California since then 

The new Blue Seal operation opened its doors for busi- 
ness the first weekend in March with a gala open house to 
acquaint ne ighbors with its one-day service on laundry and 
drvc leaning and its many other conveniences 

It’s still too early to determine the actual results ob 
tained from consolidating five plants under one roof. The 
consolidation caused little change in the production staff 
In fact, two employees were added to the payroll during 
the transition to augment the 150 who were employed by 
the five original plants. But there were some cutbacks on 
the managerial side. There’s only one plant engineer now 
And there 


ire now only six high-salaried executives required instead 


instead of the four who were needed _ before 


of nine 
In light of Southern Service’s acknowledged efficiency 
ist vears there seems to be onlv one way 


+! a ind that Ss up 





Supervisors say 


COMMUNICATION 


is their number one problem 


THIS FACT was brought out in an 
informal study conducted by the Bu- 
Laundry & Dry 


Standards of supervisory personnel. 


reau of Cleaning 


During a 12-month period the 
Washington, D. C.-based organization 
held SIX regional conferences throuch- 
out the Eastern half of the United 
States. At the conclusion of each con- 
ference, those attending were asked 
to finish this sentence: “My greatest 
problem as a supervisor is... .” 

An analysis of 160 comments sup- 
plied reveals the greatest problem 
was one of communication. 

The supervisor needs to communi- 
cate with the employee in training. He 
needs to communicate in improving 
job attitude. He needs to communi- 
cate in supplying information in day- 
to-day work relationship, etc. 

The answers also indicated that the 
supervisor needs to understand exact- 
ly what his job entails—its functions 
objectives, responsibilities. In other 
words, communication from the top 
management level 


su- 


Recognizing this problem, the | 
reau members subsequently began the 
work of correcting it by drawing up 
some general definitions of the super- 
visors job. Here are the results as 


propounded at a recent meeting: 


What is a supervisor? 


\ supervisor is a member of the man 
igement staff directing the efforts of 
those under him, as guided by com- 
pany policy 


What are his objectives? 
To get the job done in a minimum of 

with the least amount 
] 


iegree 


nd the proper ¢ 


His responsibilities? 

His first responsibility is to the com 

pany. 

* He should follow company policies. 

* Suggest constructive changes in 
policy. 

* Make every effort to control cost 

His second responsibility is to the cus- 

tomer. 

* He should strive for consistent uni 
form quality. 

See that the customer’s bundle is 
returned complete and on time 
His third responsibility is to the em 

plovees. 

* He should train them so that each 
may know what is expected of him 
and what he can expect of the com 
pany 
Train them in the proper use and 
maintenance of tools and equip 
ment. 

Teach them to observe safety pro 
cedures 


* Maintain employee moral 


Supervisory problems 

Communications—from supervisor to 
employee and from top management 
to supervisor. It is extremely impor- 
tant that 


management down follow the chain of 


communication from top 


command 

Maintaining quality—How to keep 
quality a prime factor in the employ 
ee’s mind. And how to pay constant 
attention to detail 

Keeping costs in line—How to bal- 
ince quality and costs in your own 


domain 


Using this framework as a guide 
progressive Management 1s now ready 
to fill in the 


apply to its own particular operation 


specific details as th 





THE button 
trap 


BABY TALK: Cleveland mothers calling 
baby counselor “Susan Adams” are 
surprised to learn that “Susan” is Rob 
ert Rundell, office manager of a local 
diaper service, who has been offering 
helpful advice for the past 10 years. 
Ac-p¢c: A London clothing firm adapt 
ed the electric blanket idea and wired 
gloves and garments for heat. Plastic- 
covered coppel wires are woven into 
the material and equipped with ex 
tension cords that the wearer can 
plug into a battery-powered unit. The 
clothes are said to be washable 

AD NAUSEAM: A lady customer claimed 
she got seasick every time she wore a 
dress that had been cleaned by a cer 
tain drycleaner. She began to suspect 
that he 
chemical in it just to aggravate her. 
NID could find nothing wrong 

WHITE HOUSEKEEPING: According to the 


memoirs of a White House maid, old 


was deliberately putting a 


pillowcases at the presidential home 
are not thrown out. They are taken 
apart and restitched to cover the bed- 
pillow ticking. In this way, the stripes 
underneath do not show through, and 
the pillows look whiter. 

AUTO-MAT: One line of 1961 cars has 
a deep-well cargo space in the trunk 
whe re the vas tank In earlier models 
used to be. Travelers are advised the 
recess mav be filled with water and 
used for washing garments during an 
auto trip 

DOWN UNDER: Instead of displaying 
shirt finishing equipment as is usu 
ally done in Home Show exhibits, one 
Australian plant got right in the swim 
of things by putting live model in 
his booth taking a bubble bath 


SAVOIR-FAIRE: It had to happen. A 
man walked into a Sussex (England) 
cleaning establishment, took off his 
trousers, handed them over the coun 
ter to be cleaned, and sat down to 
read a newspaper while the job was 
being done 

HAT CHECK: Experiments have shown 
that at a temperature of 25 degrees a 
clothed man can lose half the heat 
generated by his body if he goes hat 
less. Conclusion: If you want to keep 
ira hat 





HOME LAUNDRY EQUIPMENT SALES 
(in thousands of units) 
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HOW’S BUSINESS? 


February factory sales of home laundry appliances totaled 
314,936 units, down 7 percent from January and 23 per- 
1960, 
American Home 


cent from February according to Guenther Baum- 


gart, president of the Laundry Manufac- 
turers’ Association. 

Washer February 196] 
as compared to 456,481 sold in February 1960. 
20 percent drop in volume 
25 percent from 184,498 units down 


And combination washer-driers took the biggest 


562 units 
That’s a 


sales for totaled 227, 


Drier sales were off 
to $1,340. 
drop with 6,034 units reported sold in February 1961 as 
compared to 12,417 sold the month of the 
veal 

No one 


sales slump will last 


same previous 
knows how long the home laundry equipment 
But 
5 percent of all washers in use at the beginning of this year 
8% 


one million units. 


surveys indicate that roughly 


were years old or older, amounting to approximately 


another three million washers are expected 
during 1961-62. And for the 


2% million washers each year will 


Furthermore 


to reach this age rest of this 


decade, approximately 
move into this 84-year-old category. 
In South Carolina, February laundry and cleaning sales 
dropped from January but still showed a 6.55 percent in- 
crease over February figures of the previous year. 

The total sales for this February amounted to $2,166, 
394 compared to $2,033,033 for February 1960. 

North Carolina sales figures were this 


and employ- 


unavailable for 
However! 
the 
adjusting to the 75-cent wage 
effect last 196] 
iver: 90 cents an hour against 89 cents in January 
Che worked 600 fewer 


January 1960 for a drop of 3.8 percent 


period January reports on wages 


and drycleaning industry here 
state 


year. 


ment show laundry is 


still 


W hic h 


law 


showed 


minimum 


went into January 


ot 


industry 


in 
1960 


ive 


workers than in 


Laundry business trends 


New Jersey New 


four weeks ended Feb. 25 4—3.6%, 
Laundry route sales 


2 » less than last year 13.14. 5% 
Drycleaning sales 
7n¢ 


18—2.4% 


less than last year 


Total sales 
5.0% 


P Seen ] 6° 
) /o 
less tha las yea 


England New York 


four weeks ended 
Feb. 25—4.6% 


less than last year 


less than last year 
less than last year 


Vf. R. Weiser 


less than last year 


more than last year Southeast 


Feb.—5.0% less than last year 


V ils new ( 


J. R 





Our business is stable 


by A. L. CHRISTENSEN 


A. L. Christensen and Associates 


In spite of all the talk of recession and unemploy- 
ment, our February survey shows that laundries are 
holding their own. And, in fact, total sales for all 
reporting plants are actually up 1.21 percent above 
February 1960. That's not much, admittedly, but the 
trend at least is upward. 

February reports of other industries are not avail- 
able at this writing. But January figures indicate 
* auto dealers’ sales were down 10 percent 
* furniture and appliance store sales down 12 per- 

cent, and 
* factory payrolls down $5.2 billion from January 

1960 

Laundry-drycleaning employees may not be the 
highest paid in terms of hourly wages. But they are 
at least employed in a clean, stable business that is 


not subject to periodic layoffs. 


The broad picture 

Looking at the over-all sales picture for the last 
four quarters, it’s interesting to note that retail laun- 
dry sales have declined from the previous year and 
actually represent between 49.90 and 57.69 percent 
of total sales income, depending on the season of 
the year. The gains in total sales have come through 
diversification—particularly, into drycleaning, rental 
laundry, commercial and wholesale work. Some 72 
percent of all reports received for February included 
commer ial sales and ol rental service figures 

Other sideline services (primarily coin-op laun 
dry) showed impressive gains. However, they repre- 
sent a relatively small percentage of total sales vol 
ume 

Now let’s take a closer look at the summary of in- 
formation submitted to us for the four weeks ended 
February 27, 1960, and February 25, 1961 
Total sales up: Three out of five plants reporting 
showed increases in total sales with an average gain 
of 8.54 percent 

There were wide differences between the increase 
of some plants and the decrease of others. But if 
local economy had an adverse effect on volume, it 
was not mentioned by any of those reporting 

Some attributed their results to the weather. One 
blamed his 6.2 percent decrease on the dozen coin- 
ops which opened in his town of 65,000 population 
within the past year. And another frankly admitted 
that his gain came as a result of another local laun- 
dry’s closing 
Retail sales down: Only two out of five reported in 





creases in retail laundry sales, but the gains aver- 
aged 9.24 percent 
Commercial sales up: Sixty percent said they did 





some commercial and wholesale business in February 
1961. A little better than half (53 percent) who had 


Continued on page 66 


Christensen’s Quarterly Review 1960-61 


SALES—Percent Increase (Decrease) 


(compared to same 
months in 1959) May | Aug. Nov. 








Laundry 
Retail ( 1.31) | ¢ .74) | 
Comm. & whsle. 7.39 | 6.76 | ( .28) | .63 
Rental 14.16 | 16.72 | 833 | 7.91 

Total laundry 1.10} 1.42 | ( .37)| ( .59) 

Drycing. & storage | ( 3.85) | 605 | 3.71 5.61 

Rug cleaning (16.06) 9.12 | ( 3.71) | (12.71) 

Other services 65.76 97.69 | 23.29 25.12 


Total sales “ee eV mee 1.22 1.21 


( 1.05) | ( 2.44) 








Some 60 percent of the plants reporting showed an increase in total 
sales during Feb, 1961 us compared to sales for Feb. 1960 


SERVICES—Percent of Total Sales 


May Aug. Nov. 





Laundry 
Retail 53.38 57.69 52.53 49.90 
Comm. & whsle. 10.86 12.14 10.36 11.68 
Rental 6.13 5.44 5.23 10.16 

Total laundry 70.37 75.27 68.12 71.74 

Drycing. & storage 26.71 22.21 29.09 26.84 

Rug cleaning 37 49 5 33 

Other services 2.55 2.03 2.34 1.09 

Total sales 100.00 100.00 100.00 100.00 








Laundry retail sales remained fairly steady but accounted for only a 


little more than half of the total sales income during the survey year 
PRODUCTIVE LABOR COSTS—Percent Increase (Decrease) 


May Aug. Nov. Feb. 





Laundry 1.39 (“er to ee 27): } € 2.28) 
Drycleaning ( 2.73) 2.98 ( 1.32) 1.42 
Rug cleaning (11.38) | (16.80)  ( 9.01) | ( 8.38) 
Other services 28.05) 65.39 26.67 60.95 


Total .62 .28 ( 1.56) | ( 1.29) 








When productive labor costs are figured in relationship to percent of 
sales, the cost percentages tend to stay fairly steady from year to year 


IMPROVEMENT FACTOR—increase (Decrease) 


May Aug. Nov. Feb. 





Laundry ( .29) 2.31 1.40 1.69 
Drycleaning ey RS | 3.07 5.03 4.19 
Rug cleaning ( 4.68) 25.92 5.30 ( 4.33) 
Other services 37.71 32.30 (3.38) (35.83) 


Total Improvement .05 3.24 2.78 2.50 








The Improvement Factor is the difference between the percent change 
in sales and the percent change in productive labor costs. A decrease 
calls for action 





Legislation 





Hartford permits unattended laundries 


Coin-operators’ voluntary action 
stops unwanted legislation here 


by HENRY MOZDZER 


SAMPLE OF INDUSTRY COMMITTEE REPORT 


A Ave X Laundry 


The store has 15 Westinghouse washers, 4 Huebsch driers, and vending ma- 
chines for soap—bottled Pepsi-Cola—phone. This is the store which started 
ihe drier worry some seven months ago. As yet safety latches have not been 
The lighting was good. Exposure inside viewed 
from the outside revealed two hidden areas. Water closets were available to the 
Drier rear areas were protected, but not inaccesible to the public. Washer 
doors were without safety locks. An exhaust fan over the front was not ade 
quately protected 


installed on the drier doors 


publi 


Recommended to be done: 

a) Install at once safety latches on drier doors 

b) Eliminate the two hidden areas 

c) Lock the water closets from public use 

d) Eliminate or replace the bottled coke machine with a paper cup 
dispenser type 

e) Rear area of washers must be made inaccessible to the public. 

f) The exhaust fan should be protected 


Ave Y Laundromat 


The store has 20 Westinghouse washers, 5 Aldryers, and vending machines for 
soap, candy, milk, phone, bottled Pepsi-Cola. All driers were without the safety 
latches but examination of exposure from outside re 
1 hidden area inside. There were no water closets available for the public 
Both washer and drier rear areas were properly inacessible to the public. The 


washer d 


The lighting was good 
vealed 


rs had safety locks 


Recommended to be done: 

a) Eliminate the one hidden area 

r replace the bottled Pepsi machine with a paper cup dispenser 
itches on all driers 


iminate 


install at onces ifety 


Ave Z Coin Laundry 


Queen washers, 10 Huebsch driers, and vending ma 
coke from paper cup-dispenser. The 
lighting was good posure good and there were no water closets available 
to the public. All driers and washers were equipped with safety latches. The 
rears of both washers and driers were inaccessible to the public 


chines for soar Tal milk, phone 


Recommended to be done: Nothing 


dries as 


THERE'S A WAY of making coin- 
operated laundries safe without the 
necessity of employing unnecessary 
labor. Coin-laundry owners in Hart- 
ford, Connecticut, did it by drafting 
their own regulatory ordinances. 

This voluntary move forestalled city 
council action which might have 
made it a lot tougher for the industry 
asa whole. 

It’s happened in other cities. Re- 
strictive ordinances have limited op- 
erating hours, made attendants man- 
datory, enforced Sunday closings, 
imposed license fees, ete. But not in 
Hartford 


structive thinking on the part of a 


Thanks to some good con- 


few far-seeing leaders, the industry 
called its shots with the result that 
everybody benefits—coin-laundry op 


erators and the public alike 


How it started 

The unattended coin laundries in 
Hartford were first brought to the at- 
tention of local authorities as being 
potentially hazardous late in 1959 

A teen-age youth was caught just 
as he started to climb into a drier to 
Fortunately 


take a spin the mishap 


was averted. But the principal of his 
school recognized the danger and con- 
tacted city officials to see what could 
be done to make such establishments 
attended 

An understanding = city 
Carlton F. Sharpe ) called the Cham- 
ber of Commerce and asked if it could 


manage! 


bring coin-op laundryowners together 
[he purpose: to give constructive 
thought to the hazardous conditions 
which might prevail and to eliminate 
them voluntarils 

[wo meetings were held and num- 
erous safety features were proposed 
chief among them was the substitu- 


tion of mechanical latches with mag 


Ty} wal 0 ( ( -operated laun- 
! presented to the Hartford Com- 
mon Council bu a team of industry re p- 
resentatives in ten-page advisory to make 


s safer 





Coin-op ordinance finally 
passed in Hartford puts 
establishments off limits 
to loiterers and unaccom- 
panied minors. Business 
license is issued without 


charge 


netic catches, to make it possible to 
open driers from inside as well as 
outside. The owners agreed to install 
them on their driers. 

Things eventually quieted down un- 
til about six months later. Then a 10- 
year-old boy received second degree 
burns from hot water pipes when he 
got in behind a line of washers at an 
unattended coin-op. 

This time, the pressure was on. The 
city meant business. Inspection by 
building inspectors showed an unsafe 
condition existed. And it looked as if 
some restrictive legislation would be 
pushed through in short order. 

Fortunately, a few industry repre- 
sentatives saw that something had to 
be done and done quickly. There was 
no point in fighting it. 

The municipality couldn’t be blamed 
for its concern, but on the other hand 
it should not be permitted to legislate 
indiscriminately against an industry 
which it didn’t fully understand. 

The industry representatives  se- 
cured a list of unattended laundries 
from the Building Inspector and made 
a tour of inspection of these and 10 
others of which the city had no rec- 
ord. In all, they visited 26 plants 

The inspection took place on Mon- 
day and Tuesday, July 11 and 12. 
1960. The inspection party (consist- 
ing of no less than three experienced 
laundry operators traveling togethe1 
were frankly appalled by what they 
found. Aside from being anything but 


many of the establishments 


were downright dangerous A number 


clean, 


of them didn’t even have the safety 
catches on drier doors that owners 
had promised to install six months 
earlier. The 
found that the 
have happened if the 


inspection party also 


burning accident 
would neve! 


working area behind the washers had 


been secured firmly by a simple bulk- 


head enclosure. 


Plan of action 

On July 14, 1960, the industry rep- 
resentatives met with the City Man 
ager and the Safety Division of the 
City Council. They presented theit 
case thus: 

1. They admitted the scalding accl 
dent was unfortunate. But they tried 
to show that the significance of it had 
been blown out of proportion. That 
such an accident wasn't too unusual 
from other things that go on in a com 
munity. 

To prove the point the committee 
provided each member of the City 
Council with a set of newspaper clip 
pings taken from the same issue of th 
Hartford Courant in which the report 
of the S¢ alding AC¢ ident had appt ire d 

The dozen or SO ¢ lippings recounte d 
such events as a stabbing, the death 
of a civil defense official in an auto 
accident. two youths charged with 
milk thefts 
old boy who cut himself accidentally 


a report on an I|1l-year 


by running into a showroom window 
a prison riot, a cop killing, and other 
lurid happenings that occur regularly, 
in almost every city even though laws 
exist to prevent them. 

Among the clippings there was also 
one re print of a com-op advertise ment 
from the Reader's Digest which pretty 
well summed up the advantages of 
the unattended laundry service story 
This was intended as background ma 
terial for the Council to show them 
the idea had national acceptance 

2. The industry representatives then 
presented each Council member with 
a 10-page booklet that contained a 
report on each one of the coin-op es 
together 


W hat 


tablishments in the city 


with recommendations as_ to 


needed to be done to make each as 


sate as possible. 
The report covered 21 unattended 


and two attended coin-ops. (Thre¢ 
stores formerly listed in operation had 
gone out of business.) Of the total 
only two needed no safety alterations 
whatever. 
Here are some of the specific rec 
ommendations made by the indus 
trv’s investigating committee 
* Install safety latches on drier doors 
* Eliminate hidden areas to give un 
obstructed view of interior trom 
the street 
Enclose piping hoses. et behind 
washe rs 
Make backs and tops of driers in 
accessible to public 
Replace bottled soft drink machines 
with types dispensing paper cups 
or eliminate entirely 


( lose public 


water closets from 

use 

Disconnect or cover unused electric 

outlets in public area, et 

Che inspection report was signed by 
Arthur C. Stevens, the Nelco Coin 
Laundry Co., Hartford; Leonard K 
Myers, the Connecticut Coin Laundry 
Co., West Hartford, and Victor Kup 
ferberg, Laundercenter Corp., Man 
chester 

3. The coin op representatives ilso 
drew up a definition for coin-operated 
self-service unattended laundrie 
And drafted a proposed regulatory or 
dinance based on safety recommenda 
tions made in the report. The City 
Council was urged to adopt the pro 
posed ordinance without delay 

1. The committee further volun 
teered its services to work with build 
ing inspectors in familiarizing them 
vith coin-laundry operations for pur 
poses of investigating safety infrac 


Continued on page 67 
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Textiles 


Looking through GLASS FABRICS 


by GEORGE H. JOHNSON 


Since 1946 glass fabrics have found increasingly wider applications 
in home and industry. George Johnson examines 


GLASS YARNS were first produced 
nn a commercial scale in 1936. Be- 
pletely incombustible glass 
Was Cul kly recognized as having po- 
tential markets in such areas as cur 
tains and draperies as well as elec 
trical, insulation and fireproofing 
Owens-Corning Fiberglas (¢ orpora 
tion was the first producer of glass 
fibers. It marketed the varns as “Fiber- 
glas.” Other important producers are 
Johns-Manville Glass Fiber Co. (for- 
merly Libby-Owens-Ford ), Ferro Cor- 
poration, Pittsburgh Plate Glass Co., 
Gustin-Bacon Mfg. Co. and Modiglas 
Fibers, Inc 


Chief uses apie: areca 
Chief uses of glass yarns today ar 
n curtains, home and _ institutional 


drapes Ww illp iper insulation, home 
furnishings, construction mate rials, and 
in reinforced resins for small boats. 
automobiles, trucks and luggage 

The importance of glass fabrics for 
draperies is attested to by the fact 
that within a 10-year period the an 
nual output of glass fabrics for this 
purpose increased from under half 


million yards to 36 million in 1958 
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these developments and recommends procedures for laundering 


\ these materials commercially. 





How made 

Glass fibers may vary slightly in 
composition depending upon end-use, 
but in the main are composed of a 
borosilicate glass containing silicon, 
alumina, lime and borates as well as 
other mineral oxides 

In the original method, glass mar- 
bles (previously inspected to eliminate 
dirt particles) were fed into an elec- 
trically heated furnace equipped with 
a V-shaped bushing or trough. More 
recently the original melt has been fed 
directly to temperature-resistant al- 
lov metal bushings containing 100 o1 
more tiny orifices, thereby eliminating 
the remelting process. Either of two 
fiber-forming processes is used 

In the continuous process, the mol- 
ten glass is drawn downward by grav 
itv, the glass fibers emerging into air 
from the many tiny orifices at the 
bottom of the bushing. These _fila- 
ments are gathered together, sized, 
and wound at high speed (as much 
is two miles a minute). As a result, 
the diameter of the fiber is roughly 
one-fifth that of human hair. It is this 
very fineness that makes it possible for 


manufacturers to process glass yarns, 


with some modifications, on conven- 
tional textile machinery. 

In the staple process, molten glass 
also flows downward through the 
many orifices in the bushing. Here 
the fibers are subjected to jets of 
steam or compressed air. The impact 
of the air or steam pulls the molten 
glass and forms fine fibers 8 or more 
inches in length. These fibers are col- 
lected, after lubrication and flame 
drying, on a revolving drum. The 
fibers are then drawn and spun into 
varn much as cotton would be. 

After weaving, glass fabrics are 
Caronized (heat-set) by being passed 
through an oven heated at 1200°F. 
for 5 to 15 seconds. This treatment 
burns away or distills all organic mat- 
ter and sizing that may be present 
{ permanent crimp is imparted to 
the fibers that conforms to the weave 
itself. At the same time the glass 
fibers become more relaxed and limp 
Furthermore, wrinkle resistance is im- 
proved 

The fabric, after leaving the heat- 
setting oven, is immersed at once in 
a bath containing a resin finish which 


is squeezed by rollers onto the fabric 
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The resin provides protection against 
flex and abrasion. It also provides a 
base that can be dyed or printed with 
pigments, after it has first been cured 
at 300°-350°F. 

Glass also can be yarn-dyed, using 
salts of antimony, cadmium, gold, 
chromium and molybdenum, oxides 
of copper and iron, or carbon black, 
aluminum and copper. 

In the spring of 1959, Union Car- 
bide and Carbon Corporation an- 
nounced the Silrama process for dye- 
ing glass. This process follows 
Caronizing and is based on the use 
of amino alkyl ethyoxysilane. The re- 
action still is not completely under- 
stood. It is thought that the siloxane 
end of the molecule forms a silicon- 
oxygen-silicon bond with glass fibers, 
and that reactive sites on the chain 
then form a chemical bridge with the 
dye molecule. With this process, vat, 
sulfur, direct, acid, premetalized, and 
the newer reactive dyes may be used. 
Blacks and other deep shades are 


possible with this method. 





Industrial applications 

Glass-varn fabrics are being used 
to overcome air pollution or smog. 
Bethlehem Steel, for example, utilized 
silicon-treated glass filter bags 111% 
inches in diameter and 25 feet long 
to collect electric furnace fume dust. 


In this way gases, smoke and soot are 





before they reach the 
atmosphere. Cement manufacturers 


are adopting glass bags for a similar 


disposed of 


purpose. 

The obvious advantages of glass- 
fiber filter bags are (1) greater re- 
sistance to attack by chemicals, (2) 
absence of any tendency to shrink o1 
stretch, and (3) elimination of any 
need for shaking or frictional action 
to remove the collected dust, thereby 
increasing the useful life of the bags. 





Laundering procedure 

In 1958, 36 million linear yards of 
glass draperies were produced in the 
United States; in 1959 production 
reached 43 million. 

Soil lies largely on the surface of 
glass draperies and is easily removed. 
Heavily built detergents, agitation, o1 
formulas 





high-temperature washing 


are not necessary 


Domestic-type glass drapes, usually 


lightweight constructions, may be 
“dunked” in a warm water solution 
of detergent followed by _ rinsing. 
Moisture is not absorbed by glass; a 
brief air drying is all that is required. 
Glass drapes should not be extracted 
or tumbled. 

Commercial glass drapery installa- 
tions are usually much heavier in con- 
struction and therefore are too difficult 
to launder by hand. A wool-type wash- 
ing formula should be used with the 
following precautions: 

* Remove all hooks and weights 

* Operate the washer at low speed, 
as for wool, and at temperature not 
exceeding 100°F. 

* Use high water levels regardless 
of machine diameter. 

* Use a neutral soap or neutral 
synthetic detergent; avoid highly al- 
kaline products or sodium hypochlo- 
rite bleach. 

* Do not extract, wring out by 
hand, or tumble-dry. Do not press or 
iron, especially hems. 

* Allow the drapes to air-dry after 
smoothing the fabric and straighten 
ing the seams while still damp. 

* Return glass drapes on hangers, 
but avoid sharp fold lines 

Greasy stains may require special 
treatment with perchlorethylene for 
their removal. Plants equipped with 
wash 


syphoning-action washers can 


glass drapes very easily in a short 
run with neutral soap or a non-ionic 


detergent. 





New Products 

Flecton is a reflective yarn made 
by Minnesota Mining and Manufac 
turing Company for use in outer gar- 





ments in order to provide greater 
safety to children and others in the 
dark. Textile yarns are used that have 
been coated with tiny powdered-glass 
beads. Although other yarns may be 
used, rayon and nylon seem to be 
used most. They are used in various 
knit and woven constructions in or- 
der to impart light-reflective proper- 
ties to outer garments. In automobile 
light the reflective yarns develop a 
bright silver glow. “Cat’s Eye” is one 
trade name of the type and “Flecto- 


Flash” is another 





SEEN 
AND 
HEARD 


The Arcade-Sunshine Company re- 
cently announced the sale of its laun- 
dry and drycleaning retail routes to 
four other firms in the District of Co- 
lumbia area. President Leonard Viner 
of Areade-Sunshine said the retail 
routes were sold to permit his com- 
pany to concentrate on its fast-grow- 
ing rug cleaning business, largest in 
the area and fourth largest in the na 
tion. 

A 
Water rates in Boston will go from $2 
to $3 per 1,000 cubic feet after July 
1, 1961. The rates for volumes above 
20,000 cubic feet have not been set 
as yet. Also, House Bill 1508, which 
authorizes Boston to charge users of 
the Boston sewerage system, has been 
passed by the House and Senate and 
now goes to the Governor for his sig 
nature 

A 
Nelson (“Monk”) Noland of Warren 
ton, Virginia, who owns the Fauquier 
Laundry, made Time magazine re 
cently. He was a guest at a party 
attended by the First Lady, Mrs. Jac- 
queline Kennedy, and says he used to 
squire her around. 

A 
John Carruthers of John Carruthers 
and Company, Boston 
rounds out his fiftieth year of associa 
tion with the laundry industry. Con 


accountants 


gratulations! 

r 
ALD, Inc., distributor of commercial 
Westinghouse coin-operated laundry 
equipment, is completing installation 
of its new coin-operated drycleaning 
machines in 73 pilot laundromats 
across the nation. 

A 
Psychological studies reveal that sport 
shirt colors and patterns are an a 
curate index of a man’s self-concept 
Sexually secure and masculine men 
which represents about 65 percent 
of American males) wear the middle 
range in color and pattern, neither 
exhibitionistic nor overly conservative 
The remainder tend toward loud, off- 


beat styles 





Distribution 





Truck fuels 
and lubricants 


rO THOSE OF US who spend all our time in fleet opera- 


tion me phases of the work, like fuels and lubricants 


fundamental The testing and experimenting were 


one ul io 
them. For this reason they do not come 

liscussion verv often 
Not all these things are axiomatic to the proprietor of a 
busine who can give his fleet, at best, divided attention 
An example of this came up a few evenings ago at a 
meeting of our Browning Society and Inside Straight Club 
Phree of the contestants, who have some responsibility for 
rating small fleets while their major attention is de- 
o other matters, earnestly questioned the rest of 
neerning fuel and lubric¢ ants They were genuine ly 


I suspect, as a result of some advertising 


Premium gasoline 
of the queries concerned the use of premium gaso- 
trucks, and this is about the answer that 
ing: The extra money paid for premium gaso- 
obtain just one quality—that is, resistance to 
cking. There is no delivery truck that I know 
{ that requires or can economically use the raised resist- 
Che high-priced fuel does not have any more calories 
it than does the regular or pump-grade gasoline. It will 
provide more miles per gallon and it could give less 
ncreased resistance to detonation is necessary for 
It is for the most part a function of 
mpression ratio of the engine, which is the ratio of 
ept volume of the ecvylindet plus the volume of the 
chamber to the volume of the combustion 
ic, These numbers never get high enough in 
such as those used in trucks, to need the bet 
If truck engines are pinging, it probably 
park timing needs adjustment, or the ac- 


deposits in the combustion chamber should 


onsiderably to give them ds 
all of them varv seasonally to 
use In various temperatures 
ilcohol to prevent carburetor 
ves 
leet operator acquiring 
write speci itions tor 
hase. It is largely unnec 


, 
the safe side 


Engine oils 


iHterent ston 


ind no ¢ hanging circumstances have 
































~— 
A down-to-earth discussion of the facts 


The measure of the value of an oil is pretty hard to ascer- 
tain because there are so many variables. 

Some fleets are still using straight mineral oil, and this 
is a mistake. Just because mineral oil is the best natural 
lubricant is a poor reason for thinking it cannot be im- 
proved, even if the best grade of mineral oil is being used. 
Much more desirable and economical are the engine oils 
we shall refer to as “heavy duty” oils for want of a better 
name. These oils have several more detailed designations 
but they become confusing to almost anyone who does not 
have petroleum refining experience. 

The price range between the straight mineral oils and 
the compounded oils is on the order of 10 cents per gallon. 
This is a trifling amount when you consider that it probably 
costs more to have the old oil drained and new oil in- 
stalled than the oil itself costs. With heavy-duty oils, drain 
periods can be stretched out and the engine will live longer 
The only reason I have ever heard for sticking with straight 
mineral oil is purchase price—with one exception. 

This exception was based on the theory that engines 
In service using straight mineral oil were all clobbered 
up with deposits and emulsion. The installation of a heavy- 
duty oil would loosen up all this foreign matter, which 
would then be deposited on the oil screen. This would 
cause a stoppage, and the engine, being starved of lubri- 
cant, would be destroyed. This objection was met head on 
three times during the past vear in three nationally known 
fleets. A simple procedure designed to prevent the pre- 
dicted dire result was used and not a single engine got 


into difficulty 


About additives 
Inhibitors and anticatalysts: What do we get for the slight 





premium? To the casual observer perhaps nothing, because 
the appearance of the oil does not change To the close 
observer, the improvement is quite radical when perhaps 
10 percent of the lubricant is synthetic material of one kind 
or another 

Oil itself has a tendency to combine with oxygen and 
form sludge. A very destructive by-product of this combi- 
nation is an oxy-acid which attacks the internal surfaces 
of the engine. Different metals used in the engine may act 
as a catalyst as well as the corroded metal. Oxidation in- 
hibitors and anticatalysts subdue this process, and these are 
added to the heavv-dutv oils. It takes two kinds of agents 
because the dope that is effective at low temperatures is 
not so good at high temperatures and vice versa 


Detergent-dispersant: The next change in characteristic 





should be fairly familiar to laundrymen. It is the addition 


of a detergent-dispersant. The only difference is that one 


is soluble in oil instead of water. It appears to work about 
| 


like hand soap but in reality it does some additional things 
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every route operator needs to know 


Besides preventing the deposits from accumulating in gobs 
in inconvenient places, this stuff actually reduces the for- 
mation of deposits which come from a breakdown of sorts 
of both oil and gasoline when they are subjected to the 
punishment created by an engine at work. Sometimes this 
is done by changing a deposit to a less harmful kind. All 
in all, it amounts to a continuous laundering process when 
the engine is in operation. 
Viscosity index improver: Another goody in this gunnysack 
is a viscosity index improver. It does not take an engineer 
to know that oil has more resistance to flow when it is cold 
than when it is hot. Since engines are going to be both cold 
and hot, the point is to get an oil that will flow in at about 
the same rate in the whole range of temperatures that will 
be encountered. Taming the wild fluctuations in oil is done 
by an additive which is part of the heavy-duty make-up. 
All things are a matter of degree. At present you can 
buy a multigrade oil that has a viscosity range of from 10W 
to 30. This is too much of a good thing because there is 
no requirement for it in fleet operation. Most important, it 





is expensive to make and the cost is passed on to you. The 
cost of such an oil would not fall into the premium range 
mentioned earlier in this article. 

The only apparent reason for such an oil would be 
where starting problems are severe in cold weather—and 
there are other, better techniques for cold starting. Ou 
own experience with these extremely wide viscosity ranges 
has been that the oil has a somewhat greater tendency to 
throw down deposits. My friends in the oil business like 
to argue with me about this but I am sure either I win 
or it is a standoff. They have not convinced me. 

At the highly viscous end of range, oil, when cold 
enough, will not flow at all. Since engines cannot be lubri- 
cated with a solid lubricant, a pour-point depressant is 
needed and this is of course, included. 

Foam suppressor: If oil is churned up in the presence of 
air it will toam. Bubbles do not make a very good lubri- 
cant, and it is difficult for a pump to keep pressure on 


foam. The air entrained in the oil is compressible and the 





air promotes sludge. Thus a substance is added to shorten 
the life of bubbles and so keep foaming to an acceptable 
level. This is simply a means of keeping the oil in liquid 
form 

Rust arrester: There is some water in all engines while 
they are in service. It is caused by changes in temperature. 
Where there are water and ferrous metals there will be 
rust unless something is done about it. This calls for an- 
other additive which has a strong affinity for metal sur 
faces and when present provides a protective film over 
them. This material acts a great deal the same way as the 
additive for antifreeze which prevents rusting in the cool- 


ing system. 


by HENRY JENNINGS 


Friction reducer: All oils are slippery but this characteristic 
can be increased in some of them by the addition of chemi 
cals. The oil people do not talk very much about this but 
it does find its way into some oils. The purpose is to r 


duce the coefficient of friction at sliding surfaces and thus 





reduce the unnecessary chewing up ol horsepower 


A word of advice 

All of these substances find their way into engine oil in 
carefully studied amounts. It takes a great deal of labora 
tory work to determine what should be added and in what 
amount, because a dope that will improve the character 
istics of oil from one geological basin will not necessarily 
work in that from another. It takes skill and knowledge to 
do it right. 

What the previous paragraph was building up to was 
that because oils with additives are recommended, it does 
not follow that dumping stuff found in the fancy litho 
graphed cans around gasoline stations is recommended, In 
the first place, no one will tell you what is in the cans. The 
stuff may or may not be compatible with the oil you are 
using. Economically, a can of the fabulous improver usu 
ally costs about as much as a fresh charge of oil, which 
leaves the operator completely on the wrong side of the 
ledger. 

Most fleet operators know what is in most of those cans 
for curbstone application but you cannot be sure of all of 
them. For the most part the stuff will go out the breather 
after 20 minutes of ordinary driving. It is far better to 


get your additives in your oil when you buy it 


Chassis lubricants 

Chassis lubricants have improved sharply in recent 
years. To evaluate the improvement of one type against 
another is a difficult job. However, we seemed to have 
better luck with the grease containing molybdenum disul 
fide than with any other. The lithium manufacturers, of 
course, will not agree with this, and I would not want to 
argue with them. There just isn't enough data around 

The newer lubricants seem to resist washing out with 
water better than the old ones. A water-emulsified greas 
seems to be better 

A little off the subject, perhaps, but extremely impor 
tant is the manner in which a shop takes care of lubricants 
until they are used. Shop visits almost sicken some of us 
because of the neglect. All too often we see oil being 
poured from dirty measuring cans and chassis grease sit 
ting around in containers with no tops, inviting dust 

If the operator would just stop and think that when dirty 
lubricant is put into his vehicles, he is paying someone to 
destroy them, he might insist upon a little good housekeep- 


ing. It does not seem like too much to ask 





for RUGGEDNESS... for ENGINEERED EFFICIENCY 


there is no equal 
of the famous 
‘““no-maintenance”’ 








ILLUSTRATED: 
C/L 60” x 126” Puliman Slide-Out Washer with 6 compartments and 6 doors. 


Phinking Slings jor free Oro¢ hure Double-end drive. Special low front design for rapid, effortiess unloading into 
7 he i emu eremsveregs. £05 OVO u . y Oj extractor cans or sling-forming containers. Like all C/L washers, this model 
the CL Sling Ring is also available with sliding doors instead of hinged doors. 


5-YEAR GUARANTY @ C/L Evertite Cylinder Door Lock @ eae Alloy Steel 


@ C/L Automatic Shell Door 


on these 6 vital points Pneumo-Seal Air Lock © C/L Rigid Frame 
® C/L Stainless Steel Cylinder 


® C/L Sealomatic Trunnion Seal 
ditionally guaranteed against all defects except those caused by faulty operation! 


CUMMINGS-LANDAU 


Laundry Machinery Co., Inc. 


305-17 Ten Eyck Street, Brooklyn 6, N.Y. Tet. Hyacinth 7-1616 © Cable Address: “CUMLAMAC” 
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Don’t lose your shirt business because of unsatisfactory bleaching. 
Use Ad-Dri Bleach for whiter results, better stain removal. Just add it dry to the wash 
with your handy Dri-Ader cup .. . and get the right amount of bleach at the right 
strength for controlled bleaching action, always. Keep your customers happy with the 


better results you get when you bleach with Ad-Dri. For more information, write: 


Olin Mathieson, Baltimore 3, Maryland. 


just add it dry from the drum... AD-DRI ® 
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Engineering 





Finger roll has been removed 
from ironer to allow conveyor to 
drop sheet onto feed roll. Wide 
blower provides pressure. Ma- 
chine is said to handle all stand- 


ard sizes of sheets 


Sheet-feeding machine in three 
stages of action: (1) girl ready 
to feed , (2) sheeting being spread 
by beaters and blowers, (3) spread 
sheet on cont eyor going into 


troner 





lron woman replaces feeders and boosts 


ind feeds equipment for linen suppliers and The machine is operated by one 
vork ironer launderers girl who feeds prepared sheets into a 
ilifornia. It The sheet-feeder has been a year set of grippers mounted on a pair of 
the work of and a half in research and develop- continuous chains. The grippers are 
ment. There are some improvements 2 feet apart at the feed end, and she 
to be made before it goes into produ puts the two corners of one edge ot 
tion, but in its present form it seems the sheet into the set of grippers sl 
to have answered the basic problems multaneously. 

The sheet is pulled over counter- 
How it works rotating, disc-shaped “beaters” which 
The machine performs two func spread the sheet outward over a wire 
tions. The front end takes the sheet guard. At the same time, a set of 
spreads it and drops it on a conveyor blowers above the beaters augments 
Phe mnvevor then moves the sheet the unfolding action while the con- 
to the feed-roll ribbons of the tinuous chains pull the sheet taut and 

ronet towards the rear of the conveyor 
Che sheet-feeder is portable and can The « onveyor carries the spread-out 
pushed into position very easily sheet onto the feed roll of the ironer 
where a plant does not run sheets all Pressure on the sheet is prov ided bs 
lav. All vou have to do is remove the means of a downward air stream from 
loffer (or finger) roll from the ironer, a second blower, located above the 
move the sheet-feeder into position convevor According to the inventor, 


nd set the wheel brakes this second blower on occasion creates 
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Coin-op drycleaning cycle cut 
to 14 minutes with new solvent 


BY THIS TIME just about everybody 
in the trade has heard something 
about Du _ Pont’s 


cleaning solvent, and speculated as to 


new high-speed 
how it will affect the future of coin- 
ops and the industry at large. 

Che development has created a lot 
of confusion and concern on one hand. 
Yet it has helped paint a brighter pic- 
ture of coin-op cleaning’s potential. 

In an effort to clarify some of the 
thinking on the subject, Du Pont in- 
vited the trade press to Wilmington, 
Delaware, April 10, to present addi- 
tional details. Equipment manufac- 
turers were extended a similar invita- 


tion the previous week. 


What is it? 

Valclene, Du Pont’s new dryclean- 
ing fluid, is a fluorocarbon. This means 
the basic molecule has fluorine atoms 
linked to 
chlorine atoms making up _perchlor- 


the carbon instead of the 


ethylene. While pere is a standard 
molecule, fluorocarbon is a complex 


identified with 


Freon (which is a copyrighted trade- 


Valclene has been 


name for a whole range of fluorocar- 
bons as diversified as alcohols) but it 
has only casual resemblance to the 
familiar refrigerant. 


What does it do? 

The new solvent is said to be the 
Same as perc in some ways and su- 
perior to it in others. 

* Perhaps its most outstanding prop- 
erty is its high volatility. It dries seven 
than 
temperature. (In the film accompany- 
Wil- 
mington, a necktie dipped in a beaker 


times faster perc at room ail 


ing the presentation made at 
of the new solvent dried out after it 
was swung in the air no more than a 


The film 


showed a mixed load of clothes being 


dozen times. same also 
cleaned, dry to dry, in 14 minutes in 
a converted washer-drier. ) 

This one fact could change the en- 
One 


coin-op using this solvent produces 


tire coin-op cleaning picture. 


and very stable molecule. 


three times as much work in the same 


sheet production 


a little turbulence and flips over a 
corner of the sheet just as it enters the 
ironer. He is thinking of replacing it 
with a number of small suction lines 
in the space between alternate feed 


ribbons. 


What it saves 

Since the machine feeds directly 
into the ironer, it replaces the two 
human feeders who normally per- 
formed this function. Just how many 
people you can actually save depends 
method of flatwork 


The manufacturers of the 


on your present 
operation 
sheet-feeder say the machine will save 
up to four employees while increasing 
production 40 percent or better 

A report given on the machine’s 
performance at Peerless Linen says, 
“Production through the sheet-feeder 
14 and 16 sheets 


per minute with the average being 


here was between 


slightly over 14, or around 850 per 
hour. That’s with one operator feed- 
ing prepared sheets. 

“The preparation of the sheets was 
at the rate of approximately 8 sheets 
per minute per girl. This, of course, 
meant two girls preparing 960 sheets 
per hour to keep up with the machine 
running at 16 per minute. For the 
actual production of slightly over 14 
per minute through the feeder and 
ironer, the preparation required about 
134 girls. We found that preparation 
below 7 


never ran sheets per girl 


Therefore, a minimum of 14 sheets 


per minute through the feeder re 
quired two girls to keep up. The pre- 
paration included inspection for wash 
meant 


that virtually 100 percent of the sheets 


ovel and mend-overs which 


coming off the ironer were folded and 
bundled.” 


The report concludes with the state- 


time as a unit using perc. This means 
the coin-op needs only one-third as 
many machines in a given location. 

+ The new solvent is also said to be 
five times safer—health authorities 
allowing a concentration in the air of 
1,000 parts per million, against 200 
for perc. 

* It is also said to be superior to perc 
in its compatibility with fabrics, dyes 
and garment accessories, There is less 


bleed; no linting on 


dark 


water re- 


tendency to 
blankets 


garments; 


even when run with 
prints stay on; 
pellency is retained, and polystyrene 
is safe in this solvent. 

It smells better than perc and rates 
about the 


and _ soil 


same in nonflammability 


and stain removal. Excess 
water in the system can be trouble- 
some as in perc and lipstick stains 
“have to be watched.” 

* The new solvent contains chemical 
components which Du Pont officials 
say have never been used in dryclean- 
ing. It is said some presently used de- 


Continued on page 42 


ment: “Peerless was well satisfied with 
both the 


achieved by the machine.” 


quality and production 


Miscellaneous data 
* One other refinement not previous- 
ly mentioned is that the machine is 
also equipped with two marking de 
which allow the 


Vices operator to 


sheets (with vegetable 
at the touch of a button should 
it be necessary to identify wash-overs 


The alert 
the folder on which sheets are to be 


color-mark 
dves ) 
or mends marks serve to 
set aside after the sheet comes out of 
either the ironer or a folding machine 
* It is said that an unskilled girl can 
job of 


atter a 


be trained to do a satisfactory 
the sheet-feeder 
half-hour’s training 

* It is 


operating 


that the sheet 
around $5,000 


understood 


feeder will sel] for 





1. Washer 
2. Extractor 
3. Conditioner 


Now...you get 


Why Troy WX" 
PROCESSES MORE WORK IN LESS TIME 























FASTER, CLEANER RINSES 


TROY WX cylinder spins 
slowly when it drains after 
washing. Automatic trunion- 
type spray rinse begins at 
once. No time lost to fill 
cylinder for rinsing. Spray 
rinse forces clean water 
through load from inside to 
outside. Three minutes of 
spray rinse equals several 
ordinary deep rinses. 























LIVE STEAM REDUCES 
MOISTURE RETENTION 


Only TROY WX adds live 
steam heat during high speed 
extraction. Moisture reten- 
tion decreases at least 5% 
over ordinary extraction of 
equal time. lroner produc- 
tion increases 10%. 


AAPABDL ED PE AA 


ONLY troy FLEXIMATIC’ ==—=lllae 
FOLDS WITH JETS OF AIR| 


The truly modern, automatic way to fold linens 


without blades. 


Saves labor and maintenance 


Only the FLEXIMATIC folder made by TROY 
offers one through six lane models to match 


linen load with folding capacity. 


























PRECONDITIONS LOAD 


Special cylinder design and 
exclusive BIFURCATOR® duct 
fan preconditions (fluffs) and 
cools load. Pieces are easier 
to handle and are just right 
for ironing. Duct fan pulls 
hot, moist air out of cylinder 
and out of building. No rush 
of steam when door is 
opened and load is pulled. 
Laundry floors stay dry. 





all 3 in TR 


TROY WX® Combination completes 
entire washing-extracting-conditioning 
cycle in the same time as ordinary 
washer cycle alone! 


COMPARE 


THESE PLUS FEATURES 
OF THE TROY WX 


NO VIBRATION PROBLEM 
NEW ANTI-VIBRATION* suspension 
system permits TROY WX to be in- 
stalled on any floor strong enough 
to support loaded machine. This 
automotive-type torsion bar acces- 
sory eliminates transmission of vi- 
bration to floors and building. No 
special foundations necessary. 


*patent pending 


5 SAFETY FEATURES — 
More than any other combination. 


TROY LAUNDRY MACHINERY DIVISION OF 


American Machine and Metals, Ine. 
EAST MOLINE, ILLINOIS 
Divisions of American Machine and Metals, Inc. 


TROY LAUNDRY MACHINERY + RIEHLE TESTING MACHINES + DE BOTHEZAT 
FANS + TOLHURST CENTRIFUGALS + FILTRATION ENGINEERS + FILTRATION 
FABRICS + NIAGARA FILTERS + UNITED STATES GAUGE + RAHM INSTRU 
MENTS + LAM® ELECTRIC COMPANY + HUNTER SPRING COMPANY + GLASER 


STEERS COPORATION 











100, 200 & 
375 ib, MODELS 


FOR COMPLETE DETAILS, SEE YOUR TROY REPRESENTATIVE 
Poe.e= OR SEND COUPON AT ONCE ceo ss sm con 


TROY LAUNDRY MACHINERY, Dept. 1J-561 
Division of American Machine and Metals, Inc. EAST MOLINE, ILLINOIS 
Please send me full details on TROY WX Washer-Extractor 





Coin-op drycleaning cycle... 


can be used with Valclene, or 


it can be used ilone 


What does it cost? 
The cost of the solvent is quoted at 
gallon. It is understood, how 
ver, that Du Pont will make the sol 
ent in two torms me with a high 
nd the other with a low concentra 
tion of additive: Phe price 1S e@x- 
pected to come down “significantly” 
is the volume of usage increases 
It will be sold nationally through 
Du Pont’s present perc distributors 
probably in 15- or 20-gallon drums 
As to availability 


enough to fill all forseeable demands 


Du Pont says it has 


The new solvent we ighs ab uit the 
ime as perc 13 pounds compare d to 
gallon but the new drums 


se attached to 


KE per 


minimize evaporation 
Is new equipment needed? 

Jecause it is so highly volatile, Val 
clene cannot be used in present equip 
ment without some modification. For 
economical use it requires a tight ma 
chit 


e with maximum Vapor recovery 


Most of the present « leaning machines 


have liquid purification, which is also 
necessary 

Actually 
liminary testing Du Pont used a coin- 


for the purposes of pre- 
op laundry washer-drier unit and 
adapted it by 
timer and adding external storage fa- 


removing the cycle 


cilities and pumping equipment 

Du Pont officials would not guess 
what such adaptations would cost on 
existing cleaning equipment but they 
estimated new equipment designed to 
handle this solvent would cost ap 
proximately 60 percent more than 
present perce coin-units—$3,S00  ver- 
sus $2,300. But if volume of business 
utilizes the much higher capacity of 
the new unit and solvent, the net cost 
per pound per hour will be actually 


less than for a perc unit 


Where can it be seen? 

At this writing, there are no units 
designed to use Valclene that you can 
see anywhere. Vic Machine initiated 
the original process utilizing this new 
solvent, and has leased the maste1 
franchise to RCA-Whirlpool. It is un- 
derstood that the franchise provides 


that subleases must be granted to all 


Paper blankets show merit 
in Swedish hospital test 


10 cents, are made of cellulose wad- 


RECENT REPORTS from Sweden in 
blankets will soon be 
for use m hospitals 

nd other institutions 
experiments with such 
| pill WOASE it the Ny 


in that 
bed 


ding pressed together in 22 layers 
They are manufactured by a Goth 
Nvboholms Bruk 


Ltd. which also produces disposable 


enburg firm, the 


sheets and pillowcases. The manufac 
turers believe these products can be 
useful for relief actions in catastrophe 
reas and underdeveloped countries 

Future plans call for the firm’s ex 
porting these blankets to some coun 


tries and lowing licensed production 


legitimate manufacturers desiring to 
use the process. New machines are 
expected to appear in less than six 
months. Up to this time, there have 
been no announcements from manu- 
coin cleaning 


facturers concerning 


equipment presently in use. 


Commercial applications 

While the new solvent applies spe 
cifically to coin-ops, it can be used 
operations 


in commercial cleaning 


with equipment modification. How- 
ever, there is not expected to be a 
large-scale swing from perc to the 
fluorocarbon for many years to come. 
It’s possible that some plants may 
consider their 
equipment to get additional produc- 


converting existing 
tion capacity. No one knows exactly 
what the conversion will cost, though 
it will probably be cheaper to buy a 


new unit 


Is it foolproof? 

There are still many questions that 
remain to be answered, and the final 
proof of the pudding will come when 
the solvent is placed in the coin-op 


customer's hands. Time will tell 





All-American’s supermachine 
to be released this year? 


Word-of-mouth indicate 
the All-American Research Foun- 


dation will unveil its machine for 


reports 


the continuous processing of flat- 
work by vear s end 

Chance-Vought of Dallas, Texas, 
is said to be manufacturing the ma- 
chine developed for the Founda- 
tion by the Stanford Research In 
stitute 

This is the machine 
supposed to run at 100 feet per 
It is said to be capable of 


W hic h 1S 


minute 
washing with no_ tensile-strength 
loss in a fraction of a second. And 
to dry by “superheated explosion.’ 


water and 


The prototype used 

standard detergents 
rhe price of the unit has report- 
lly been set at $78.000 














HAVE YOU TRIED THIS 


To write better letters 


No matter what you do, part of your success probably 
depends on your ability to sound interesting on paper. 
Yet many ordinarily articulate people “freeze” at the sight 
of a blank piece of paper. Result: cliché-ridden, pompous 
documents that accomplish nothing. Long words, mossy 
phrases, tangled sentences and the disastrous notion that 
there is a special “written English” all conspire to defeat 
the prime purpose of a letter—communication. 

One answer, according to leading authorities, is to write 
as you talk. 

@ Use the personal pronouns “I” and “you.” They are 
short, precise and far more interesting than such circumlo- 
cutions as “the present writer,” “the undersigned,” “the 
reader” or such impersonal constructions as “it will be un- 
derstood” when you mean “you'll understand.” 

e Abbreviate when appropriate. Instead of writing “I 
did not,” write “I didn’t’—just as you'd say it. 

e Break the “rules,” if necessary. English is a living, 
changing language. What was unacceptable 20 years ago 
may be fine today. Thus, you were probably taught in 
school that it’s wrong to end a sentence with a preposition 
Yet, there are times when any other construction sounds 
awkward. (Winston Churchill buried this notion forever 
when he quipped, “That is the sort of arrant pedantry 
up with which I will not put!”) 

e Use a colloquialism or slang word if it best suits your 
purpose. If good usage is the meat-and-potatoes of our lan- 
guage, colloquialisms and slang are its pepper and salt. 
There are no real substitutes for such expressions as okay, 
you bet, bark up the wrong tree and so on. But like pepper 
and salt, they should be used sparingly for maximum effect 

© Stick to the active voice. Say “I’ve read your letter,” 
not “your letter has been read”; “I appreciate your com- 
ments,’ not “your comments are appreciated.” The active 
voice is dynamic; the passive voice, wishy-washy 

e Be modern. Avoid stuffy, unnatural phrases like “ref- 
erence is made to yours of the 15th” or “please be advised.” 
Instead, use clear, concise language. For example: 


DON'T SAY DO SAY 





at an early dote soon 

ocknowledge receipt of received; got 

enclosed please find here's 

please note you'll notice 

you may res? assured you can be sure 

with your kind permission if it's all right with you 

am pleased to advise I'm happy to say 

thanking you in advance (omit altogether) 

regret to advise unfortunately; I'm sorry to say 

pursuant to our conversation as we agreed; os you requested; 
as | said 


by TED POLLOCK 


Use your phone as PR tool 


The entire sales staff of a Midwestern tire distributor 
periodically calls customers to see if they have any com 
plaints or suggestions on how service may be improved 

A New York dentist makes it a point to call patients a 
month after he’s completed their dental work to find out 
if they're having any problems. 

A Southern nurseryman phones his customers after every 
delivery to make sure they are completely satisfied with 
their purchases 

Dupont Laundry of Washington, D. C., also calls all of 
its new customers 

Isn’t there somebody you could call today—to show that 
you appreciate his business, to nip a complaint in the bud 


to pass along an idea? 


For more efficient reading 


Is keeping up with the literature in your field getting 
you down? Does there seem to be just too much to read? 
A helpful technique is skimming, the skill that gives an 
“airplane view’ of the printed page. 

Try reading the first sentence only of each paragraph 
Drive yourself through a chapter in a book or article in a 
magazine, reading only the first sentence of each para- 
graph. Before long, you will be aware that this procedure 
makes sense, that the thought is flowing smoothly and pro- 
gressively. If the first sentence doesn’t make sense, try the 
last sentence of the paragraph. When you have finished, 
you will be aware of two things. First, you will have an 
over-all view of the entire selection. Second, you will be 
aware of having read thoughts, not just words 

Occasionally you will find a writer with whom this 
method of skimming doesn’t seem to work. Such writers 
are the more difficult to read. They hide the “key” sen 
tence in the middle of paragraphs. But writers usually 
follow a consistent pattern of thought development; onc 
you crack one or two paragraphs and understand how the 
author works, all the others will probably show a similarity 
of structure and plan 

If after skimming, you decide that you want to read 
with more thoroughness, you can still save time by reread 
ing the entire piece “telegraphically.” That is, look for the 
words within the paragraph that express ideas without 
adding unnnecessary detail. For example, read the fol 
lowing: 

Reading is an extremely complex psychological 

Marked reading retardation should have th 


a reading specialist. The quickest way for anyor 





HAVE YOU TRIED THIS?... 


reading effic to seek the help of a reading center, 
ich as are to be found at many leading universities 
How many words did you read? There are 48 words 
in that selection and, unless you are a skillful reader, you 
probably read all 48 of them. Here, however, is what you 
should have read 
Reading complex proce Retardation should have advice of 
pecialist Ouicke t way to improve effic lency 1S seek help 
if reading center. Found at leading universities 
You have lost nothing of the thought, but you have 


reduced your reading load by exactly 50 percent 


For special mailing services 


A working knowledge of the mailing services offered 


nele Sam can save you time, money and a lot of 


needless worry. The most important 
Special handling. Guarantees a parcel will go first class 
cost than if you actually sent it first class 


» to 2 pounds, you pay the parcel post 


1 
‘} 


ents: between 2 and 10 pounds 35 cents 
10 pounds, 50 cents Particularly useful for 


merchandise 2) quick delivery Note: You 


nver need tape accompanying letters to the outside 


ickages. Instead, put letter inside, write “first-class 
m package, add an extra 4-cent stamp for 


ounce of first-class matter enc losed 


enclosed 


gistered mail is insurance against loss. It can be traced 


proved by the Post Office because records 


ich step in its handling. Minimum cost: 50 


gular postage. For 10 cents more, you can re 


I 


que ta return receipt notice that mail Was actually de- 
livered. Recommended for mailing valuable documents 


| 
} biel 
md articles 


Certified mail. Similar to 
mu mailed a letter. You do the certifying via a spe 


registered, it provides proof 


cial tag, costing 20 cents, that you stick on the letter 
Recipients post office makes a note of the letter’s arrival 
keeps it on file for six months. A receipt costs an additional 


LO cents 


Before you start worrying 


Cot i problem? Y ul may be surprised to learn how 


pointle ss worrying about it can be. Here is a handy “Worry 
Table” against which to check your anxiety 


WORRY TABLE (Things we worry about) 
Things that never happen 
Things that can't be changed 
by all the worry in the world 
Things that turn out better than expected 
Petty, useless worries 
Legitimate worvies 
Total 
Next time vou re 


remember tis OU Tt 


When you make a hotel 
reservation 


Avoid disappointment by including these items in you 
request 
* The type of accommodations wanted, including a 
second choice (single or double bed; shower, tub or both). 
Day, week and month of your arrival. Use of all three 
avoids contusion 
* Time of your arrival and mode of transportation. If by 
air, include line and flight number. Then, should you 
be late, the room clerk can check with the airline, provided 
you request him to do so in your letter 
Your date and approximate hour of departur 
* Where and how you want the confirmation sent (or- 


dinary mail, air mail, collect telegram 


It could save your life! 


Examine the contents of your wallet. Think you have 
everything you need? The odds are that—like 8 out of 
10 of your neighbors—you aren’t carrying the most vital 
piece of information about yourself: your blood type 
A card in your wallet, identifying blood type and RH 
Factor, is peace-of-mind insurance. Better vet, print 


this information on your identification card 


To conquer day’s tensions 


Desk-bound and push-button-pampered, we can’t al 
ways get the exercise we know we need to reduce ten 
sion, feel better, work at maximum efficiency. Yet there 
are many “little” exercises that you can perform on-the 
job and throughout the day which need not interfere 
with your routine and which can be almost as beneficial 
as a trip to the gym. Try these: 

# In the morning, park your car or get off vour bus 
four or five blocks from work. Briskly walk the rest of 
the way 

# In your plant—get off the elevator a floor before 
your destination, walk up the last flight 

# Use odd moments during the day to do a few semi- 
push-ups—lean on your desk at a 45-degree angle, then 
push yourself up straight. Or, try several deep knee bends 

# Tension builds up in the neck and shoulders. So 
whenever you've been working in one position for any 
sit back in 


your chair and shrug vour shoulders several times. A few 


length of time (at your desk, for examplk 


old-fashioned stretches can be a tonic, too 
# Set aside part of your lunch hour for a walk. Even 
10 minutes so spent can help work off “tension build-up.” 
# Don't take the elevator down at the end of your 


day Use the stairs 





COMPLIMENTS YOUR METSO DISTRIBUTOR 


COLORADO NEBRASKA 
Van Waters & Rogers Thompson-Hayward Chemical Co 
Braun-Knecht-Heimann Co. Div Carman Division, Omaha 8 
Denver 17 
Thompson-Hay ward Chemical Co 
Denver 2 


NEW HAMPSHIRE 
Craig Supply Co., Durham 


CONNECTICUT 
Hubbard-Hall Chemical Co 
Waterbury 88 NEW JERSEY 
Washine Chemical Corp., Lodi 
DISTRICT OF COLUMBIA Norton & Williams, Inc. Westfield 
Wm. Barnett & Sons, Inc., Washington 
NEW YORK 
FLORIDA R. V. Davies Corp., Brooklyn 7 
F.H. Ross & Co Commercial Chemicals, Inc., Buffalo 7 
Amica Division Gold Par Products Co., Inc 
Jacksonville 3 New York 14 
F_H. Ross & Co Whitman Supply Co., Inc., New York 54 
Amica Division, Miami Rochester Carman Supply Corp 
F.H. Ross & Co Rochester 6 
Amica Division Scobell Cheinical Company 
North Tampa Rochester 10 
The H & W Chemicals, Inc 
GEORGIA Rochester 3 
Southern States Chemical Co., Atlanta Scobell Chemical Company, Syracuse 


Southern States Chemical Co., Augusta 


NORTH CAROLINA 
ALKALIES : ILLINOIS ' Ch : F._H. Ross & Company, Inc., Charlotte 1 
f Chicago 2 


Carman-Conley F.H. Ross & Company, In 


: Standard Products Company Greensboro 
Chicago 17 . 
F.H. Ross & Company, Inc., Raleigt 


INDIANA 
‘ OHIO 


Drake Supply Co., Inc., Evansville 5 

Carman-Conley, Inc., Indianapolis 23 oo om | eee Inc 
Merchants Chemica ch 

Wm. Lynn Chemical Co., Indianapolis 7 fccoat “an HRC GVEnCN 


Eton-Colby Chemical Company 
IOWA Columbus 16 


janton Company, Columbus | 


Thompson-Hayward Chemical C 





lett ; — Carman Division, Davenport McKesson & Robbins. In 
Cc 


Thompson-Hayward Chemical C Merchants Chemical Branch, Columbus 


Carman Division. Des Moines 15 


Sak ANY 
f \ RTZ COMP 
A® PHILADELPHIA QUA wiitens OKLAHOMA 
~" Thompson-Hayward Chemical ( 
ompse Chemical Co 
— Di erste = = oy al ¢ Oklahoma City 19 
Kimball Chemical Co., Tulsa 
Thompson-Hayward Chemical C 
KENTUCKY Carman Division, Tulsa 3 
McKesson & Robbins, Inc 
= Merchants Chemical Branch 
36 pages on washing procedures... Lovlevitte § PENNSYLVANIA 
Wm. Barnett & Sons, In 
Philadelphia 46 


® SUPPLIES © TIPS MARYLAND 
® OPERATIONS © CHARTS B. J. Howard Company, In James E. St. John Co., Philadelpnia 32 
Baltimore 2 Carman-Pittsburgh Co., Ir 


® FORMULAS ® ILLUSTRATIONS Pittsburgh 24 
, , . . MASSACHUSETTS 
Here is an ideal refresher for the experienced operator; a Satinen Satchel Aine Coinenns RHODE ISLAND 
time saver in training the new employee. Turn to the Metso ror Boston 80 Borden & Remington Company 
Alkalies Laundry Handbook for washing procedures and Cambridge #0 vei esr os Connie 
answers to problems. Then join the plants throughout the ee nen Sepa Providence 3 


country who, for clean, fresh washes, depend on Metso spies 
silicate alkalies. MICHIGAN 
} The Ecclestone P F.H. Ross & Company, In 
Your Metso distributor is happy to supply both. Consult Detroit 7 
your phone book for his number. Sh Pet S dese Company SOUTH DAKOTA 
. eae sages Richards-Ewing Chemica 
METSO GRANULAR, sodium metasilicate, pentahydrate a oat frog) ts Company (Ir Sioux Falls 
srand Rapids 2 
METSO ANHYDROUS, sodium metasilic ate, anhydrous Haviland Products Company (Ir 
METSO 99, sodium sesquisilicate NR l TENNESSEE 
Wheaton Chemical Company, Lansing F.H Ross & Company, Ir K ville 
METSO 200, sodium orthosilicate, concentrated . y 5 npany x 
Chapman Chemical Company 
MINNESOTA Memphis 3 
Thompson-Hay ward Chemical Cc Chapman Chemical Company 
PHILADELPHIA QUARTZ COMPANY Carman Division, Minneapolis 4 Nashville 
The Minnesota Chemical Cc Wurzburg Brothers, Ir Nashville 
St. Paul 14 
manufacturers of ain daa ihe Mca nian 
ANN +4 MISSOURI Phipps & Bird Inc., Richmond § 
1@3'-'e6' Thor pson-Hayward Chemical Co Havnaer Supe y Co Ine Roanoke 
Associates: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles a > ba 4 I Kansas poy 4 
Toronto & Vallevfield, Can ppaninasaeipieedinidap ese 


1160 Public Ledger Buiiding + Philadeiphia 6, Pennsyivania 


natntontiony mtnitae onatesair rs WEST VIRGINIA 


IN OVER 85 CITIES IN THE U.S.A. & CANADA Carman Division, St. Louis 2 B. Preiser Co., Inc., Charleston 2 


Calif.; Tacoma, Wash.; National Silicates Ltd 


9 PLANTS. DISTRIBUTORS 





Conventions 





With D.S.IA. 
in Gotham 


Summary of 16th 
annual convention 
for the diaper 


Diaper service executives turned out en masse to learn more about industry trends and 


service industry Scania 


THREE DAYS RAIN failed to damp ¢ Arthur S. Sislen. Washington. D. ¢ 
provided numerous ideas for increas 
ing production. He finds a certain fab 
ric softener has speeded his folding 
from 85 pounds POH up to 135 

persons pounds Other aids to production —a 

show 77-hour work day, rock-and-roll plant 

] 


livided Husk provide Red ( rOSS shoes is 


covering part of employee uniform, et 

general * A. M. Van Fleet, Allentown, Pennsy! 

different vania, discussed office procedure and 
explained how his ce mpany ke pt onl 


; 


set of route records while most 


costs by keeping duplicate 
Morgan. Greensboro 

The cost clinic talking on route cost 

\I el nsuitant R ch { urged keeping 

getting the right 


accurate 
records 

truck for the route and 

compensation for drivers. Sa 


ite truck leasing we« 


brough 


route! 


Promotion clinic 
* Robert Grin 
Associate 
Shiffert 


Typic al session, and part of 30-hooth ¢ chibit in bac kground 


DSIA, reviewed the objectives and 
progress of the association's promotion 
program. Last years program, inci 
dentally, won the Silver Anvil Award 
—highe st 
Public Relation 
competition 

a Donald E Lynch 
lations Society of 


general talk on the meaning, means 


prize—in the American 


Association's 1960 


The Public Re 


America, gave a 


and objectives of PR 

* Margaret B supervisor of 
homemaking education, Jacksonville, 
Florida, told how she uses DSIA ma- 


terial in homemakers program with 85 


Long 


teachers in the city’s school system 

The story will be carried in our sis- 

ter publication, VW hat’s New in Home 
Economics 

* Louis B. Wexler, M.D., Beekman 

ind Fordham Hospitals, New York 

discussed the difference between ba- 

bv’s and adult's skin, indicating why 

the former is more prone to infections 

He also said he thought DSIA should 

much more closely in educating 

in premed schools, and by 

| pers exhibits at medical 

meetings. He won a round of applause 

ie would like to see all 

g professionally laun 

Institute of Moti 

tried to indicate the 

ch in establishing 

| many interest 


Dr. Dichter 





Cost clinic panelists, left to right: Morgan, Mele, Van Fleet, Sislen and 


Luckett 


Problem clinic panelists, left to right: Dr 
Kessler, Edwards, Tunick and Mandel 


in other industries. Gist: You must be 


public service-oriented to succeed. 
Bonhoff, Elmhurst, New 
York, invited members to volunteer 


* Aaron 


and test nine proposed marketing and 
merchandising ideas 
DSIA. 

* Jack Scharff, Memphis, Tennessee, 


urged local action in support of the 


developed by 


association’s PR program and told how 
diaper service operators were cooper- 
ating with schools in his city. 

* Harper L. Schimpf, Washington, 
D.C., explained the enigma of indus- 
try communication thus: We don’t 
know what’s going on, vet at the same 
time, we complain when we receive 
too much information. Advice: Pa- 


tience 


The problem clinic 
Dr. Pauline Beery Mack, 
Woman’s College, reported 80 percent 


Texas 


of members had too much chlorine in 
test-piece bundles last year. Suggest- 
ion: Cut down to 1 quart of 1 percent 


bleach for each 100 pounds of diapers. 


She also announced that a new test 
piece with 40 major medical stains 
will go out to see how members re- 
move them in regular washing form- 
ula. Most are oxidizing stains which 
will come out with chlorine bleach. 

Other sidelights: Dr. Mack’s studies 
indicate antichlors do not reduce 
bleach damage; in fact, may increase 


it. Phosphoric formula which was once 


Mack, Taylor, Gruver, Aurbach 


considered almost a panacea has been 
dropped. Because while it’s good for 
encrusted stains, it’s not economical 
for regular washing formula. 

* Theodore Tunick, insurance broker, 
answered queries on boiler, product 
liability, 
other related problems 

* Dan M. Edwards, Atlanta, Georgia, 


acknowledged the use of a large con 


business interruption and 


ditioning tumbler for drying has re- 
duced his costs in labor, fuel and 
power. / He found net service fine for 
twice-a-week delivery and bulk has 
worked out equally well since his 
change-over to once a week delivery 
* Arthur B. Aurbach, Chicago, ad 
vised operators thinking of IBM setup 
that the system works best for repeti- 
tive billing and where the figures will 
be used for multiple purposes like 
sales, trip sheets, etc. / He also plans 
to install caustic and silicate mixing 
tank to put supplies in liquid form 
with an expectant cost saving of about 
20 percent. Most important, he ad 
vised, was to check your own freight 
costs before making this decision 

* Anson Taylor, Jr., attorney, provid 
ed basic background on_ restrictive 
convenants, antitrust laws, and_ the 
pros and cons of incorporating a busi- 
ness 

* Robert Mandel, Richmond Hill 
New York, covered a wide area of 
subjects from the viewpoint of a prac- 


tical diaper service operator, adding 


much to the session. One of his lighte: 
comments concerned his experiences 


While it 


seemed a good idea to have such a 


with a personnel director 


person on the staff, the general criti 
cism was that he tried to hire people 
who were too good for the job. “Som« 
one who can’t read or write,” he said 
“can still fold and be good at it 

- Bernard Kessler, Philadelphia, ex 
plained his company’s policy of re 

claiming lost diapers when customers 
stop service. A carefully worded lette: 
calls attention to the number of dia 
pers missing and requests a last hunt 
for diapers that may have been mis 
placed. The letter also mentions a 
charge of 25 cents per lost diaper al 
though no real effort is made to collect 
it. The results have proved satisfac 

tory. His plant averages 10.9 diapers 


for every customer discontinued 


New directors 

Elected for three-year terms to the 
board of directors are: A. J. Stenberg 
Montreal, Canada; Jack Nelson, Indi 
anapolis, and Albert Weinstein, Gai 
Indiana; Aaron Bonoff and Robert 
Mandel 

Eli Birer of Hempstead, New York 
is the president of this national asso 
ciation 

The next annual convention ha 
been scheduled at the Americana Ho 
tel, Miami Beach, Florida, April 11-15 
1962.—Henry Mozdzer 





American’s 


AT AVG 


I i 


out-performs 


all others 
in every way 


it’s the fastest g 


What head action! In closing, the initial movement, 
smooth snubbing and full pressure are combined in 
one fast, continuous sequence. Return from pressure 
through snubbing to full open is just the same. This 
means production like you’ve never known. 





the smoothest £ 


DYNA-PAK gives the smoothest operation ever. 
And it’s quiet too! No noisy slamming or jarring, 
no loud, disturbing exhaust. DYNA-PAK 1s a real 
pleasure to work on. 


ce 





the easiest to maintain £ 


This unusual view shows why the DYN 
maintenance engineer’s dream. No to 
levers or pivots to lubricate, adjust or r 

three mechanical operating elements ( 

Closing Cylinder, Sealed Power Unit), 
400 fewer parts than any other laundr 
can buy. 


e easiest to use a4 


’NA-PAK’S convenient, finger-touch push but- 
ons instantly initiate the fast, smooth application 
of high, uniform pressure. No adjustments are ever 
necessary as hydraulic cylinder of Sealed Power Unit In all types of laundries throughout the country, 
and unique “floating” head automatically compen- American’s DYNA-PAK Press is setting new, higher 
sate for different thicknesses of garments and vary- standards in production, quality of work, ease of 
ing conditions of padding on the buck. operation, and day-in, day-out trouble-free service! 





the most productive é 


DYNA-PAK outproduces them all! No other laun- claimed by plantowners all over the nation as the 
dry press has such instant response, such smooth, greatest laundry press development in years. Ask 
quiet, shock-free action. The high-speed DYNA- your nearby American representative to arrange a 
PAK helps operators make more money for them- demonstration or mail the coupon for Catalog AK 
selves and for you. 230-002. 


See for yourself why the DYNA-PAK is ac- 


you get_more from > 


merican 


AMERICAN LAUNDRY MACHINERY INDUSTRIES CINCINNATI 12, OHIO 
SSS SSS SSS SSS SSS SSS SSS SSS SSF SSB eee 


7 
AMERICAN LAUNDRY MACHINERY INDUSTRIES ALM-801 


CINCINNATI 12, OHIO 
Send Catalog AK 230-002 on the DYNA-PAK Press. 
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Conventions 


MILMA 
talks about 
press 
production 


NEW 
disc LISS d 


ing of the 





monthly meet- 
Metropolitan Institutional 
held 
March 15 at the Statler-Hilton Hotel 
New York City. More 


bers attended the eve ning session 


during the 


Laundry Managers Association 


than 50 mem 


\ film demonstrating the operation 
of a merry-go-round press was shown 
with the Cummings 
Machinery Co., 
John 
Memorial 


cooperation 
| | aundry 
After the 


vuundry 


showing 


manaTel 


Tri-Staters 
review 


industry 
progress 


FINISHING techniques were 


Hospital, New York, gave some facts 
and figures to back up his claim that 
the new rotating presses in the laun- 
dry at Memorial have stepped up pro- 
duction considerably. 

14 percent of total 
volume at Memorial Hospital laundry 
More than 
3,100 em- 
through the 


Approximately 
requires full finishing 


32,000 garments serving 


ployees are processed 
plant each month. Since two carousels 
earlier this year the 


were installed 


units are each averaging 85 nurses 


uniforms per operator per hour, 90 


short-sleeve nurses aid dresses per 
hour, 120 interns’ pants per hour, 90 
lab coats per hour and 100 doctors’ 
coats per hour. The plant formerly 
operated with four conventional 2-girl 
units. Since the new machines were 
installed the operators on one of the 
conventional units have been shifted 
to the carousels 


Mr. Mayo pointed out that the 14 


percent on finished garments was high 


Herbert Fried 


cice-pre side nt 


\ WELL-BALANCED PROGRAM at 
West Vir 


are barely 


WI t¢ Sulphur 
! 


opring 
scussion Of coim-op 
e Maryland, District of 
I vundry 
meets 
ich meet 
characte 


ODICS 
top 


National 


} 
second 


crowded 


Anne Sterling of the American In 
stitute of Laundering then reported 


mm the 


7s) 


increasing success of the PR 
for PL program, describing gains of 
$10 for every dollar invested, in pl ints 
that had gone into the program whol 
heartedly 

An interesting innovation was com 
ments on the PR for PL program | 
panel of Anne Klinefelter, 
Pledger and Sue Jacobsen, all an 


swered by Miss Sterling 


Va 


Peggy 


The audience 
was drawn into what became a livels 
discussion 

In the ifternoon two bull sessions 
were held simultaneously 


One 


in separate 
rooms on com op drvcleaning 
was dominated by discussion of the 
solvent recently, 


on the 


new tast cleaning 


The other 


f public relations, was more 


innounced subject 


gene! il 


in character. It was interesting to note 


ilthough rf question ible signif ance 


that allied tradesmen were in the ma 


jority at the coin-op session, while 


director and retiring president; George 


because the policies of the hospital 
require a change of uniform every day 
for all employees. 

Production of finished work in 
plants managed by other members in 
attendance at the meeting ranged any- 
where from 1 percent to a high of 14 
percent. 

In conclusion, Mr. Mayo said that 
proper sorting of garments into vari- 
finishing 1S 


ous classifications before 


faster 
keep 


production flowing at a steady pace 


an important prerequisite to 


production on the units. To 
during the day a floor lady takes over 
on the presses during the operators’ 
rest periods. It was noted that the new 
units have reduced operator fatigue 
and enable them to keep up good 
quality work all day. 

After the discussion period the as- 
sociation president, Morton Weisber- 
ger, laundry manager, Sheraton-At- 
lantic Hotel, conducted the business 
meeting.—Harry Yeates 


Officers for 1961, from left: Wilmer Balderson, executive secretary; Maurice Long, president; 
Henry Worcester, director 


Young, 


laundrv-owners dominated the PR 

discussion 
Wednesday 

on sales outlets, with John K. Wither 


spoon of Washington's Dupont Laun 


mor ning’s session Was 


dry giving a distillation of 30 vears 
experience with route operation: “T he 
only way to give comple te 


Store 


service 
equipment and pro 
Richard 


Laundry 


lavout 
motion were discussed by 
Gallagher, Morey-LaRue 

Elizabeth, New Jersey 


shopping-center stores, which should 


Stress was on 


be in areas where “convenience” stores 


supplying daily necessities such as 


groceries and drugs are predominant, 


gainst centers running heavily to 


as 
: 
shopping for occasional-purchase 


items such as garments, sporting 


goods. ete 


Questions directed to these two 
speakers also resulted in a consider- 
able discussion of the Armour report 
on route sales operation.—Bill Palmer 


( ontinus d on page 52 
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One“size” 


fits all jobs 


That size, of course, is CLINTON C & A STARCH ... the starch that needs 
no expensive additives. Just vary its concentration to suit various 
fabrics. Uniforms, smocks, overalls and linens gain customer-pleasing 
smoothness and crisp, clean texture. All purpose C & A STARCH cooks 
in only 10 minutes after bringing to a rolling boil and never builds up 
on presses or ironer rolls. That means you always get fast, trouble- 
free production. To speed operations and produce perfect finishes 
on all industrial and professional fabrics, try uniform, waste-free 
CLINTON C & A STARCH. 


Technical service 
always available 





Conventions 


LCATA is 
back in 
show business 





THI WHI I I has COmM€ full circle 


Over the the Laundry and 


Cleaners Allied Trades Association has 


years 
sought to reduce the number of in 
dustry exhibitions to a minimum as a 
means of reducing costs 


I he S¢ 


the agreement to hold one 


efforts finally culminated in 
national 
show for both the laundry and dry- 
cleaning industry each year. LCATA 
relinquished its interest in managing 
the national exhibitions and_ three 

irs ago let the American Institute 
of Laundering handle the worrisome 
but profitable task, as the National 
Institute of Drycleaning had been do 
ing for years 


Now LCATA 


into the exhibit management busines: 


wants to get hack 


iWin ind run it own show 


On February 23 of this vear the 
LCATA announced that it had set up 
i wholly owned profit subsidiary. It 
vas to 1own as the Laundry and 


Trades Exhibit Corp 
function was to handle 


Cleanet 
ration 
exhibits 

The matter was reviewed — by 
LCATA’s three major committees and 
| directors n March 93 


ibit was 


t} ward 
ipproved 
importance of their 
ct on the national 
the directors of 

{ illed tor i 

vith All 


is well as the < 
both AIL and NID 1 
Exhibit Corporatior 
They were inform 
intentions to put 
either Cleveland 
this fall without aff] 


custome! 





They were also offered LACATEC’s 
services to manage future AIL and 
NID exhibits 

And that’s where it 
Neither AIL nor NID can take any 
action until the LCATA proposal 1S 


considered at their respec tive board of 


stands now 


directors meetings in June 
Background 

LCATA’s unhappiness with custo 
mer sponsored exhibit policies is noth 
ing new It's questionable whether 


any one answer will ever be found 


to make 


supplic rs 


laundrymen, drycleaners 
distributors and machinery 
manufacturers equally satisfied.) But 
LCATA’s move to hold its own ex 
hibits was somewhat of a surpriss 
The straw that broke the camel's 
in Philadelphia 


i blizzard 


back was the show 


turnout caused by 


The poo! 





hat! The 
Who u 


finest two-way radio 


n the third race?” 


will hold its first 
regional exhibit in fall; 
offers service to AIL and NID 


which totally disrupted transportation 
the last few days of the show, piled 
on top of existing grievances, was ap- 
parently just too much to take 

The one big exhibit a year hasn't 
worked out. Its size makes it unwieldy 
Chicago, Atlantic City and Philadel- 
phia are about the only cities that can 
accommodate it and the 10,000-15,000 
conventioneers 

By going to the smaller regional 
shows which are expected to draw 
attendants from a 250-mile radius in- 
stead of the nation at large, LCATA 
hopes to gain greater mobility, and 
move to other areas of the country 

If it takes over the management 
of the AIL and NID exhibits, it hopes 
to achieve the same effect by reduc- 
ing the maximum number of booths 
that any one exhibitor may take 


ATL and 


Recognizing this problem 





system, and all my 
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\ VENDING vision] 








= ; i 
Americans and all the world are depending more 
and more upon the 24-HOUR selling service of 
vending. In 1960 vending machines sold everything 
from hot pot-roast dinners to costume jewelry... 
2.5 billion dollars worth. National Rejectors, as the 
world’s largest manufacturer and distributor of 
coin and currency handling mechanisms, will be 
pleased to help you broaden your vending vision. 


NATIONAL REJECTORS, INC. « ST. LOUIS 15, MISSOURI 
OFFICES IN PRINCIPAL CITIES 


A Subsidiary of Universal Match Corporation 
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Conventions 





NID hoped it might be solved by 
g regional exhibits in coopera 
vith individual state organiza 
when they 
national exhibit 
ould be held at a different sea 


n from the 


the dd Cars 


ponsormyg a 
national 


Aim is maximum exposure 

However, LCATA now recognize 
that important industry changes and 
new developments have taken place in 
affecting distribu 


to enlarge the benefit 


different directions 
It want 
xhibiting by getting maximum ex 
showing to all the various 

of the 


ords. it wants to open its re 


laundry industry. In 


exhibits to laundrymen. dry 


cleaners linen suppliers, industrial 


: ’ 
launderers, diaper service operators 


institutional laundry managers, coin 
The best wav to do 
sponsol and control 
sociations derived a 

their incomes from 
ntion exhibitions ind 
mi the 
LACATEC says it would 
them the surplus after all 


revenue trom 


taxes h 
NID 


OLD AND THE NEW 
first association meeting 

| P. Gale, Jr. Left to right 
Wakefield; Mr. Gal 


Golden 
Anniversary 
in 

Boston 


KI rIETH anniversary Conven- 
f the 
Association was held at the 


Hilton Hotel, Boston April 


Featured spe ikers at 
Saturday 

Rolfe Scofield, Crescent Puritan 
New York 
Salem Laundry 


SCSSIOTN 8 


ar Rochester 
ird Lutts 


Massacl 


Individualized PR program 
entitled “Publ 
New? Mr 


ly i speech 


Massachusetts Laundry- 


Two of the plantowners who attended the 
50 years ago with current president, Rus 
Ernest Willord, Wakefield Laundry 
Richard Berry, Empire Laundry, Brockton 


Next on the program was Dick 
Lutts, Salem Laundry. Mr. Lutts 
des ribed how he mixes merchandis- 
ing and service on a monthly basis. 

See the March 1961 Launpry Jour 
NAI 

After the anniversary luncheon Mrs 
Anne Sterling, National Home Coun- 
selor for the AIL 


illustrate 


showed slides to 


what plantowners around 
the country are doing to promote the 
public relations program. At the con- 
clusion of the slide presentation, 
special recognition was made to the 
old-timers in the industry 
Richard Ziff, editor of 
Viagazine 


inswel period on the future possibili- 


Coin-Op 
moderated a question-and 


, 
coin-op cleaning. Also present 


ties in 


it the session was Jim ,roderick 
ot the Norge Laundercentet 
Massachusetts 


the success of this In 


wnaTcel 
Quincy He presente d 


months 


ilfair 
a group 


Spi ingfie Id 





The disciplined mind and personnel relations absorbed the 70 members who turned 
out for the California Laundry & Linen Supply Clinic at Disneyland 


The 
Di 
sneyland 
a e 
clinic 
THIS YEAR'S California Laundry & 
Linen Supply Association clinic was 
held February 10-12 at the new Char- 
terhouse Hotel directly across from 
the main entrance to the famous peo 
ple trap that a mouse built—Disney- 
land 
The three-day program was packed 
with plenty of fun, relaxation and 
business. 
Cost cutting: Robert Gordon, owner 
of the Nathan M. Gordon Co., Los 
Angeles, spoke of the need for a 
tough-minded approach to cost cut 
ting. (He is well known in linen supply 
circles and is credited as the origina- 
tor of the idea of selling hospital linen 
rental service in Southern California 
Mr. Gordon stated that the textile 
service industry is a $2 billion-a-year 
business which is increasing at a faster 
rate than the average gross national 
increase for all businesses. This, he 
feels, indicates a great volume poten- 
tial in this industry for the vears 
ahead 
The tough-minded approach doesn't 
mean being tough with other people 
It means the management of a busi- 
ness by someone with a “disciplined 


mind” to break down every job in the 


plant with a questioning attitude 
towards each point in the procedure 
This breakdown should be considered 
with the five editorial W’s in mind— 
Who, What, When, Where and Why 
a job is being done—and How? 

He suggested plant managers should 
take every job in the plant and break 
it down into a flow-process chart. 
Then challenge each step in the chart, 
making another chart that incorpo- 
rates the necessary changes for sim 
plifying a job. The results are often 
surprising. 


Personnel relations: Dr. William B 





Wolf, professor of management at the 


University of Southern California and 


author of several books on manage- 


ment, reviewed some of his exper! 
ences in the personnel field as they 
pertained to employees’ behavior and 
supervisory problems. 

Men are all products of their envi 
ronments, he said, either stimulated 
or depressed by their surroundings 
Management is most successful when 
working with small groups of employ- 
ees since a more intimate atmosphere 
exists for personal expression. Any 
person in authority must maintain ce1 
tain patterns in work procedure in 
order not to upset the routine of pro 
duction. Workers are easily upset by 
Most 


over-react to every action of a boss if 


constant change people will 
they don’t understand his mood at the 
moment. Even a chance remark or a 
facial expression is often enough to 
get them in a dither, since they worry 
a great deal about their standing 

Most people in positions of author 
ity remain “autocratic,” and the “boss” 
is the one to get the employees to 
gether to discuss plant problems. Set 
ting up grievance committees is a pal 
tial answer although most of these 
prefer to be known as “plant improve 
ment” committees, since they bring 
in good suggestions for improvement 
not only of plant conditions but even 
for increasing production. 

Association President John Logan 
announced the dates for the group’s 
annual convention. It will take place 
at Del Monte Lodge, Pebble Beach 
California, May 14-18.— Lou Belleu 
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Isn't that our laundryman? 





with an AJAX Supermatic 


Shirt Unit! 


Efficient, versatile, smooth operating AJAX speed with AJAX Supermatic Shirt Units, 
Supermatic Units are geared to handle the helps you keep your regular customer well- 
growing volume that comes from customer pleased and insures repeat business from 
satisfaction with a fine-quality finished shirt. new customers — giving you More Volume — 
The increased operator efficiency at top- More Sales — and a Greater Profit Margin. 


CABINET 
BOSOM BODY 
PRESS 


Single or Double-Buck, 
the exclusive expand- 
ing Buck fits every 
shirt . . . flexible and 
versatile for volume 
variations, 


CABINET 
SLEEVE 
PRESS 


Finishes both sleeves 
automatically 

features AJAX exclu- 
sive Magic Eye’’ 
Seam Indicator for 
varying sleeve lengths. 


MTH 
COLLAR-CUFF 
PRESS 


2 Presses -in 1s. 5 
high velocity heads 
press collar while cuffs 
are being laid. 


FOLDING 
TABLE 
Provides simple, fast 
operation. Full or 
semi-automatic models 


with stand-up or lay- 
down collar blocks. 


* AJAX has a FULL LINE of Laundry and Dry & A X PRE. SES 
Cleaning Presses for every purpose. Contact your : 


AJAX Representative or write directly to AJAX, 


P. O. Box 449, Salt Lake City, Utah. 619 SOUTH 5th WEST + SALT LAKE CITY, UTAH 
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NORGE ANNOUNCES A NEW LINE OF COIN-OPERATED 


BW DRYCLEANERS 





ONLY BW 
NORGE 


Drycleaners give you 
this practical 


ADD-ON 
PLAN 


to get you 
into coin-op now 

















START WITH ONE UNIT— 
ADD MORE AS YOU GROW 


The BW Norge Add-On Plan is 
adaptable to any installation. 
Get immediate delivery on one 
or two units. But be sure you 
plan for additional floor space. 


BUILD YOUR CAPACITY AS 
YOU BUILD YOUR VOLUME! 





FULL FLEXIBILITY! 
INSTALL ANY NUMBER 
IN ANY COMBINATION 

FROM ONE UNIT ON UP! 


GET STARTED NOW in the profit-proved coin- 
op drycleaning business with any number of 
BW Norge Drycleaners! 


You can, for instance, install a single self- 
contained BW Norge unit. Or you can start 
with two or more BW Norge units that operate 
with Norge’s proved central filter system. 


Start with top cleaning quality—with no sac- 
rifice in efficiency. Norge’s proved deep-bath 
action, with 9 gallons per minute solvent flow, 
assures you of pleased customers. Maximum 
solvent mileage gives you low per-load cost and 
top profit. 


With immediate delivery . . . fully proved 
operation...and greatest flexibility, BW Norge 
Drycleaners can put you in the coin-op busi- 
ness right now. Let Norge give you the facts! 


Norge Commercial Sales 
Dept. A-28 — P. O. 767 — Hinsdale, Illinois 
Telephone, Chicago: WHitehall 4-0700 
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BLACKBOARD LOCATES STAFF 


As simple a deal as I've seen in the 
way of keeping track of the super 
visory staff is in use at Corfee’s Laun 
drv & Cleaners. On the wall near the 
office door is a little blackboard 18 
inches wide ind about 15 inches 
high, with the names of all the key 
people Then be side them are two 
columns for “where and “return 
Evervone uses it, and it saves a lot of 
time and trouble locating them when 
they are needed 

purpose of illustrating the 

ok the liberty of writing in 
ind “April” after Fred Sr.’s 
just to kid him a little But, 
nd thought, I didn’t see him all 


rf ul Suppose . ¥ 


IN-PLANT COMMUNICATION 





iat the word 

mistaken at 

ce So just to be 

no misunderstanding in 


just say Im_ pretty 


, 

nth's gadgets will 
Phe S¢ come from 
ins Sparkle Laundry 


Bakersfield. Cali 


[ BULceTIN BOARO 
"ear oe 
Ly’ Cork Sheet » ’ 
Cemented Te 
Uf Plywood Back heise? 
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(Sheet Cork) 


je = 
Held To Wali With Roundhead 
‘ Screws Finishing Washers 











furniture stores carry rolls of sheet 
cork for use under newly laid lino- 
leum. This comes in 4- to 6-foot widths 
about %4 inch thick, 
smooth and the other side rough SO 


with one side 


it can be cemented to the subflooring. 

The sheet cork was purchased in 
pieces 4 feet wide and 8 feet long, 
and cer *nted to sheets of light ply- 
wood panels of the same size. Next 
step, after the cement had dried thor- 
oughly, was for sales manager Bill 
Woods to bring his little portable 
power saw from his home, and saw 
the bulletin boards out to the sizes 
needed. After they were cut out, the 
edges of the plywood as well as the 
cork were sanded smooth 

After the bulletin boards are up 
stains or smudges can easily be re 
moved with sandpaper, or even by 
rubbing with the rough side of a s¢ rap 
piece of the cork. Short pointed push- 
pins are used to hold bulletins in 
place. Roundhead screws and finish 


ing washers hold these simple bulle- 


tin boards to the walls 


WALL PROTECTION 


employees can quickly 


Careless 
scuff up the surface of a concrete wall 
when moving trucks around in the 
laundry department, and paneled par 
titions can be caved in after a very 
short time. At Sparkle Laundry & 
Cleaners certain precautions have 
been taken to prevent such damage 
to a wall that is of Cellotex paneling 


] 


['welve-inch-high strips of smooth- 


faced Prestwood have been positioned 


ilong this wall at a height that per- 
nits it to be a sort of scuff-rail for 


the laundry § carts’ top edges The 


Prestwood pane Is are held to the 
framework of the wall with round 


1 
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there is nothing for the edges of the 
laundry carts to snag on. So far they 
have afforded complete protection for 
the rather soft material of the wall 
itself. 


EASY TRUCK LOADING 

Sparkle Laundry & Cleaners has 
eight routes, and a repositioning of 
the routemen’s finished laundry bins 
and drycleaning order racks has 
speeded their truck-loading chores. 
The finished laundry is stored in metal 
bins that have five shelves, each about 
2 feet in width. The bins are 8 feet 
long. There are two rows, each with 


four bins placed parallel to each other. 


The bins in each row face opposite 


directions, permitting each route’s 
drvcleaning to be stored on_ racks 
along the back of the neighboring 
laundry bin. In this wav each route- 
man has all the space between two 
laundry bins with his own route’s 
cleaning handy for loading on his cart 
for transporting to his truck, along 
with the laundry orders. 
This arrangement has shortened 
loading time for the routemen, since 


no one gets in another's way 
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“WE GET BEST RESULTS FROM 
KEEVER-BEACH PRODUCTS” 


says Flowers Laundry, Atlanta, Georgia 


James J. Flowers, Jr. 


“In our main plant, which supplies linen to the 
leading hotels and motels here in Atlanta, we 
consistently get excellent results with Prime Sohp, 
Keever Starches and White Cap Blue. What’s 
more, we finish all our work on Keever Flat Work 
Ironer Pads and Press Pads. 


“Our package plant for family washes has a 
complete Keever-Beach formula consisting of: 
Prime Sohp, Phosrite, Hycon, Satinette Quick 
Starch and White Cap Blue. We use these same 
products for shirts with the addition of Lydet to 
lift the stains from collars and cuffs. Keever 
Press Pads are used here also. 


“Because of our long years of satisfaction with 
Keever-Beach products, it was natural for us to 
include Minisudz and Hycon packets when we 
opened a Coin-Op. 


“From time to time we have tried competitive 
products in all of our plants but we find we get 
best results with Keever-Beach Products. What’s 
more, the visits of your capable field representa- 
tive to our plants and his helpful suggestions have 
been most valuable.” 
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a KEEVER-BEACH Product for 
every operation from Break to Finish 
ALKADET — a complete high alkali detergent for 

heavy soiled goods. 

PRIME SOHP — a complete soap, supercharged with 

washing ingredients combined to provide the finest 

laundering. 

PHOSRITE — soap regenerator . . . improves the 

quality of work by converting lime soap deposits 

into active soaps. 

HYCON — high concentrated dry chlorine bleach- 

ing compound, made especially for professional 

laundering. 

SATINETTE — a blend of Wheat and Corn Starch 
. thin boiling, noncongealing, can be used hot 

or cold. 

SATINETTE QS — Quick Starch; it’s pre-cooked, 

complete in dry form, ready to use. Both SATIN- 

ETTE and SATINETTE QS are ideal for shirts, 

uniforms and all wearing apparel; also curtains and 

other flat work. 

ULTRA-LITE — fluorescent whitening sour, high neu- 

tralizing, high solubility, eliminates bluing. 

PRESS PADS and IRONER PADDING — best grade 

steel wool, knitted to provide an even surface and 


Kodtie- 


THE KEEVER STARCH CO., COLUMBUS, OHIO 





fibers 
AND fabrics 


LABELS WARN CLEANERS ON PERMANENT CREASE 


A new label ad- 
Vising drvyc le aners 
that the trousers 
to whi h it is af- 
fixed are perma 
nently creased is 
said to be going into increasingly large distribution among 
men’s wear manufacturers. It will be sewn to the inne 
vaistband of men’s all-wool trousers which feature the new 


permanent crease developed in Australia and adapted 


to American manufacturing procedures by the Wool 


* 
Bureau 


1} permanent crease in all-wool trousers, achieved 


he 

ough a simple spray ind press process, is particularly 

esistant. It can be removed mechanically by 

it the drycleaners but will return after a_ time 

re hard-to-remove double crease will result if 

permanently creased ill-wool trousers Are not pressed on 
the original crease 

According to the Wool Bureau, approximately seventy 

five manufacturers of suits and/or slacks, as well as a 


numb of uniform manutacturers ire now using. this 


s for their all-wool trousers 


IMITATION FUR USED FOR GARMENT ACCESSORIES 

The latest thing in coat linings, collars and trim is a 
complete line of imitation fur fabrics, approved as com- 
pletely washable and bearing the AIL’s Certified Washable 
Seal 

These synthetic furs, closely resembling natural furs, are 
made of either Acrilan, Orlon or Verel. Each variety is 
said to have passed rigid standards proving that it will 
According to Glenoit Mills. 
Inc., the manufacturer, the fur fabrics will not shrink out of 


retain its original appearance 


size and are colorfast to washing 

Glenoit Mills was previously awarded the Seal for its 
long-pile svnthetic for rugs. These rugs were submitted for 
retesting and again passed all Seal standards and tests. The 
pile fabrics from Glenoit are said to be the first of a kind 


to be aw irded the 


WASH-WEAR FINISH ELIMINATES RESINS 


A new textile finish that contains no resins, yet imparts 
all wash-and-wear characteristics to cotton shirts, has 
been announced by General Aniline & Film Corp. The 
firm claims that its new finish, called Ganalok, does not 
harden the shirt fabric, holds up well in the laundry, does 
not retain bleach or soap and has no unpleasant odor. 
The company has already entered into an agreement with 
Phillips-Van Heusen Corp., which next fall will bring out 
a line of men’s shirts treated with the finish. 


JAPANESE CLAIM SILK WASH-WEAR FINISH 

Shinei Silk Co., Kobe, Japan, has developed what the 
company claims to be the first wash-and-wear finish for 
silk. The silk in yarn form is first treated with cationic 
softener and then a resin is applied. Fabric hand is some- 
what firmer and bulkier than for untreated silk, and the 
goods are said to be wrinkle-resistant. The treated yarn is 
suitable for taffetas, organdy, shantung, necktie and obi 


sash) fabric. 


NEW INTERLINING HOLDS GARMENT SHAPE 


Kyrel, a new all-Dacron nonwoven material manufact 
ured for detail uses in interlinings and interfacings of 
women’s garments, has been introduced by Kimberly- 
Stevens Corp. It was developed through a thermoplasti: 
bonding process. Kyrel is claimed to be a “hidden helper” 
in women’s wear, particularly skirts and blouses, because 
it gives shape without weight and has high strength, in 
addition to low moisture absorption and non-discoloration 


properties. 


NEW SHEETINGS ARE MORE FLEXIBLE 


{ new, improved hospital sheeting made of Neoprene 
coate d Dacron and developed by the Adrian Rubber Co 
is said to be durable and lightweight. According to the 
manufacturer, the new sheeting has many advantages ove! 
standard hospital sheeting because it is thinner, more 
flexible and has a more pleasant hand. Therefore, it can 


be folded more easily and more compactly. 


NEW FINISH PREVENTS SHEDDING, PILLING 


A new protective finish called Nap-Guard has been 
developed by the Pepperell Manufacturing Co. and_ is 
already being applied to its line of Park Lane blankets 
The finish is said to eliminate shedding and pilling, before 
and after washing, of its 100 percent Acrilan and rayon 
blends. The finish, which is said to be completely insoluble 
in water and drycleaning liquids, changes the rayon fibers 


from hygroscopic to hydrophobic fibers 
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enjoy greater flexibility-make more money with 
WESTINGHOUSE DRYCLEANERS 


IT’S FOOLPROOF, FLEXIBLE AND PROFITABLE. The new Westing- 
house drycleaning machine is thoroughly factory-and-store- 
tested. And it’s the Drycleaner you should make an alliance 
with if you want to make important money in the mushrooming, 
coin-operated drycleaning business right from the start. 


YOU WON'T HAVE TO ACT AS A RETAIL GUINEA PIG because the 
laboratory work and product testing have already been done. 
Years were spent in intensive research before the machine was 
marketed. You won't have to gamble on consumer acceptance 
of the Westinghouse Drycleaner. The acclaim of particular people 
has been overwhelming. 


YOU DON’T HAVE TO BUY A BATTERY OF EIGHT. Or even a battery 
of six. You might like to start with two or three, all plumbed to 
the same filter system. Your initial investment is realistic and 
business-like. With this flexibility, you can grow with your market. 


THE ENGINEERING SOPHISTICATION OF WESTINGHOUSE is evi- 
dent throughout the machine. Continuous filtration of cleaning 
solvent means that every garment is cleaned in filter-pure perc. 
Automatic feed of filter aids to assure positive, efficient filtration 
and maximum filter cake life. The tubular type filter is simple, 
highly efficient and easy to service; total time required for used 
filter cake removal and recoating, ready-for-use is only 15 
minutes. That means only 15 minutes downtime. Location of 
filter and perc storage unit, which can serve one to three Westing- 
house Drycleaners, can be varied according to room or space 
available. 


WATER CONDENSER IS USED for low cost, efficient perc tempera- 
ture control and perc recovery. A special compressor unit is 
available as an accessory when extra cooling capacity is required 
at certain times of the year because of higher than normal tem- 
peratures of incoming water. 


THERMOSTATICALLY CONTROLLED DRYING provides professional 
results, high retention of creases and pleats. There is a timer 
indicator light that glows when machine is in operation, and a 
fail safe door lock prevents opening of door once the cycle has 
started and until it is completed. If, for any reason, the machine 
fails to complete the cycle, the fail safe door lock remains in 
locked position until owner or attendant is called. 


THE WESTINGHOUSE DRYCLEANER MEETS ALL KNOWN CODE 
AND SAFETY REQUIREMENTS. Units have their own built-in over- 
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flow pans, large enough to hold total solvent in system in case 
of a leak or line break. This feature eliminates expensive installa 
tion of holding dams or underground storage tanks. 


INSTALLATION IS SIMPLE AND INEXPENSIVE. The Westinghouse 
Drycleaner requires only connection to cold water line, a 20 Amp 
outlet and a three inch vent to each machine. Electricity alone 
provides the power for both drycleaning and drying. 


THE MOST ADVANCED DESIGN makes the coin meter easily adjust: 
able in the field to make any charge up to eight quarters. This 
feature provides for quick and simple adjustment of charge for 
your special promotions. 

STYLING THAT SETS THE STANDARD distinguishes the Westing- 


house Drycleaner. It is tastefully designed to accent, yet blend 
into the decor of the most advanced coin-operated laundry 


stores. 
STAY OUT FRONT with the name that’s always been out front. 
Make a profitable alliance with ALD and Westinghouse, the com- 
panies that continue to set the standards in coin-operated laun- 
dry and drycleaning equipment. 
WRITE TODAY FOR COMPLETE DETAILS. The choice you make now 
will make the difference in the money you make today... and 
especially tomorrow! 
ALD continues to set new 
standards for the laundry store industry 


' ALD, Inc. 
7045 North Western Avenue, Chicago 45 


“il ¢ 
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ALD Canada, Ltd., 54 Advance Road, Toronto, Ont. 





Production 


BEFORI Antiquated equipment in washroom caused plenty of head- 
aches but AFTER... jet age methods now enable plant to operate 


more efhciently 


Push-button 
washing 
cuts costs 


by HARRY YEATES 


he com keeping program was out of the ques 


der on 


At the present time about 60 pel 


OVCT all volume 1S done in 


work—hotels, motels and 


The balance is in family 


plant operates with five 


serving a 50-mile area 


Trucks e housed in a garage down 
1 | ] 
the street [rom the plant 
h of the congestion around the 
, . 
eliminated with the 
tutomati W ishet 


g to Mr. Ruggerio 


enabled the plantowner to improve 
his workflow through the plant. For 
lack of adequate space five tumblers 
were located at various spots around 
the plant. The work was moved from 
the washers to the extractors and then 
trucked to the tumblers. It was then 
necessary to transport it back to the 
shake-out table located some distance 
from the flatwork ironer. 

When two of the wooden wash- 
wheels were removed, Mr. Ruggerio 
lined up the tumblers along one wall 
Now the work is washed and extracted 
in the same machine, carted directly 
to the tumblers or shakeout table at 
the feed end of the ironer. The elimi- 
nation of the extractors from the cen- 
ter of the washroom area enables the 
washman to line up carts down the 
center of the room in front of each 
washet 

The new machines are extremely 
compact and easy to operate. In fact, 
since they were installed Mr. Rug- 
gerio 1s able to operate the washroom 
with one man instead of four. Each 
machine is capable of processing 300- 
pound loads of dry clothes totaling as 
much as 2,500 pounds per day. They 
can be operated either manually or 
automatically. The units were mount- 
ed on 18-inch foundations anchored 
with 5¢-inch bolts. 

Standard wash formulas on a 40 
minute cvcle call for only two rinses 
This eliminates water wastage and 
the time needed for five or six rinses 
in the old equipment. The machines 
use 750 gallons as against the former 
1.200 gallons of water for each 300- 
pound load. Wet floors have been 
completely eliminated. Now it’s easiet 
for the washman to keep the aisles 
free regardless of how many loads are 
processed during the day 

It takes only 3 minutes to unload 
300 pounds with the new machines 
Since the load is relatively dry and 
there’s no curb or step to drag items 
over, they flop into the basket. still 
warm, ready for the ironer. Mr. Rug- 
gerio pointed out that there is less 
possibility of damaging clothes since 

load is loose in the evlinder at 
lof the evel 

Of the $200 savings per week about 
$50 is directly attributed to a saving 
1 washing supplies. The balance is in 
reduced labor costs. And with a gen- 
eral improvement in layo he entire 


plant operates mo 





Management 





Tape-recorded 
instructions 
help maintain 
deliveries 


Here's an idea that should appeal to 
route supervisors who have been 
caught shorthanded at the start of a 
busy day—and that covers just about 
all of them. 

Even if the supervisor can get a 
quick replacement, he knows the de- 
livery schedule will be disrupted and 
the phone will soon start clanging with 
disgruntled customers. 

Now, according to the British trade 
magazine Laundry Record and Jour- 
nal, there’s at least one man who 
claims he’s found the answer to this 
problem. 

He is Mr. R. Cooper, manager of 
Laundrycraft, Market Drayton, Shrop- 
shire. Here’s how he does it: He gets 
his regular route salesmen to tape- 
record an account of all their journeys, 
just in case a new man has to take 
over at a moment’s notice. 

“Even though it is possible to get 
a temporary driver for a few days,” 
said Mr. Cooper, “it is essential if 
your organization is to continue effi- 
ciently that he has an intimate knowl- 
edge of every house and street in the 
area, and, just as important, that he 
must know each customer's idiosyn- 
crasies. 

“We now have tape-recorded in- 
structions on all our routes, and when 
I have to employ a temporary man, 
all I do is present him with a special 
battery-operated recorder with a tape 
covering all his rounds fe. the day 
We have tried this out w 


success in training new drivers—and 


, complete 


on one occasion with a temporary man 
when we lost a driver at short notice 
—and I think it is an idea which will 
probably interest all the laundries in 


the « ountry y 








LM’S WARNED: 


Be better supervisors 
... or else 


A BLUNT WARNING that more 
and more institutional laundry 
managers may find themselves 
without laundries to manage un- 
less they took steps to cut costs and 
increase production was sounded 
at the April 19 meeting of the Met- 
ropolitan Institutional Laundry 
Managers Association, held at 
Beth Israel Hospital in New York 
City. The speaker who expressed 
this strong sentiment was William 
Wrightson, a former institutional 
laundry manager and president of 
this group, who is now manager of 
the Rebann Laundry Corp., Long 
Island City, N. Y. 

The commercial laundries are 
making a “great drive” to take 
over institutional work and _ they 
are slowly doing it, Mr. Wrightson 
declared. The reason that commer- 
cial laundries are able to offer a 
good service at an attractive price 
is not because they possess secret 
ingredients or methods. Commer- 
cial laundries use the same water, 
supplies and equipment as institu- 
tions. Thus, everything else being 
equal, the big difference lies in 
management. 

A commercial laundry is inter- 
ested in making money on its in- 
vestment, Mr. Wrightson said, and 
management is responsible for 
achieving the highest possible pro- 
duction at the lowest possible cost 
In order to compete with the com- 
mercial laundry, the institutional 
laundry must also keep its costs in 
line while extracting as much pro- 
duction as possible from its facili- 
ties and employees. 

In the washroom, for example 
supply costs must be kept to a 
minimum and more loads per day 
must be produced. The increased 
production must follow through 
every step of operation from start 
to finish 

Labor expensé the most costly 
item in the laundry operation, must 
always be watched closely. As a 
manager, you are entitled to a full 
eight hours work for eight hours 


pay from your employees. This you 


must get; otherwise, you are not 
fulfilling your function properly 
Getting this kind of output from 
your employees requires close and 
constant supervision and your in 
sistence that it be maintained. If 
your employees don't want to work, 
said Mr. Wrightson, there are 
plenty of others who will. 

Obtaining peak work perform- 
ance from the employees cannot be 
accomplished overnight if this has 
not been the standard heretofore 
However, it can be accomplished 
slowly, increasing the work tempo 
each day until you are satisfied 
that the optimum has been reached 
When _ that happens, you. must 
guard against letdowns. 

By studying job functions and 
workflow patterns, it will often be- 
come evident that there is a cet 
tain amount of excess help in the 
laundry that can be cut down 
even if it is only one person. If 
not, administrators may decide that 
the excess help is the laundry man 
ager himself. 

Mr. Wrightson emphasized that 
unlike commercial laundries, the 
institutional laundry is not in busi 
ness to make a profit; it serves the 
function of providing a necessary 
service to the institution of which 
it is a part. However, if it is deter 
mined that the cost of operating its 
own laundry is too high in relation 
to what can be obtained from an 
outside source, it will surely go out 
of existence 

Cost control, therefore, running 
the gamut from equipment to sup 
plies to labor, is the most impor- 
tant area to receive attention trom 
the laundry manager. He must 
know his costs and keep them in 
line if he is to hold his job and 
thwart encroachment from outside 
commercial laundries seeking to 
take over 

Institutions, Mr. Wrightson 
summed up, have the same kind 
of investment in space, machinery 
ind linens that commercial laun 
dries do, and they are entitled to 


the same return.—Jerry Whitman 











association activities 


Seventh Annual Distinguished Sales Award 


[he following are the winners of 
the New Jersey Laundry and Cleaning 
Institutes Seventh Annual  Distin- 
rished Salesman Awards 

Winners of the 


tificates are, from left rear 


Oscars” and cer- 
Frances G 
Frank, Union Imperial Laundry, New 
uk; Frank E. Grogan, Corby’s Enter- 

Kaluz 
Newark; 
Fosters’ Laundry, 


Jose ph Mi Kee, Dy- 


prise Laundry, Summit; Leo 7 
niak Emerson Laundry, 


Jerod T. Mason 


Gloucester ( ity 


Public Relations Workshop 
The first Public Relations Work 


f the Linen Supply Association 
ld 


Va hek i Chicago 


ind pare | 
Samuel B. Shapiro 
{ LSAA; John de 


leNormandic | wel & 


16 Spe iker 


Dee Wash, Inc., Collingswood; LeRoy 
Miller, General Diaper 


vington 


Service, Ir- 


Schell, 
Cleaning 


Front row: Ferdinand J. 
Hamilton Laundry & Dry 
Service, Rahway; Joseph Murray, Co- 
lumbian Laundry, Newark; Jerry V. 
Turco, Brunswick Laundry, Jersey 
City; John A. Wausnock, Blue White 
Laundry, Staten Island, N. Y.; Rich 
ard Wilbert, Homestyle 
Montclair 


Laundry, 


ert Conners, James Conners and John 
Conners, all of Bell Linen Service Co., 
Boston; Thomas Conners, Universal 


Portland, Me 


Munger 


Linen Supply Corp., 
Morris 
Service St Louis Mo 
moderator; Philip Kohn, 
Davis Linen Supply Co., Philadelphia 
John Peters and Mare Stuart, both of 


Great Lakes Linen Supply Co Chi 


Moscowitz Linen 
workshop 


Gordon 


cag 


Seated ar ester Lien 
Linen ) o., St. Paul 
David Ri conomy Linen Service 
Detroit Cattlett and John 
Voell, both of W. Means & Com 
pany, Chicago; Dennis Berry, Ameri 
can Linen Supply, Minneapolis, Minn 
Robert Henry 


American | nen St PI ly ( hicag 


American 


Minn 


James ind Bonema 


Hotel Certified List 

The 1961 Certified Products List of 
brand names and sources of cleaning 
supplies and textiles that meet the 
American Hotel Association’s stand- 
ards of quality is now out. Non-AHA 
members may obtain a copy from the 
Association, located at 221 W. 57th 
St., New York 19, N. Y., for 25 cents 


NAILM Chapter Meets at Reading 


The Reading (Pa.) Chapter of the 
National Association of Institutional 
Laundry Managers heard Frank Tem- 
pone, representative of the Philadel- 
phia Quartz Company, discuss basic 
washroom chemistry at the chapter's 


March meeting. 


Correction: Training Films 


In our April issue we misquoted 
the costs of laundry and drycleaning 
training films available from the Bu- 
reau of Laundry and Drycleaning 
Standards, 2025 Eye Street, N.W., 
Washington 6, D. C 

The cost of the film set is $45 
through Bureau members, with no dis- 
count for second sets. The shirt slides 
sell for $37.50, additional sets at $25. 


Martin Heads Philly LM’s 


Joseph Martin, Methodist Hospital, 
was reelected to his third term as 
president of the Institutional Laundry 
Managers Association of Philadelphia 
and Vicinity. 

Assisting him in his office are: Harry 
Sigley, House of Correction, vice- 
president; Thomas McGoldrick, Sisters 
of Mercy, secretary; Joseph Fagley, 
Abbotts Dairies, treasurer; and Nor- 
man McLeon, Bryn Mawr Hospital 


financial secretary 


Annual Clinic 

The Laundry Managers’ Association 
Pennsylvania, Western 
Pennsylvania and Philadelphia will 
hold its annual clinic at the Yorktown 
Hotel in York, Pa., on August 19 and 
20. The topics include: Importance 
of Water Softener, 
Washer-Extractor, Operating 
ind Laundry, Automation and Small 
Piec Folder, and other 
nanagement and personnel subjects 


of Eastern 


Combination 
Room 


operating, 


Continued on page 66 





MAYBE YOU SHOULDNT BUY A CISSELL COMPACT DRYER 


You have no small-size bundles . . . every load uses 
all the capacity of your “big” dryer. You have plenty 
of room . . . there’s no need to conserve on floor 
space. And you aren’t trying to keep operating costs 
down. You're right, you don’t need a Cissell Compact. 

That picture doesn’t fit you? Then here’s what a 
Cissell Compact can do: With its 25-pound capacity 
and lower operating costs, the Compact makes small 
bundles economical and profitable. Because the 
Compact is “doorway-size”, it’s easy to install... 
and fits in an unused corner where a full-size dryer 
just couldn’t go. And here’s one more thing ... the 
Cissell Compact Dryer costs less to buy. 


Ld 
CISSELL 


But remember! The Compact was never meant to 
take the place of full-capacity 50 and 100 pound 
dryers. Where loads are big and traffic is heavy, 
nothing works so hard, serves so economically as a 
big Cissell Dryer. CONSULT YOUR JOBBER. 
He can tell you whether a Cissell Compact is the 


kind of new dryer that will benefit your operation. 
W. M. Cissell Mfg. Co., Inc., Louisville, Ky. Pacific 
Coast Office, 4823 W. Jefferson Bivd., Los Angeles. 


(Sosseao 

















COMPRESSORS 


1902 - 1961 


New & Quality Rebuilts 


Down Come the Prices 
80-100 psi 3-60 220 440 Motors 


Dual Control 


NEW 


8 CFM 60 gal. Tank 1'/. HP $ 
10 CFM 60 gal. Tank 2 HP 
15 CFM 60 gal. Tank 3 HP 
25 CFM 60 gal. Tank 5 HP 
35 CFM 80 gal. Tank 7'/. HP 
48 CFM 80 gal. Tank 10 HP 
79 CFM 120 gal. Tank 15 HP 1 
100 CFM 120 gal. Tank 20 HP 1 


HORIZONTAL 
WATERCOOLED - NEW 


80 - 100 psi 
138 CFM 7 x 7 Worthington HB 
234 CFM 9 x 9 Worthington HB 
465 CFM 12 x 11 Worthington HB 
686 CFM 14 x 13 Worthington HB 


REBUILT - 


360 
398 
470 
528 
852 
952 


,395 
595 


PERFORMANCE TESTED 


80 - 100 psi 

66 CFM 6 x 5 Ing. Rand ERI 
100 CFM 6 x 7 Ing. Rand ES! 
138 CFM 7 x 7 All makes 

183 CFM 7x7 Joy WG9 

234 CFM 9 x 9 All makes 

240 CFM 10 x 9 Penn. 3A 

321 CFM 10x 11 Ing. CP 
465 CFM 12 «x 11 All makes 
503 CFM 12 x 13 Worth. HB 
686 CFM 14 x 13 Ing. Rand ES! 


Steam driven—Many sizes in stock 


Save 40% to 60% 


American Air Compressor Corp. 


48th & Lajour, North Bergen, N. J. 
UNion 5-4848 











association activities 


AIL Promotional Activities 


A filmstrip, which will be produced 
AIL, will cover the 
It con 


tains about 30 frames, providing about 


in color by the 


general subject of fabric care 


a 15- to 30-minute program. An in- 


struction manual will be supplied 
with the film 


offered to school systems and audio 


The filmstrip will be 


visual libraries throughout the coun- 
try 
Various reports on “group action” 


are being offered by the AIL 
Group 


“Laving 
Action’ 


discusses codes of service and opera 


the Foundations for 


tion that groups can adopt for adver- 
tising and publicity, suggested sym- 
Another 
‘A Voice for Your Group” which sug- 


bols, slogans, ete report is 
gests where to find a woman spokes- 
man, and the media she would be 
most useful in, such as TV and radio. 
“Introducing Your Group to the Pub- 
lic” tells the 


the group can promote itself—public- 


various Ways In which 


ity, public relations and advertising 
These reports may be had by writing 
Richard N. Vaughn, 
tute of Laundering, Joliet, Dl. 


American Insti- 

So far home economics departments 
in 50 school systems have signed up 
for the 


interviews on 


Anne Sterling monthly radio 
They will 


be used for instruction of local teach- 


fabric care 


ers and other professional people In- 


terested in fabric problems 


New research organization 


Che Institutional Research Council, 
Inc., an organization to serve the needs 
of a diverse group of large consumers 
of cleaning and maintenance mater- 
ials, textiles, paints and other prod- 
formed by American 


ucts, has been 


Hotel 


Association 


American Library 
Motor Hotel 


Bureau, Inc 


Association, 
American 
Hospital 
ind National Executive Housekeepers 


Association, 


Association, Inc 

The council will distribute a certi- 
fied products list, grouped by use, of 
products which have been tested for 
compliance with established standards 
f qualitv. It will 


also serve as a 


( le aring 


house for the results of re 
search, and sponsor projects of mutual 
interest to its 
about the 


stitutional 


members. Inquiries 


council may be sent to In- 


Research Council, Ince., 





c/o American Hotel Association, 221 


W. 57th St., New York 19, N-Y. 


Our business is stable... 


Continued from page 29 


this business in February 1960 report- 
ed gains averaging 22.10 per cent. 
Rental sales soar: Half of those report- 





ing had some linen and/or garment 
1961. 


rhree-quarters of those who had it 


rental business in February 


the year before also showed increases, 
which averaged 37.22 percent. 


Total laundry up: According to this 





study, 58 percent of the plants re- 
ported increases averaging 8.71 per- 
cent in total laundry sales over last 
year. 


Cleaning climbs: Three out of five 





with drycleaning sales had increases 
averaging 15.86 percent. 

Plants most efficient: Nearly three out 
of five 


ductive labor costs showed improve- 





(59 percent) reporting pro- 


ment. The average improvement fac- 


tor was 7.39. 


ANDERSON 
COLLAR 
SUPPORT 


L= 


PATENTED 





ECONOMICAL 


STAYS IN PLACE 


AVAILABLE IN 


3 GRADES ... Deluxe, Standard and 
Economy grades offer a selection of price 
ranges to the plant operator 


2 COLORS... now—a choice of green 
or blue to harmonize with your present 
packaging 


Write for 500 free samples. 


ANDERSON 


COLLAR SUPPORT CO. 


1443 East 120th Street 
Cleveland 6, Ohio 
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Coin-ops and the law 


tions. (Since most of the infractions 
were self-evident from the report, the 


offer was not accepted. ) 


Final results 

The Court of Common Council act- 
ed promptly. On July 25, 1960, it 
called for safety regulations to be pro- 
vided for unattended coin-operated 
self-service laundries. 

An ordinance was drafted and sub- 
mitted to public hearing. There were 
differences of opinion but these were 
eventually ironed out to everyone's 
satisfaction. The ordinance was passed 
on September 28, 1960, and became 
effective 60 days later. There were 
some modifications, but by and large, 
the Council had accepted the indus- 
try’s recommendations. 

So long as they comply with the 
regulatory requirements, coin-ops_ in 
the city of Hartford are permitted to 
operate 24 hours a day, seven days a 
week, without an attendant. 

The owners must obtain a business 
license the first of every year. These 
licenses, incidentally, are issued with- 
out charge. 

The Building Department has en- 
forcement powers to suspend licenses 
in the event of violation. At this writ- 
ing one plant has been closed until 
the operator can make the necessary 
changes to bring the establishment 
into compliance with the law. 

Interestingly enough, the nearby 
city of Windsor has adopted Hart- 
ford’s coin-op ordinance as its own 
The only difference is that it charges 
a $25 fee for the original business li- 
cense 

The City of West Hartford has also 
adopted the ordinance with two 
1) It charges $100 for the 
(2) It in- 


sists on an 11 o'clock closing in the 


changes 


license and $5 for renewals 


evenings—not because it fears any 
particular difficulties in operation but 
to protect the residential character 
of the community. The lights might 


be disturbing to nearby residents 


Some conclusions 

* Regulatory ordinances of the Hart- 
ford type protect the good operators 
who might otherwise have suffered 
at the expense of the few who main 
tain shoddy operations which give 


the entire industry a bad name. 


continued from page 31 


- A clean, safe coin-op is an added 
inducement for patronage and helps 
business. 

* Vandalism and misconduct are of 
very limited occurrence in good neigh- 
borhoods. If and when they occur, it’s 
the plantowner’s problem. He _ him- 
self should decide if it isn’t wiser to 


close at an earlier hour. The prem- 


ises are normally safe, but even banks 


NOW 


UniMac Protects Your Profits 
with the Exclusive Protectomatic Coin Meter! 


with their safeguards are burglarized. 
- It’s very difficult if not futile to 
oppose discriminatory ordinances once 
they are instigated. Municipalities 
shouldn’t be obliged to bother with 
things they don’t understand. It’s far 
better to analyze the problem objec- 
tively and work closely with the au- 
thorities to get the kind of laws you 


can live with. 


Protectomatic coin meter rejects slugs and counterfeit coins. 


Built-in counting device automatically counts coins—protects receipts. 


Protectomatic is flexible. Denomination settings can be easily changed 
to meet changes in price conditions. Protectomatic rejects coins other 


than that for which meter is set. 


Protectomatic is automatic. Customer merely deposits coin. Protecio 
matic is maintenance free. No knobs or slides to repair or replace 


Protectomatic coin meters are available only on the UniMac 600 Washer- 
Rinse-Extractor Combination, the most advanced coin laundry equipment. 


Write Today for FREE Color Brochure 


DEPT. S-51 


UniMac Company 


802 Miami Circle, N. E. @ Atlanta 5, Georgia 





acuieo trade news 


GARY SHEPPARD 


JOHN BELLAMY 


Gary Sheppard, who started in the laundry field at the age 
of five, folding flatwork in his father’s plant during the labor 
World War I 


the nationwide 


shortage of 

for 

zation of Pantex Manufacturing Corporation 
Active in the for Mi 


previously Southern Division manager for Pantex 


has been named general sales 
manavel dire ct sale S and service organi- 
Sheppard 
His 


Pantex 


industry over 25 years 
WialS 
new position calls for 


him to expand the existing 


] 
SalCS tore Cc 


John Bellamy has been appoint d district manager in charge 
of the 
He 


drvcleaning industr 


Atlanta district of Pantex Manufacturing Corporation 
Mr. Bellamy, a veteran of the 
is familiar with all phases of laundry 


succeeds Gary She ppard 


ind drvcleaning 
makes 


with their produc tion problems 


operations. This experience, Pantex feels 


him particularly well-qualified to assist customers 


CLYDE B 


Clyde B. Capps, !i 
Cissell Manufacturit 
New 
formerly 


with the I 


CAPPS GLEN C. SHOOP 


West ( oast office ot W M 


retired last month 


_ 
/~) Vears 


West Coast representative is Glen (¢ Shoop who was 
ns 


} 
Mr ( ip] 
fice. is tl 


associated with 


Johnny Watts, previ- 


ouisville 


ously 1e new office manager of 


Cissell’s Los Ange les headqu irte! 


ed the laundry 


Textile Cotton Industries, (! 


and drvcleaning fields on a specializing in 


such items as extractor « 


in” Dacron 


isticized 


cotton and duck r 
nvlon basket liners, ete 


sl] Covel | indi rato pl 


68 


ROY H. SJOBERG HENRY KLASS 


Roy H. Sjoberg has been named general manager of the 
Montpelier of The White Motor He 
will be responsible for the sales of the company’s P.D.Q 


multistop delivery vehicles and Montpelier bodies 


Division Company 


Thompson-Hayward Chemical Co. has added Henry Klass 
as a sales representative for the states of Colorado and W 


oming 


H. Kohnstamm & Company, Western Laundry Sales Divi 
sion, met recently in Highland Park, Ill. The 35 representa- 
tives who attended are, left to right, bottom row: Warren 
Malik, Robert Carroll, Robert H. Pulver, Paul Kohnstamm, 
Edward Kahn, J. W. Butler 
Webster, P. ] 

Second John 
Long, U. B Jackson Earl Armbrust ! 
Wallace Brownlee, Art Stutler, Wally Broman 

Third row: George Klein, Jerry Howland, Don Vinson 
haler, Joe Sundling, Harry Davis, Tom Tovarek, Ed Nichols, 
Ed Kahn, Jr., Dewey Kuehl 

Fourth row Frank 
Mickey Robinson, Dial France, 
Augie Safstrom, Jerry Kreml 


Hannan, James Zeising, C 
Deegan 


M. B 
Burroughs, 


row: Schumacher, Virgil Kruger, 


James 


Brownstone, Emmett Guderian 


Bill Utley, Chuck Snell 


Laundry and Cleaners Allied Trades Exhibit Corporation 
has added to staff John P. Gibbons 
background in advertising promotion 


ging and public 


its who has a wide 


exhibit man 


sale Ss 


relations 


Commercial Laundry 
Whirlpool Corporation 


John M. Crouse, general 
and Dry 
elected chairman of the executive committee of the National 


Automatic Vice chairman 


manage! 


Cleaning Division was 


Coun il. 


Laundry and ( leaning 


THE LAUNDRY 





ime) '), [ei 3 
OF 

oj Re) 14 3 
DOES 

200 
SHIRTS... 


faster, 
safer ! 


If fabric safety, efficiency and economy are what you want in 
a bleach, then you want Cloreze®, the quality organic dry 
bleach from Pennsalt. A mere ounce does 200 shirts. # Know 
the bleach you are using. Is it a liquid that releases its bleach- 
ing power so fast it sometimes causes fabric damage? Or is it a 
dry bleach so slow-acting that the shorter time cycles of mod- 


ern washing formulas won't let you get the full benefit of its 








seer en reentrant mesmente Mi 


ts 






























































bleaching action . . . with left-over bleach that pours money 
down the drain? s Why not use Cloreze? It’s the fastest acting 
of all organic dry bleaches. It’s safer for fabrics than liquid 
bleach . . . and because it’s dedusted by Pennsalt’s exclusive 
process, washroom personnel are not exposed to harmful dust. 
Easy, dry-to-the-wheel use. Call your Pennsalt distributor. 


Get the money-saving extras of fast-acting Cloreze 


Laundry and Dry Cleaning Dept. 


PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 





Norge Sales ( 
Huebsch Originators 


to je 


Spencer N Rich 
Monte Huebsch Ji 


to invite di 


and treasurer is 


and secretar\ 1S 
yin with manu 
the 


cleaning industry 


] ] 
yuncil plan tributor 


their ionwide effort promote 


Troy Laundry Machinery 
Metals. Inc 
Nelsen had been with 


in 1926 


Ed L. Nelsen, senior salesman for 


1) ion otf Ameri I chine and has retired 
Troy 


forces 


approved for treating 
hospitals of the 
the 


as cotton or 


DuPont X-12 flame retardant has been 
bathrobes 
Tr} reati 
only 
paper, is 


gen tent 


pajama ind linens Veterans 


nent, recommended by manu 
fibe rs Sue h 
thought to be able 


and other potentially hazardous 


facturer fe on cellulosic 


mm Or to reduce fire 
1weTe OX 
must be 


vices used 


Econ-O-Wash service technicians are shown attending a 
choo] set up by Small Equipment Sales of American 
Ohio The 


Machin 
com-operate d laundry 


noinnath men 


' GENERAL-USE PUMPS 
1750K-Line Mote 


{ 
S rom 


rpumps 
15 to 
ute with 
» 7% hn 

72 Fy 


Available 


NEW VENDING PACK 


orporation, 


welfare 


1961 Annual Ajax ‘‘Oscar’’ Award for outstanding achieve- 
ment and dealer excellence is shown being presented to a 
by Nich 
Machine 


Ludwig Mohr of Germany 
Ajax 


leading Ajax distributor, 
Strike, 
Company 
Left to right 
Machinery Co., 


olas general manager of Pressing 


Keystone Laundry 
outstanding individual 


Mi Mohr Morris 


who Wola dealer 


John Strike; Al Libman, 
who won one of the 
dealer performance George Strike 
Keystone Laundry Machinery Co 
and Nicholas Strike 


awards: 
Gerbet 
award: 


has named Lee Claney national sales managet 


He 


lronrite, Inc., 
for 


lronrite ironers was formerly advertising and sales 


promotion manager of the company 


Clay Armitage, who has been assistant to Mr. Clancv, has 


been appointed advertising and sales promotion manager. 


Frederick R. Gruner has been appointed director of engi 
neering for the East Moline, IIl., plant of American Machine 
Metals Betore joining AM&M, Mr held 


engineering executive positions with a number of prominent 


Fame ts Sas e 


Be 


and Inc Grune! 


firms 


WATER-PROBLEM FOLDER 


New literature emphasizing 


methods of correcting — profit 
stealing water problems in laun- 


offered 


dry operations 1s 


by Water Refining Co., Inc. The 
folder als information on 
Miracle Water eq 
laund 

Water Refining Co., Inc., 104 
Manhattan St Middletown 
Ohio 


he Ing 


uipment tor 


ries 


MODEL FINISHER 
S¢ ile model Roto 
iisher has 


manutacturer 


A working 
Matic garment f 
developed by the 


to provide prospec 


been 


tive ustom 


ers with a demonstration of the 


Itiple-pre rotary machine 
\ half-hour col I sound filt 
supplements the demonstration 
2800 


Unipress Company 


lale \ Minneapoli 


SUSPENSION SYSTEM 
Macl 


er-extractors 





NEW LEASE PLAN 


A new lease plan featuring 
no down payment and as long 
as five being 
offered by Pantex Manufactur- 


ing Corporation. The plan can 


years to pay Is 


be arranged to cover any type 
of equipment and can be fitted 
to each owner's _ individual 
needs. 

Pantex Manufacturing Corpo- 
ration, Box 660, Pawtucket, 
R. I. In Canada, Pantex Manu- 
facturing (Canada) Ltd., 5653 


Pare St., Montreal 9, Que. 


ODOR-CONTROL AID 

Ex-It is a new liquid laundry 
aid that is said to be a combina- 
tion fabric softener, mildew in- 
hibitor The 
product is added to the final 
1-1% 


pounds of 


and _ disinfectant. 


operation in a ratio of 
ounces L100 
clothes. Ex-It is packaged in l-, 


per 


30- and 55-gallon sizes. 

Le Fevre Chemical Company, 
1708 W. Main St., Oklahoma 
City, Okla. 


VACUUM DRYING TECHNIQUE 


A new concept has been an- 


nounced which, it is claimed, 
will lower the cost of dryclean- 
ing by enabling the manufac- 
ture of 


chlorethyl ne to 


machines using per- 


clean faster 


use less solvent ind provide 


safer working conditions, with- 
ot cost over 


The tech- 


LIS of Vac- 


out great increase 


present equipment 
nique involves the 
uum drying with direct contact 


the 


resulting vapors with a rapidly 


cooling or absorption ot 
rotating body of cold liquid or 


mist, as for example in certain 


pumps, and will enable reduc - 


tion, it is claimed, to one-quar- 
ter of the present cleaning time 
hnique can be used 


T he 


ipplic d to « oin-op 


The same te 
in solvent degreasing con- 
pt can be 
or professional cleaning 
Pittsburgh Plate Glass Com- 
Chemical 


Gateway Center 


Division ] 


Pittsburgh 22 


pany 


FAST-CYCLE CLEANER 


drycleaner 
Valk le ne, a 
cleaning solvent re- 
the Du 
Pont Company, is being engi- 
neered by the Whilrpool Corpo 
When the 
machine, it is will 
full 8-pound load _ in 


A new coin-op 


whic h will us¢ 
short-« vi le 


cently de veloped by 


ration. available, 


new said 
clean a 
20 minutes or less instead of the 
50 minutes required by pres- 
ently operating equipment 
Whirlpool Corporation, St. 


Joseph, Mich. 


EXTRACTOR COMBINATION 
Model 600 Washer-Rins« 


tractor combination is designed 
Plexi- 
lets 
the 
Pro- 


reject 


-Ex 


for coin-operated use. 


glass rinse-extractor cove 


customers view action of 


Jetspray rinse-extraction. 


tectomatic coin meters 


slugs, counterfeit and wrong- 


size coins. Built-in device auto- 
matically counts coins. 
Company, 802 Mia- 


N.E., Atlanta 5, Ga 


Unimac 


mi Circle, 


SOUND CLEANING 

The diSONtegrator ultrasonic 
cleaner is suggested for sideline 
use in cleaning surgical in- 
struments, eyeglasses, watches 
coins, clocks, etc. The first com- 
mercial installation is in opera- 
tion in Laundercenter’s Quincy, 
Mass., laundry and drycleaning 
coin-op. 

Ultrasonic Industries, Ince., 
Engineers Hill, Plainview, N. Y. 


NYLON ADHESIVE 


M-2 adhesive is said to make 
a permanent bond for repairing 
nylon nets, nylon work clothes 
when used with Parapatch ny- 
Patches 


stock colors and sizes for 


lon pat hes, come in 
most 
identification 


repairs or pur- 


poses. 
Parapatch, 36 Walker St., 


New York, N. Y. 


ONE-SHOT DETERGENT 
high-alkali 


industrial 


Alkadet, a 
for 
is said to make 


new 
detergent heavy 
soil. a pe rimna- 
nent emulsion of grease and oil 
It is designed to free ground-in 
stains from collars and cuffs, to 
clean greasy spots on overalls 
cloths, ete., 
scrubbing or prespotting 

The Keever Starch Company 
538 E. Town St., Columbus 15 


Ohio. 


wiping with no 


Continued on page 72 


} 
' MORE THAN 4,000 LAUNDRIES* 


USE 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


Hore's Why... 


@ Over 200 sizes—one for every flow 
and capacity 


@ Manual or automatic operation 
@ Single or multiple units 


@ Your selection of six different 
zeolites 


@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


—— bn es ee es 


HUNGERFORD & TERRY, INC. 
ee CLAYTON 8. MJ. 





| from pa 71 RADIO BASE STATION 
Bulletin ECR-8S16 covers the 
Electric — table 


station two-way 


( nidinitse 


IMPROVED FABRIC SOFTENER 


General 


ner 
ombination cw 


h supplies model 
fteons radi 


base 
The serves as a 
mtrol center for talking to 
mobile radios in trucks 
Up to 60 
i tilable 


wency 


unit 


ind « irs 
watts of power are 
depending on tre- 
selected. High-power 
unplifiers can bring the power 
250-330 watts 
General Electri Cor 
tion Products Division, Moun- 


tain Rd., Lynchburg, Va 


ip to 


muni- 


PREFAB PICKUP STATIONS 
Prebuilt buildings for mov- 
ible ind drv« le 


stations up to 60 by 12 


laundry ining 


i\ be bough or leased 
“ ills ire fully 
vered by baked enamel 


also 


Exterior insu 


lated ( 
1 
iluminum siding. They can 


finish in brick 


o or other 


ired for 
block 


finishes 


re} 
stucc 
Interiors are 


pane lir v 


hardwood I 


] irdwood or acousti 

on eilings, vinyl til 
Buildings come wit} 
heating 


restrooms 


Compan 


keeps them smiling-and 
coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 
customers back time after time. 

Users report that Jomac 54 cuts downtime 75%. . . reduces press 
padding costs from 25 to 40%. There are no broken buttons, no 
crow’'s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write Jomac, Inc., Dept. I, 


Philadelphia 38, Pa 


for his name and address 


24-K Press Padding and Jomac 33 also available 
BUTTONS 


eh 
JOMAC 9 


NO BROKEN 
PRESS PADDING 


NO CROW'S-FEET NO WRINKLES 


NEws aBout people 


standing safety records last 


NORTH 
CENTRAL 


year 


Mrs. Pearl Young, superin 
tendent of Knox County 
Nursing Home, Knoxville, Il 


insti 


LaSalle Laundry & Cleaners 
I moved to a new 
Jefferson Ave 


Toledo 


represents a 


is he en 
and has announced that the 
Ohio, 


total in 


plant it 

Tenth St tution’s new laundry is now in 
which operation 
vestment ot 
$ 100.000 


nie k 


approximately 
] i¢ k t¢ S- 


busine Ss in 


Owner 
the 


building 


EAST 


Osmon, 


started 


nthe next 
+ 


A. D. 
Domestic Laundry in 
Bellevue, Ohio, 


nounce d plans for a new laun 


operator « 
Tiffin 
and has in 
Thomas L. Warner has been 
dry and drycleaning plant in 
Bellevue, at Monroe and Har 
rison Sts. Included in the 
coin-operated 


elected president and named 
board of 
Eagle Wash Corp., St 
Park Minn The 
formed last September to de 


to the directors of 


I OUIS new 


firm was plant will be 


mac hine Ss 
veloy ind operate coin-oper- 


ited laundry and drvcleaning Standard Overall Service 


Co., Cincinnati, Ohio, has pur 
it 5016 Mair 


story 


establishments 


chased property 


] Ave 


and 


Co., 


among 


idjoining its one 


Walnut Hills Laundry 
American Linen Supply 


Cincinnati, Ohio 


plant, for future expansion 
were 

National Management As- 
sociation’s New York Council! 


presented its Man of the Year 


awards from 
Satety 


firms to win 


Greater Cincinnati 





FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-15 


FLAG CHECKING 


-way 
CHECK! 


1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE-LOCK MAKES 
MISTAKES IMPOSSIBLE 


SYSTEM 


e faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


award to R. G 
dent of Pilgrim Laundry Co., 
Prospect and Ilth  Aves., 
Brooklyn, N. Y. The award 


was made at the organiza- 


Young, presi- 


tion’s fifteenth annual confer- 
ence in the Henry Hudson 
Hotel in Manhattan. 


Mary MacIntosh drive-in 
laundry and drycleaning plant 
was established recently on 
Moreland and Easton Rads., 
Willow Grove, Pa. Tom San- 


ford is manager. 


Quality Laundry, formerly 
at 116th St. and Second Ave 
Troy, N. Y., 
cated at 600 Second Ave 


is currently lo- 


Islip (N. Y.) Sanitary 
Laundry, 34 Saxon Ave., was 
damaged when a 5,000-gallon 
reserve water tank exploded 
Cause of the explosion had not 


been determined 


WEST 


City Steam Laundry, Mont- 
rose, Colo., has been moved to 
a new location at 341 N. First 
St. The firm, managed by Ray 
Ladage, will be known as the 


Majestic Laundry 


Robert Gordon, Nathan M 
Gordon Co. of Southern Cali- 
fornia, and Louis Zipperman 
Community Linen Rental 
Northern Cali- 


1 Tucson 


Service ot 
fornia, have acquire 


Arizona) Linen Service 


OQ. L. Foy has purchases 
Sunshine Laundry 
Claire Ave., Corce 
from Dorothy Crome 
Vera Roberts. The new owner 


lipment 


1 
converting all eq 


iutomatic operation 


Watsonville ( Calif.) Laun- 


dry and Dry Cleaning Co. has 
been purchased by Oakland 
California Towel Co. from the 
estate of Fred S. Wilson. 


Henry Youngkoske has as- 
sumed ownership of the new- 
ly titled Claremont (Calif. ) 
Launderette, 6200 College 
The concern, formerly Lou's 
Launderette, offers both serv- 


ice and self-service facilities 


Alexander Young Co., Hon- 
olulu, Hawaii, plans to  re- 
locate its laundry and dry- 
cleaning plants in the Lagoon 
Commercial Industrial Park 
The laundry is now on King 
St., just off Alakea, and the 
drycleaning plant on Kapio- 


lani Blvd 


NORTHWEST 


American Laundry and Dry 
Cleaners, Fifth and Main 
Lander, Wyo., owned by Joe 
and Alys Hinkle, 
Norge Cleaning and Laundry 
Village, 


operated equipment. For the 


has ope ned 
which features coin 


iddition the front of the 
building was extensively re 


mode le d 


Mr. and Mrs. Melvin (Bud 
Wagner have purchased Ru 
sell’s Laundry and Dry Clean 


laundry or 
s0W Nel h pur hased 
property on Bro ivy where 
he plans to es 


service laundry. 








Interested 
in Greater Profits? 


Here are four manuals designed to pro- 
vide you with down-to-earth facts that will 
help build your sales, operating efficiency 
and profits. Costing only $1 each, they can 
be worth much more than that if you put 
them to work for you. 


A single usable idea picked up from 
the manuals can be worth hundreds—yes, 
even thousands of dollars to you. 


Study the titles listed below — then 
make your selections. Copies of each man- 
ual are still available but the supply is defi- 
nitely limited. Send in your order today so 
that you can be sure to have your manuals 
to help you get your share of business in 
this growing industry. 


1. Advertising That Builds and Holds 
Laundry Business 


How to Train Finishing and Fold- 
ing Operators in the Laundry 


How to Build a Greater Demand 
for Your Professional Laundry 
Services 


Coin-Operated Laundry Roundup 


The Laundry Journal 
466 Lexington Avenue, New York 17,N. Y. 


Please mail copies of 





each of the manuals | have checked 


at the right. Enclosed 
Name 


Firm 








Address 


City 














TACO 
TANKLESS 
HEATER 


Unused—Surplus 
(Heat Exchangers) 


Heating range 40 F, 200° F at 5 PSI. Instantaneous, 
mounted on metal supports. Horizontal steel shell 
fitted with straight nonferrous tubes. %,” IPS vent 
and drain connections. Steam working pressure 125 
PSI, with water tube cleaner and set of spare gas- 
kets 

Two sizes 


300 GPH: 38” Lx 122” D. 15 sq. ft. heating 
fac 
nenes® Gr. Wt: 300# $85.00 ec. 


900 GPH: 38” Lx 17” D. 20.9 sq. ft. heating surface. 
Gr. Wt: 600¢ $125.00 ec. 
Subject to prior sale. 
Quantity and Dealers Disc. Available. 
Original equipment warranty not provided. 


All units shipped FOB Los Angeles with payment in 
full with order. 


VICTORY SALVAGE CO. 


8211 So. Alameda St., Los Angeles 1, Calif LUdlow 1-0143 











THE 


MARK 
SECORD 


SHEET 


is a great check against inaccurate marking. 
Records the marks used in all bundles; permits 
location of lot for all marks. 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds of laundries 


SAMPLES FREE 
(All shipments, C.O.D. unless check 
accompanies order) 


Price, per thousand 
5,000 or more, per thousand 


THE 
LAUNDRY JOURNAL 


466 Lexington Ave., New York 17, N. Y. 








BULLDOG LINE 


Metal Press Pads 


@ FLAN-L-TEX 
METAL PRESS PADS 


© ASBESTEX COVERS 


® BULLDOG NYLON PRESS COVERS 


® MET-L-FLAN TOP PADS 


RF BANK 
X. S. SMITH inc. sews 


West Coast Laundry, New- 
port, Ore operated by Ralph 
Wagy, recently installed a new 


boil I 


Lexington (Neb.) Laundry 
and Dry Cleaners plans to in 
stall a coin-operated laundry 
ind drycleaning establish- 
ment in a building that will 
be constructed on an adjoin- 


ing site 


CANADA 


L. MacKay Smith, president 
of Toilet Laundries, Ltd 
Montreal, Que 
the appointment of Harold W 


has announced 
Price to the board of directors 


Maple City (Ont.) Laundry 
and Dry Cleaners Ltd., 420 
Park Ave., W 


brated its 33rd vear in busi 


recently cele 


s. The concern. founded by 
Henry Bruhlman also has lo 
cations at 87 Queen St. and 


it 89 Thames St 


Arrow Laundry, 400 St. 
Clair St., Chatham, Ont., has 
opened a new cash-and-carry 
unit on Richmond St 


SOUTH 


Sparkel Laundry has been 
opened in the Halstead Bldg 
Marathon, Fla. The firm is 
William Shirey, 
owner of a self-service laun- 
dry at Cutler Ridge, and will 
be managed by Mr and Mrs 
Manuel Benitez 


owned by 


Troy Laundry, Paris, Tenn 
has been purchased by Lee 
Greer and Grady Hutson from 
the estate of the late W. J 
Holman 


Southern Laundry, Inc., S 
Maple St., Graham, N. C 
has announced that Dan Hor- 
ner has become a member of 
the corporation as treasurer 


ind manager 


OBITUARIES 


Louts BRONSTEIN retired 


laundry operator 
University 
Hospital 

stell 


ries oT 


He was founder 


March 1946, was later ap- 
pointed research coordinator 
ind patent counsel ind had 
served as the firm’s director 
of research since 1956. A 
graduate of Wesleyan Univer- 
sity with degrees of B.A. and 
M.A. in chemistry, Mr. Hold- 
er also earned an LL.B. from 
During 
World War II, he served as 

Lieutenant Senior Grade in 
the U.S. Navy on special as- 
Manhattan 
Atomic Energy Project. He 
ral tech 


Fordham University 


signment to the 


was a me mber ot seve 


nic il societies Surviving ire 


his wife and two sons 





AWAY GOES YOUR APRON PROBLEM 
with the 


ZEIDLER APRON "SUR DRIVE" 


for Flatwork lIroners 
@ No more slippage e@ No continual tightening 


FEED RIBBON “‘SUR-DRIVE” FOR LONGER 
RIBBON LIFE AT LOWER COST 


A special rubber material which is cemented to ribbon 
drive roll and prevents slippage of Feed Ribbons, there- 
by eliminating wrinkles that slipping ribbons cause. Used 
and endorsed by scores of leading laundries. Furnished 
in complete kit, ready for easy installation by your engin- 
eers. Write for price. 


GET FULL DETAILS ON THE “‘ZEIDLER” LINE 


© “Duro” Spring Pads for Laundry Presses (including 
Cabinet Types) ® Stripping and Guide Device for lroners 
®@ Steel Spring Cushions for Chest-Type Ironer Rolls ® 
Doffer Rolls @ ‘‘Perma’’ Spring Pads for Drycleaning 
Presses. 


@ No more wrinkling 


No matter how many “‘miles’’ of flatwork, your Zeidler 
‘“Sur-Drive’’ will avoid wrinkling and slipping . . . will 


eliminate the re-tightening that shortens apron life! 


The ‘‘Sur-Drive’’ is a spiral wound material having a 
special ‘‘pebble finish.” It is easily installed by your 
own engineer on both upper and lower drive rolls. The 
pebble finish assures true-tracking of both aprons—in 
fact, we guarantee both aprons will track together! 


“Sur-Drive"’ is supplied in lengths to fit all standard 


PBPBPPrMP PP ae» >a eee Peder i it it it i a, 


OO LOLA LAA LOLA ~ haa 


apron drive rolls. Order enough for all your ironers now! 
Available from your distributor or write 


ZE t D L & ~ MANUFACTURING COMPANY 


633 CONCORD AVENUE, MAMARONECK, N. Y. 
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Hupsparp SMITH NEEDHAM, 
Jn., 41, Southern zone manag- 
'r, Bulk Soap Division, Proc- 
ter & Gamble Distributing 
Company of Cincinnati, Ohio, 
died of hepatitis in Jackson- 
ville recently. Mr. Needham 
who lived in Atlanta, was 
merchandising assistant — in 
P&G's Cincinnati office for 
three vears He attended 
Holmes High School in Cov- 


ington and the University of 


Cincinnati, where he studied 
business administration. Sur- 
vivors include his wife, moth- 
er, father, two daughters and 
a son. 

WaLcrTer F. Trmity, 57, foun- 
der and _ president of Elk 
Milton, Mass- 


achusetts, died recently in 


Laundry, Inc., 


Miami, where he had _ been 
vacationing. Mr. Timilty is 
survived by his wife, a daugh- 


ter and two sons. 


Southern Laundry & Cleaners Association 
Gulf Hills Dude Ranch & Country Club, Ocean Springs, 
Mississippi, June 8-11 


Southeastern Linen Supply Association 
Grand Hotel, Point Clear, Alabama, June 11-14 


New Hampshire Laundry & Cleaners Association 
Lake Tarleton Club, Pike, New Hampshire, June 16-18 


North Carolina Association of Launderers 
and Cleaners, Inc. 
Jack Tar Durham Hotel, Durham, North Carolina, June 
21-22 


Laundry Owners and Dry Cleaners Association of Montana, 
Southern Alberta and Northern Wyoming 


Glacier Park Lodge, East Glacier, Montana, June 22-24 


Florida Institute of Laundering and Cleaning 
Jack Tar Fort Harrison Hotel, Clearwater, Florida, June 


convention catenpar 


Pacific Northwest Laundry, Cleaning and Linen Supply 
Association 
Hotel Georgia, Vancouver, British Columbia, Canada, May 
18-20 


West Virginia Launderers & Dry Cleaners Association 
Daniel Boone Hotel, Charleston, West Virginia, May 19-20 


Illinois Laundry Association 
lowa Institute of Laundering 
Wagon Wheel Lodge, Rockton, Illinois, May 19-21 


North Dakota Drycleaners & Laundry Association 
Great Northern Hotel, Devils Lake, North Dakota, May 
19-21 


Idaho Launderers & Cleaners Association 


Shore Lodge Hotel, McCall, Idaho, May 25-27 


23-25 


Midwest Cleaners and Launderers Association 


Municipal Auditorium, Jayhawk Hotel, Topeka, Kansas, 


June 23-25 


New York State Launderers & 
Cleaners Association 
Saranac Inn, Saranac Lake, New York, September 21-23 


Council of Laundry Association Executives 
Atlanta, Georgia, October 4-6 


Laundry and Cleaners Allied Trades Association 
Stardust Hotel, Las Vegas, Nevada, October 10-15 


Pennsylvania Laundryowners Association 


Chalfonte-Haddon Hall, Atlantic City, New Jersey, October 


12-14 





classified 
department 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 





LAUNDRIES AND CLEANING PLANTS FOR SALE 


SUEDE AND LEATHER SERVICE 





ng plant ir uthern New England, $3,000 weekly 


Modern perk 


One r two-family 


in area; family and commercial 
ng piant One-story brick drive-ir 
hinance 


e can be included. After down payment owner willing ! 


ADDRESS: Box 2530, THE LAUNDRY JOURNAL. 2 


ssing $70, 
growing each year. Owner 


THE LAUNDRY JOURNAL. 2 


y equipped laundry in westerr Connecticut, gr 
work. In business 33 


ADDRESS: Box 2533 


years, 


mmercial laundry with new coin laundry 
Excellent as and carry ne route Total 
wing rapidly with New England's fastest growing resort 


d. ADDRESS: 2536, THE LAUNDRY JOURNAL 2 


annual gross 


HELP WANTED 


identifi 


machines for launderers and 





ation machines and system heat 
cleaners 
for live 


mmission. Write 


Syracuse 


wire 


95% 
2 2 


superintendent, Al assistant! pr 


ient initiative ar potential to justify 


retail laundry ni rganiza 

utes, drive-ir coi ps. ME 
posifior t e reasons you think 
salary. ADDRESS: 


ne r the ther r 


i I r posifior 
THE LAUNDRY JOURNAL 


SITUATION WANTED 





{ } ‘ 


apable andling a large family mmer 


I am a competent, well-informed 
If your plant is large enough, and 
I would be willing to accept a 


ADDRESS: Box 2528, THE LAUNDRY JOURNAL 


PROFESSIONAL NOTICES 
CARRUTHERS’ BULLETIN—the 


cleaning industries—weekly 





statistical Bulletin for the laundry and 
reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$i5 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington 201-27 


REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. BAEHR 


LAUNDRY MACHINE CO., 29 Calumet N 1228-37 


Newark 5, N. J 





treet 


GENUINE PARTS now available for the Smith-Drum IRONERS, WASHERS 
AND TUMBLERS. SMITH-DRUM LAUNDRY PARTS AND MACHINERY 
COMPANY HAS BEEN PURCHASED BY S. SPITZER LAUNDRY MA. 
CHINERY SALES CO., INC., 56-06 CHURCH AVENUE, BROOKLYN 33, 
NEW YORK Phe 


MACHINERY WANTED 


ALL TYPES OF LAUNDRY EQUIPMENT WANTED. ADDRESS: Box 2384 
THE LAUNDRY JOURNAL 3 





La j I ler, W 


All types of flatwork ironers wanted for export 


ADDRESS: Box 2537, THE 
LAUNDRY JOURNAL 5 
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Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave 
3, Ohio. ‘‘Member of the S. L. R. A.”’ 


Cleveland 


2239-13 


MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 25,000 lots 
bond. Park Printing, Pittsburgh 33, Pa 





White 16 Ib. 
2484-45 


NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN. HANKY 
NETS $3.95 PER DOZEN, 18’’x30” NETS $8.95 PER DOZEN. WRITE L. S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60, N. Y. 2241-45 


REWEAVING 


Big Extra Profits in Invisible Reweaving: Do it yourself—in your own 





shop, giving customers finest work and prompt service. Find out how 
quickly you can learn to make holes, tears, cuts disappear from all 
clothing and fabrics. Fabricon professional method 
pays up to $10.00 in an hour, All profits! Write for free details. Fabri 


con, Dept. J 6238 Broadway, Chicago 40, Illinois. 2474-29 


Famous original 


CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile). HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: ELdorado 5-1353. 1612-25 





MACHINERY FOR SALE 
USED EQUIPMENT: 42 x 54” -84”" ~-96” 


42 x 84” Troy, American and Ellis two-pocket washers; 200 II 
ity open-end washers; 100 lb lover washer-extractor; 25 lb. Prosperity 
open-end washer. CHICAGO USED AND NEW LAUNDRY EQUIPMENT 
CO., 3128 WEST LAKE ST., CHICAGO 12, ILLINOIS, NE-87764. 2516-4 





American unloading washers; 
Prosper- 


AMERICAN a!!-Mone! 48” open-top extractor—like new. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greer 


North Carolina. Phone: BRoadway 4-1594 


sbor 


2513-4 


42 x 84” MONEL METAL WASHERS; 36 x 36” MONEL WASHERS; 
25 LB. OPEN END WASHER; 17’-30” EXTRACTORS; ALL SIZE HEUBSCH 
DRYERS GAS-STEAM; AJAX CABINET SLEEVER; FORSE SLEEVER; 
HEUBSCH HANKY IRONER; PROSPERITY YOKE PRESS; LEEF PANTS 
FORM; AMERICAN SLIT COLLAR CUFF PRESS; PROSPERITY TRIPLE 
HEAD PRESS; AMERICAN TRIPLE HEAD WITH YOKE PRESS FOR 
BLOUSES; CISSELL SOCK FORM; UPRIGHT FANS; SCALES; MOTORS. 
BIEL'S MACHINERY CO., 25-27 W. 23 ST., BAYONNE, N. J. HEMLOCK 
7-3033 2521-4 


42 x 54 TROY str« 


Bat 


er. TALLEY LAUNDRY MACHINERY CO., 
enst Nort} arolina. Phones BRoad 


{ AMERICAN NOTRUX EXTRACTOR CONTAINERS—< 
fter. Write or call Elite Laundry, Inc., 333 East 





MACHINERY FOR SALE (Cont'd) 





Washers and 
56-06 Church 
2539-4 


NOW AVAILABLE all parts for SMITH DRUM Ironers, 
Tumblers. Spitzer Laundry Machinery Sales Co., Inc., 
Avenue, Brooklyn 3, New York. 

ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
ary Machine Company, 29 Calumet ‘Strect, Newark 5, N. J. 2240-4 


2—50” 
ironer 





USED EQUIPMENT: 2—42 x 84” Super unloading washers, 
No Trux unloading extractors; 1—American 8-roll 120” 
spring pad and vacuum; 1—100 lb. Glover washer-extractor combination. 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE 8-7764. 2517-4 


Ellis 


with 





One—SUPER 2-rol] 120” chest-type steam-heated return hinipieslialitien 
rebuilt. One—Used $&-roll 120” chest-type ironer. SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 
Dlinois. 2137-4 
STAINLESS STEEL CONTAINERS FOR 50”, 54” & 60’ UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION, CUMMINGS-LANDAU, 
305 Ten Eyck Street, roomaye 6, N. Y. 2365-4 








120” AMERICAN 2- LANE TYPE 102 FOLDERS. REBUILT EQUAL TO! NEW 
IN EVERY RESPECT. IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 505 
Te oe Byek St., mrocksyn 6, 6 Be. Fs 2371-4 


UNIPRESS BAS CABINET SHIRT BOSOM PRESS. REBUILT EQUAL TO 
NEW. CUMMINGS. LANDAU, 305 5 te Eyck &.,  Beookiyn 6 6, N.  ¥. 2372-4 





42 x 84 and 42x96 AMERICAN and HOFFMAN rebuilt washers, stain- 
less-steel, excellent shape. TALLEY LAUNDRY MACHINERY COMPANY, 
1156 Battleground Avenue, Greensboro, North Carolina. Phone: BRoad- 
way 4-1594. 2397-4 


PROSPERITY 51” & 54” wearing apparel presses, Power Circle and air- 
driven, rebuilt. TALLEY LAUNDRY MACHINERY COMPANY, 1156 
Battleground Avenue, Greensboro, North Carolina. Phone: BRoadway 

4-1594. 2398-4 
36 x 30 HUEBSCH gas-fired tumblers, 
CHINERY COMPANY, 1156 Battleground Avenue, 
Carolina. Phone: saenewey 4-1594. 


like new. TALLEY LAUNDRY MA- 
Greensboro, North 
2399-4 
TALLEY LAUNDRY MA- 
Greensboro, North 
2400-4 


HOFFMAN X Model presses, aes rebuilt. 
CHINERY COMPANY, 1156 Battleground Avenue, 
Ceroline. Phone: | BRoadwey 4-1594. 

AMERICAN cabinet sleever with measuring device, late model. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: Seedwey 4-1594. 2402-4 
6-roll, 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2406-4 


TALLEY LAUNDRY MACHINERY 
Greensboro, North Carolina. 
2392-4 


UNIPRESS two-girl shirt unit, rebuilt. 
COMPANY, 1156 Battleground Avenue, 
Phone: BRoadway 4-1594. 

54” NO-TRUX extractors with 2 sets of containers, like new. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, North Carolina. 2490-4 


50” NO-TRUX extractors with 2 sets of containers, like new. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, North Carolina. 2491-4 


1-UNI-MAC washer—like new. TALLEY LAUNDRY MACHINERY COM- 
PANY, Greensboro, North Carolina 2492-4 


1-504 COOK semi-automatic open-end washer. TALLEY LAUNDRY MA- 
CHINERY COMPANY, Greensboro, North Carolina 2493-4 


AMERICAN 2 ROLL 100” RETURN FEED IRONER. IN FIRST CLASS OP- 
ERATING CONDITION. WHITE SWAN LAUNDRY, MOBILE, ALA. 2504-4 


42x84 AMERICAN unloading washer, automatic controls 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
boro, Nort Phone: BRoadway 4-1594. 


TALLEY 
Greens 
Carolina, 2510-4 
1—WESTERN 700 gas-fired water heater—like new, new machine guarar 
tee. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina, Phone: BRoadway 4-1594. 2511-4 


PROSPERITY 1 8- ROLL . x 132” IRONER—excellent shape. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 





PROSPERITY 200# automatic open-end washers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2403-4 


PROSPERITY 8-roll, 132” ironer—excellent condition. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2404-4 


PROSPERITY 2-girl shirt unit, Power Circle, 
TALLEY LAUNDRY MACHINERY COMPANY, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 


rebuilt and guaranteed. 
1156 Battleground Avenue, 
2405-4 


8-roll, 120” AMERICAN SYLON streamlined ironer, rebuilt. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2407-4 


42x84 TROY streamlined washer. TALLEY LAUNDRY MACHINERY 
COMPANY, 1156 Battleground Avenue, Greensboro, North Carolina. 
Phone: an 4-1594. 2408-4 


and mushroom presses. TALLEY 
1156 Battleground Avenue, Greens- 
2410-4 


UNIPRESS wearing apparel presses—51” 
LAUNDRY MACHINERY COMPANY, 
Phone: BRoadway 4-1594. 


boro, North Carolina. 


44 x 84 fully automatic ROBOT washers like new—with supply injection. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 2411-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 


44x 120 AMERICAN metal washer with automatic control—factory re- 
built. TALLEY LAUNDRY MACHINERY COMPANY, i156 Battleground 
Avenue, Greensboro, North Carolina. Phone: BRoadway 4-1594, 2478-4 


30x48 TROY streamlined metal washer 
LAUNDRY MACHINERY COMPANY, 
boro, North Carolina. Phone: BRoadway 4-1594. 


rebuilt—like new. TALLEY 
1156 Battleground Avenue, Greens- 
2479-4 


25# Milnor semi-automatic washer with Miltrol—Bargain. TALLEY LAUN- 
DRY MACHINERY COMPANY, 
North Carolina. Phone BRoadway 4-1594 


1156 Battleground Avenue, Greensboro, 
2480-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. TAL- 
LEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2059-4 


like new. TALLEY LAUNDRY 
2066-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, 
MACHINERY, GREENSBORO, N. C. 


TALLEY LAUNDRY MA- 
North 
2509-4 


8-roll, 120” TROY streamlined ironer, rebuilt 
CHINERY COMPANY, 1156 Battleground Avenue, 
Carolina, Phone: BRoadway 4-1594 


Greensboro, 


TALLEY LAUNDRY 
2063-4 


Six-roll 120” AMERICAN and TROY rebuilt ironers 
MACHINERY, GREENSBORO, N. C. 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


WILLIAMS LAUNDRY MACHINERY CO.—save on machinery costs by 
DRYCLEANING and LAUNDRY 
SYNTHETIC or PETROLEUM solvent dr 


tumblers, flatwork ironers etc. Con 


purchasing late-type, slightly used 


equipment, namely ycleaning 


inits wasners extractors plete 

These plants are available at smal] 
of original costs. Also available complete line of NEW dry 

cleaning and laundry equipment iption. For fur 

mation CALL § |] 6-6666 or write WILLIAMS LAUNDRY MACHINERY 

CO., 37-37 9th St " ng Island City 1, New York 2534-4 


plants obtained due ! bankruptcy 
portions 


of every descr ther infor 
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MACHINERY FOR SALE (Cont'd) 





AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 

sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 

DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, & 
6766-4 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Brooklyn 6, N. Y. 6799-4 


Street, 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Brooklyn 6, N. Y 9706-4 


Street, 


FOLLOWING MACHINES IN OPERATION IN WASHINGTON, D. C. 
AREA AVAILABLE ABOUT FEBRUARY 15: 2—42x 96" AMERICAN 
CHAMPION CASCADE WASHERS, STAINLESS-STEEL GUARDS AND 
PROSPERITY 100 CONTROLS; 2—42 x 84” AMERICAN NORWOOD CAS- 
CADE WASHERS WITH PROSPERITY 100 CONTROLS; 2—50” ELLIS UN- 
LOADING EXTRACTORS WITH 5 SETS OF CONTAINERS, MONORAIL 
AND HOIST; 20—36 x 30” 4-COIL TUMBLERS WITH DUAL MOTORS. 
MACHINES IN GOOD MECHANICAL CONDITION. CUMMINGS LAN- 
DAU, 305 Ten Eyck, Brooklyn 6, N. Y 2466-4 


AMERICAN MASTER CASCADE 44x 84” 4-COMPARTMENT 4-DOOR 
PULLMAN SLIDE-OUT TYPE MONEL WASHERS, EQUIPPED WITH NEW 
C/L PATENTED HINGED WEDGE LOCK DOORS. CUMMINGS-LANDAU, 
305 Ten Eyck, Brooklyn 6, N. Y 2468-4 


CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 505 
Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 


PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
je. 2178-4 


54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘’V’’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. Qill-« 


HOFFMAN, PROSPERITY and AJAX air-driven utility drycleaning 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
North Carolina. Phone: BRoadway 4-1594 2396-4 


Avenue, Greensboro 
4 NEW HUEBSCH 54” REVERSING SELF-UNLOADING TYPE STEAM- 
HEATED TUMBLERS. CAN BE USED FOR EITHER CONDITIONING OR 
DRYING APPROXIMATELY 500 POUNDS PER HOUR. AT FRACTION OF 


ORIGINAL COST. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6 
N.Y 2501-4 


TALLEY LAUN- 
Greensboro, 
2394-4 


AMERICAN ironer, 2-roll, 100”, rebuilt, A-1 condition 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, 


Nort arolina. Phone: BRoadway 4-1594 


TALLEY LAUNDRY MA- 
North 
2393-4 


METAL WASHERS al! sizes thoroughly rebuilt 
CHINERY COMPANY, Avenue, 
arolina. Phone: BR 


Greensboro 


nadway 


ractors at a bargain price. TALLEY LAUNDRY 
156 Battleground Avenue, Greensboro, North 
adway 4-1594 2395-4 


»——TROY 48 pen-top ext 
MACHINERY COMPANY, 
Phone: BI 


PROSPERITY 7A drycleanir nit with Syr TALLEY LAUN- 
DRY MACHINERY COMPANY, 56 Battleground Avenue, 
North Carolina. Phone: BRoad 59 


ynth-O-Saver 
Greensboro, 
2391-4 


USED BQUIPMENT 6- a 8 y American flatwork ironers; 2-1 

’ Dryer gas ironer 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO. 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE 8-7764 2515-4 


20”, 26”, 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel baskets. READY FOR PROMPT DELIV- 
ERY. CUMMINGS-LANDAU, 505 Ten Eyck St., Brooklyn 6, N. Y. 2222-4 
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40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 
MONEL METAL “WASHERS. |. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten 1 Eyck St., Brooklyn 6, _N. x 693- “4 


60” AMERICAN ZEPHYR, | HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N.  # 600-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, _ Brooklyn Sa. aS 9943-4 


AMERICAN 120”, 12-ROLL IRONER, “THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 


48” HOFFMAN ‘AMICO, FLETCHER WHIRLWIND and ‘AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn | 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END- DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., srouiayn 6, N. Y. 735-4 








PROSPERITY POWER ‘CIRCLE 2 ‘GIRL SHIRT UNIT CONSISTING ‘OF 3 THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brookiyan 6, N. Y. 9942-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 


AMERICAN MASTER CASCADE, DOUBLE-E! END- DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘’V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44x 108”, 44x 120’ MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Byek S., Scookiyn 6, N. Y 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42x96” 2-POCKET and 3-POCKET; 42x72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 


AMERICAN, TROY AND SMITH-DRUM | 


48 x 126” AMERICAN MAMMOTH CASCADE "WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


é—AMERICAN ‘SUPER-2 ZARMO DUCK COAT | PRESSES, 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y 1733-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., : 
Ten Eyck Street, Brooklyn 6, N. Y 


PROSPERITY 51” wearing appare! presses. "Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 


16 x 100” AMERICAN 41210 "RETURN. FEED FLATWORK " TRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED. CUM- 
MINGS-LANDAU, 305 Ten eyet Street, Brooklyn 6, N. Y. 2109-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-D DRIVEN EXTRAC- 
TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 


1 Norw i 42 x 84” Cascade MONEL washer, late type, SACRIFICE 
PRICE $2,100; and |! Hoffman 48” extract a ermaper PRICE $1,050. 
Machines in EXCELLENT running condition. Mu sell immediately! 
ADDRESS: Box 2535, THE LAUNDRY JOURNAL 
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that each month thousands of 
professional laundry executives 
turn to The LAUNDRY 
JOURNAL for business build 


ing ideas. 


Yes, The LAUNDRY JOUR- 
NAL is a monthly habit in 
progressive, big volume buy 
ing laundry plants across the 
country. 
The reason? Alert profit-minded 
laundry executives rely on the 
down-to-earth, “how-to” 
JOURNAL articles for help in 
their daily decision making 
articles like the ones ir. this 


Issue; 


@ LEGISLATION: 
Coin-Ops and the 
Law 


CONSTRUCTION: 
Southern Service 
Does It Again 


MANAGEMENT: 
Laundry Managers 
Urged To Supervise 


ENGINEERING: 
Coin-Op Cleaning 
Cycle Cut 

SALES: We Have To 
Sell More Than 


Washing and 
Ironing 


@ DISTRIBUTION: 
Truck Fuels and Oils 


Why not cash-in on the in 
dustrvy’s leading habit by ad 
vertising in The LAUNDRY 
JOURNAL the publication 
prefe rred by the prospects you 
want to reach 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 





Our salesmen 
Vander 
] 


ippearea Im your Febru 


sarney 


my opinion an out 
of forthright man 
igement 
I would to obtain ten reprints 
of this article for distribution to our 
branch managers. If reprints are not 
ivailabl 
of that issue to me 
WARREN |] 
National Sales Manager 
oat, Apron & Towel Supply 
Philadelphia, Pa 


perhaps you can send ten 
copies 


SRADLEY 


You Asked for It 
iVvIMmee;ring | ditor 
ict annoving cool 
One of our cool 
trouble because 
ir the circulating 
itense 
mounts are rub 
Can 
to quiet our systemr 
Git LARSON 
Easton, Conn 
ret worse when 
under mo 
Having absorbed 
elements. the 


1} 
ripper cushie WLS 


rotating 
} 

its it to the piping 

sustem hapype ns 

hat make § 


increases 


Let’s Hear from You... 

We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 

solutions to problems. 

Address letters to: 
The Editor 
The laundry Journal 


466 Lexington Avenue 
New York 17, N. Y. 


tom of the strainer should have a 


Hush-out valve. Be sure not to use a 
smaller size flush valve than the tapped 
strainer. It defeats 


Hange size on the 


thorough washing out of the cage, 
makes clogging more frequent 

The pressure drop produced by fit 
tings, valves in suction line, plus a 
limited head of water in the cooling- 
tower pan, may trim the water supply 
to the pump belou safe pressure let 
els. Resulting cavitation might cause 
vibrate The 


line can be simplified to eliminate this 


your pump to suction 


troubli If you relocate 
without a 90 


your pump 
run a_ straight pipe 
degree elhow, from the cooling-tower 
f-inch connection is O.K 


Also, instead of a strainer in the sup 


pan The 
ply pipe, install a fine-mesh strainer 
in the cooling 
The last idea that comes to mind is 
to install a_ solid steel plate about 4 
inches above the cooling-tower-pan 
outlet, extending 18 inches either side 
Clamp the plate gnu ly to the 


of the pan to prevent forma 


tower pan 


a vortex that could funnel air 
outlet. Water level should al 

ys be above this plate 
pan ts shallou 

p water level 


boosting Hou 

allou aur 
pump suction. The ideal 

hottom-outlet dee p pan, u 

huilding limitations that al 
arrangement 

turned 


fove thre 7 


to hav 
} 
so cut pum} 
Some pum} 


; 
run too fas 


adve rfisements 


discovered that the noise matched 
middle C in the 
of 264 r.p.s. The pump coupling had 
six bolts 


2,750 r.p.m., 


plano—a frequency 
And nameplate speed was 


Turbine drive and pump were re- 
aligned. The noise stopped. Realigning 
also eliminated excessive wear of 
bushings on coupling bolts 


—ENGINEERING EpIror 


The Change-Makers 


To the Editor: 
Regarding vour 
Vandal-Resistant 


Page 56 of your February 1961 issue. 


article “Here’s a 
Coin Changer” on 
we appreciate the service you were 


trving to render. However, as the 


manufacturer of the product illus- 
trated, we feel that the article was un- 
fair and incomplet 

First of all, the coin changers pic- 
tured are machines which are prima- 
rily designed for attended locations 


When 


such as coin-op laundries, we, too, 


used in unattended locations 
recommend that they be placed in a 
vault for extra protection. Your article 
leaves the impression that such pro- 
tection must be “homemade,” whereas 
we have for some time not only of- 


fered our customers a vault specif 
ically designed for these older model 
mac hines. but we also offer an entire 
line of heavy duty changers with 446 
steel cabinets and front-loading doors 
This heavy-duty line of coin changers 
was advertised in your publication 
with a 2-color full page as late as Jan 
uary 1961 

We are 


tising, but in all fairness we 


adver 
do feel 
that vour writer should have included 
mention of the fact that 


ivailable for such machines 


not looking for tree 


in his article 

vaults are 

and also that there is an entire line of 

products available specifically de- 
signed to meet this problem 

FRANK P. McGraTH 

Director of Marketing 

hange-Makers, In« 

Indianapolis, Ind 


sorry The 


misconstrued. Fortun 


and we are 


most of our subscribers read the 


religiously. —Ep1tor 








ike ware virdlage wire... 


CYLINDER 
BOTTOM 


Note how the Door seats 
inside the cylinder on 
tapered jams and sills. 
Action of the load forces 
the Door into tighter fit 
and prevents movement. 


with age 


WASHER CYLINDER 
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The Ellis non-pinch Wedge-Type Door is another special feature de- 
veloped exclusively for the Ellis line of Heavy Duty Washers. It is a 
guaranteed cylinder door, and the only one that improves with use and 


age. 


The unique design insures a positive tightly sealed door under all 
operating conditions. This is achieved by seating the door from inside the 
cylinder. All four sides of the door are tapered, and seated in matching 


tapers in the cylinder. 


The weight of the revolving load striking the door from the inside drives 
the door tightly into its seat, and prevents it from moving or working 
loose. When unlatched, the door releases instantly due to the tapered fit. 


This trouble-free door laps in its seat, and actually improves with age 
Abrasives from emery dust, filings, dirt or grindings, encountered in 
washing, have no damaging effect on it. 


We have installations 25 to 30 years old where the original wedge-type 
doors are still in use .. . with no signs of impairment. 


Ellis advanced design and finely engi- 
neered construction help to protect your 
investment and prolong your equipment 
in service and economy. Contact us for 
your next washer installation 


Ae ELLE RIER CG). 


2444 


NORTH CRAWFORD AVENUE 


CIS Saad CHICAGO KhIGE a3 


Mr. George W. Kriegh, Pacific Coast Factory Representative of The Ellis Drier Co., 17836 N. Spring St., Los Angeles 31, Ca! 





soap builders 
ESCOLLOID* 
ESCOLIN* 
ESCOLITE* 
ESCOL 77* 
complete 
detergents 
SOL-ESCO* 

SUPER DESOIL* 


i DRISUDZ* 
synthetic 


detergents 
LAUNTEX* 
COLESCO* 


Stea* wine 


regenerator 
ESCOFOS* 
bleach 


DRY CHLORESCO* 


blue 
ESCOMO BLUE* 
sours (R, NE & A) 
NEUBRITE 
FeSOLv 
NEUSOL 
NEULIN 


bsstoet PINUS 


FLEXI-FINISH 
INSTANT FINISH 


PERFECT FINISH 
line of np th 


dust contro/ 





laundry DRYLITE* 


KEX 501G 


Zz detergent silicates 
products DRYMET* 
. DRYSEQ* 
DRYORTH* 


CRYSTAMET* 


*REGISTERED 


Cowles has a product for every washing operation — a full line of 
ompatible washroom products specially formulated to work 
well together. We call it ‘‘matched detergency’’ . . . you call it 
“customer satisfaction because Cowles products have a 
remarkable record of quality performance. 

Your Cowles Technical Man can help you build on past success. 
He has up-to-the-minute familiarity with Cowles research develop- 


ments to solve your toughest problems from START TO FINISH. 


Call your Cowles dealer today, and be sure to ask about the 
advantage of quantity pricing on truckload combinations. 


CHEMICAL COMPANY 
Cleveland 20, Ohio 








